





























Senelith Inks 





were the first lithographic inks 
made from dyestuffs 
treated with sodium tungstate 


for better sunfastness 


and are still leading 


with their outstanding resistance properties 

































Another book 
by Hammermill 




















Send for Free Copy Today 


YOUR CUSTOMERS WILL APPRECIATE copies of 
this new management-idea book. 

“‘Pathway to Executive Success,” just published 
by Hammermill, shows a man how he can size up 
his work, see it in relation to his company’s needs, 
fit himself to carry more responsibility, do a better 
wartime job now, and a bigger job in the future. 


p> Remember—when you order or suggest paper—that Hammermill’s laboratory-controlled process, 
despite wartime conditions, insures fewer feeding troubles, faster press runs, and steadier profits. 
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Give it to your customers 
to create good will for you! 
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It gives, not just good advice, but a clear-cut 
plan of action, based on case histories taken from 
experience. It is the newest of the Hammermill 
idea-books, which for more than 20 years have 
shown executives in many fields how paper and 
printing can help get their work done. 

We'll be glad to send copies of ‘‘Pathway to 
Executive Success’’ for distribution among your 
important customers. Just mail the coupon. No 
obligation. No salesman will call. 


BUY WAR BONDS 
AND KEEP THEM 
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THERE’S A BIG DIFFERENCE! 


Surface of Velva-Tone magnified 
25 times — note the uniform velvety- 
smooth finish. 











Surface of ordinary offset press 
blanket magnified 25 times — note 
the pinholes and lack of uniformity. 
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OU insure your printing skill — 
get reproductions right as rain 
extraordinary 


— with Goodyear’s 


Velva-Tone offset press blankets. 


That's because these finer-finish 


blankets have a velvety texture of 
super-smooth uniformity completely 
free from pinholes, pores and flaws. 
And it is this texture quality that 
impressions 


assures sharp, “clean 


with mirror-like clarity of image. 

The result of more than six years of 
research in compounding a special 
for offset require- 


synthetic rubber 


ments, this velvety-textured finish 
lasts throughout Velva-Tone’s longer 
life because it is impervious to inks 
and driers. It also eliminates emboss- 


And 


advantages combined re- 


ing. debossing and_ tackiness. 
all these 


duce your make-ready time. 


For complete information — and for 
data on available distributorships - 
write Printers Supplies Department. 
Akron 16, Ohio. 


* * * * 


Goodyear, 


Velva-Tone offset press blankets are 
available in black or red face to suit 
the preference or experience of the 
printer. Please specify your choice 
when ordering. 


Velva-Tone—T.M. The Goodyear Tire & Rubber Company 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 
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THIS MONTH’S COVER 


Touching up a press plate in the plant of 
National Process Co., New York. This APRIL. 1945 
is one of a series of photographs cover- 
ing all phases of lithography recently VOLUME 13, No. 4 
taken in the National Process plant by 
F. S. Lincoln, New York photographer. 
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IT’S WHAT-.YOU DO WITH CELLULOSE FIBRE THAT COUNTS 





No blackout for books 


“Of the things which man can do or make 
here below, by far the most momentous, 
wonderful, and worthy are the things we 
call Books!”—CARLYLt 


All the glowing tributes paid to books 
since history began become more signifi- 


cant In wartime. 


People see more clearly how vital books 
are to a free way of life. They realize that, 
in spite of all paper shortages, the 
advances of science and the progress of 
education must be recorded by the 
printed word. Instruction, entertainment 
and information must be kept available to 


allourfightingforcesand tothe home front. 


The book publishers and papermakers 
of America have met this wartime chal- 


lenge with noteworthy success. They 
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have done it by reducing paper weights, 
narrowing margins, cutting type sizes. 
They have used every known device and 


stratagem to save paper. 


This year the goal for our fighting forces 
alone is 85,000,000 books — more than 
four times the 1943 output for the armed 
services. This does not include the mil- 


lions of instruction books used in training. 


To help meet wartime needs for many 
kinds of papers, Oxford has combined 
continuous research with the experience 
gained in making more than 1,000 miles 
of fine printing paper every day. This 
combination has given us an unusual 
fund of knowledge to apply to printing 
problems. And it will prove to be equally 
useful to all users of fine printing in the 


fruitful years ahead. 
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OXFORD 
PAPER 


COMPANY 
230 Park Avenue, New York 17,N. Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 
WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Il. 
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secause HOE wou.pn’t 


Let well eneugh alene® . 


LITHOGRAPHERS BENEFIT BY THIS 


THE WORLD’S FINEST OFFSET PRESS 


In 140 years of service to the graphic arts Hoe has constantly sought to make 
what might have been “well enough” still better. And because of this, Hoe’s 
progress in the field of lithographic equipment has been outstanding. 


Spurred by the conviction that fine art work, typography and plate-making 
deserve fine presswork and that fine presswork should be accomplished with 
ease and safety of operation, Hoe has contributed numerous practical advance- 
ments to the offset field, culminating in the Hoe 50"x72” Four-Color — the world’s 
finest offset press. 


Every new feature of design or construction incorporated in this press was 
first subjected by Hoe engineers to five basic questions: 


1— Does it increase speed of production? 
2—Will it improve the printing quality? 
3—Has it strength for years of service? 

4—Is its control simple, sure, and convenient? 
5—Is the operator adequately protected? 


To every one of these questions the Hoe 50"x72’ offset presses and their compan- 
ions, the Hoe Metal Decorators, are answering with an emphatic “Yes!” 


Back the AMack Bu ry mnore Wlar Bonds 


Branches: BOSTON @ CHICAGO @e BIRMINGHAM @ SAN 





R. HOE & CO., INC., 910 EAST 138th STREET, NEW YORK 54, N. Y. 


FRANCISCO 
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1 FULL WEEK FOLLOWING WEEK 
BEFORE DISPLAY WITH TIE-UP DISPLAY 





Radio, Newspaper and Magazine Advertising 
is much more effective when coordinated with 
“Point-of-Purchase Displays in the retail store 


The point of purchase display is the last and 
decisive link in the selling chain. It is the reminder 
in the retail store that converts the impressions 
made by other advertising into the urge to buy at 
precisely the time when and place where the 
merchandise is available. It completes the infor- 
mative and persuasive cycle by bringing latent 
desire into effective ACTION. 








made by Point of 
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TRADITIONALLY PREFERRED FOR PRECISION. .PRINTING PRODUCTION 


Me paus ti 





Step by step down the ages, one discovery after another has led men through suc- | 
cessive phases of civilization. Beginning with the creation of fire through friction 
there followed the wheel, the sail, forging and soon the birth of Paper and printing. 
Then to mention but a few, the steam engine, the turbine, the electric generator, 
the radio and the harnessing of electronics. However, but few significant advances 
have been made that did not owe much to Paper; some entirely due to it. These 
from inception through manufacture to distribution and end use found in Paper 
a universal servant, unassuming, serving in the background but always essential. 
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THE NORTHWEST PAPER COMPANY ¢ CLOQUET, MINNESOTA 
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TRADE 


TIVHE above pages from The Lithographer’s 

Manual deal with only two of the many prob- 
lems which arise from time to time regarding 
trade practices in the lithographic industry. The 
National Association of Photo-Lithographers has 
adopted and confirmed in each annual convention 
trade practices which many lithographers carry on 
the back of their quotation forms. This associa- 
tion also accumulates and makes available for its 
members court cases between lithographers and 
customers involving trade practices. .The NAPL 
trade code has served as evidence in court on 
occasion and its usage and acceptance by the in- 
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PRACTICES 


tional Association of Photo-Lithographers, Some of 
the other activities and services are mentioned in 
the accompanying listing, and many other services 
consist of counsel to individual member companies 
where advice or information is needed. The in- 
formation in the NAPL files is too extensive to 
be effectively collected and compiled by any one 
firm, but member firms, banding together have 
made it possible to accumulate a treasury of 
material which may be drawn on by member 
companies. 

Member companies’ dues are determined by the 
number of presses operated, so that fees are at 





dustry has rendered it au- 
thoritative. A reference to 
this code often makes it 


possible to settle a tuthenssatiie Wen Dene 
without going to court. Lithographic Cost System 

This is only one phase of Hourly Costs on Equipment 
the activities of the Na- 


Confidential Bulletin 
case 


Halter E. 





NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
1776 Broadway, New York 19, N. Y. 


Gentlemen:- 


We would like to know more about your Association. Our 
press equipment is as follows: 


Presses smaller than 22” x 34” 
Presses 22” x 34” up to 35” x 45” 
Presses larger than 35” x 45” 
Firm Name 
Individual 


Address 
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OTHER NAPL SERVICES 


Soderstrom 


all times in proportion to 
the size of the company. If 
you would like to know more 
about NAPL membership, 
without obligation, send in 


Governmental Regulations 
Data on New Supplies and 
Equipment 
Annual Meetings 
the coupon below. 


Executive Secretary 






NATIONAL ASSOCIATION 


OF PHOTO-LITHOGRAPHERS 
1776 BROADWAY 
NEW YORK 19, N. Y. 
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ScummING and wearing of plates have always been serious problems in the pressroom, but 
today in a war economy which requires that we make the most of what we can get— we must be 





certain that we eliminate these two gremlins of production. Dubar does the trick by creating on 
the plate a film that is insoluble in lithographic solvents and resistant to the action of lithographic 


etching and counter-etching acids. 





DUBAR 


DUBAR 
DUBAR 


makes plates fool-proof; water, acids or turpentine 
used at the wrong time do not injure plates; thicken- 
ing or filling, scumming and oxidation present no 
difficulties; plates may be rubbed freely, may be 
etched without rosin or powder, may be washed out 
with turpentine and started without the additional 
use of asphaltum; and further, in an emergency, 
may be washed out with turpentine and etched be- 
fore rolling up. Process, crayon and transfer plates 
are alike benefited and protected. 


is not expensive—the cost of protecting a plate with 
it ranges from five to ten cents, depending upon the 
size. This is very cheap insurance considering it may 
save a plate that is very valuable. 


can also be used as an excellent lacquer for deep 
etch plates. It insures their success. 


THE FUCHS & LANG MFG. COMPANY 


(ESTABLISHED 1870) » » DIVISION » GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE, NEW YORK 13, NW. Y. 


BOSTON CHICAGO 
SAN FRANCISCO 





CINCINNATI CLEVELAND PHILADELPHIA ST. LOUIS 
FORT WORTH LOS ANGELES = TORONTO, CANADA 
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LABOR- 
WASTERS 
CAN'T 
COMPETE — 


| jVACE it frankly—postwar competition will be plenty 
tough! 

Ansco lithographic materials are designed to hélp you meet 
that competition—and beat it—by reducing handling costs. 
By cutting time (which is money) on every job you run 
through your shop! 

Take this Handy Dispenser Box for Ansco Reprolith Film 
in rolls, for instance. It ends darkroom fumbling—wrinkling 


of film—and waste. 


A little thing? But, look—a few minutes saved on every 





Lightproof, paper pouch provides maxi 
mum protection against dirt, light, acci- 
dents—yet opens in a jiffy! 


your way! 








A gentle pull on the handy tab brings the 
film to your fingertips. No paper to get in 


"EASY TO 
HANDLE” 

"HARD TO 
BEAT!” 


job soon mounts up. Don’t be a labor-waster—use Ansco’s 
complete line of films for reproduction: Reprolith, Reprolith 
Thin Base, Reprolith Ortho, Reprolith Ortho Thin Base, and 
Reprolith Panchromatic. Ansco, Binghamton, New 
York. A Division of General Aniline & Film Corporation. 


Ansco 


REPROLITH FILMS 


KEEP YOUR EYE ON ANSCO .... FIRST WITH THE FINEST 





Film unrolls readily to any desired length, 
without waste--take what you need. No 
fumbling! 





r 
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THE MEAD SALES COMPANY, 230 PARK AVENUE, NEW YORK 17- SALES OFFICES: MEAD, DILL & ¢ 
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BE AN OFFICE 


More than 20,000 different species of economically 
valuable trees have been discovered in the world thus 
far. New species are being added to the list all the 
time. Yet pulpwood, which comes from trees, and 
paper, which comes from pulpwood, are so critically 
scarce today that military and essential civilian re- 
quirements are endangered. 


One answer, of course, is the scarcity of manpower. 
Another is the scarcity of transportation. There are 
plenty more. 


It is up to each of us, then, to be an office lumber- 
jack . . . to use paper conservatively and to use it 
well . to promote and to take part in EST 


the salvage of this critical war material. 


THE MEAD CORPORATION 


cy 








LUMBERJACK 


In its war-time manufacture of Mead Papers, includ- 
ing the Mead, Dill & Collins, and Wheelwright lines, 
“Paper Makers to America” has worked unremit- 
tingly to provide essential papers for essential needs. 
In its library of printed specimens is abundant evi- 
dence of America’s response to the Government’s 
call for conservation and printed support of every 
war effort. 





* * & Mead offers a completely diversified line of papers in 
colors, substances, and surfaces for every printed use, in- 
cluding such famous grades as Mead Bond; Moistrite Bond 
and Offset; Process Plate; Wheelwright Bristols 
and Indexes; D & C Black & White; Printflex; 
Canterbury Text; and De & Se Tints, 


a4A 








ape LS | “PAPER MAKERS TO AMERICA” 








U.S. War Savings Bonds: Still the Best Buy in Paper Today! 





)LLINS, AND WHEELWRIGHT PAPERS - PHILADELPHIA - BOSTON - CHICAGO - DAYTON 
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Ideal ink-distribution, ct maximum speeds and 
for long duration now made possible by rol- 
lers with separate base and synthetic sleeve 


‘*They’re inking just as cleanly at the end of long, hot runs 
as they do at start-up of the jobs...and with never a 
single shut-down for washup, even though we run big 
solids mixed-in with fine screens!’’ This is typical comment 
that Master-printers are making, on the newest type of 
printing roller in the business. 

These rollers, called Dayco Rollers, are utterly unlike the 
old-style composition type, and distinctly different from 
rubber printing rollers. The Dayco has a separate, patented, 
replaceable sleeve put on over a special base. Then both its 
tacky surface and its more resilient body can each be made 
of the one material that is most precisely suited to each 
particular purpose. 

Its surface is of the new synthetic composition that is 
incomparably finer for all ink distribution; and longer- 
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THROUGHOUT THE RUN 





Dayco Rollers by 





lasting than any other material ever used in roller making. 
And its base is firm, non-porous; still of precise softness, 
pre-determined and pre-conditioned for your own press- 
room, and for your own type of work. Even better, neither 
base nor sleeve is affected by weather or temperature—or 
by chemicals, inks, or washes, so Dayco rollers maintain 
amazingly long their matchless roller performance. 

They stay the way they’re set! Daycos don’t deteriorate; 
can’t‘‘fly apart;’’ never harden, shrink, or swell. Printerscon- 
cur that with Dayco rollers many less “‘spares”’ are needed! 

Thousands of shops are already running with many 
thousands of Daycos; in every size, in every position, on 
all the presses made. And they continue to buy Daycos! 
Dayco Rollers have now become the leader in the business! 

Their cost? It’s a little more. But Daycos outlast all other 
types by at least 4 times over! And, then when a Dayco 
Roller anally does wear out, you can have it resurfaced for 
as little as 14 its original cost. 


Be SURE to specify Daycos on all NEW equipment 


Plan now to have your new presses come, when they are 
available, equipped with only Dayco Rollers throughout. 
The speed at which Daycos help to maintain highest quality 
assures you of added satisfaction and profit. 

Write, today, for complete information. Get the benefit 
of 11 years of outstanding roller research. Get the result of 
many thousands of formulations with countless synthetic 
materials, 40 years of technical excellence unknown to any 
other roller manufacturer. Write, now. 


THE DAYTON RUBBER MFG. CO., DAYTON 1, OHIO 
Latin-American Representatives: 
National Paper & Type Co., 120 Wall Street - 
Canadian Representatives: 
Manton Brothers, Ltd. - Toronto - Winnipeg - Montreal - Vanconver 


New York, N. Y. 
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The Mark of Technical Excellence in Synthetic Rubber 


KEEP ON BUYING WAR BONDS 
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TO HELP A BUSINESS MAN MAKE A BUSINESS DECISION 





Get the ATF man to help you NOW! 


PRINTING is more than a craft... it’s a busi- 
ness, and the printer who is a_ business 
man must look ahead. 

How do you compare with your com- 
petitors on service to your customers? 
Some customers drift away from every 
business...how are you planning to re- 
place them? Can you use your present 
production as a basis for specializing in 
some particular kind of work? Are your 
customers permanently located and grow- 


ing? Or will they fade out after the war? 





\ AMERICAN TYPE FOUNDERS + 200 Elmora Avenue, Elizabeth B, New Jersey 


Only you can answer these questions, 
but the man who represents ATF can give 
you invaluable help on these larger con- 
cerns of management, as well as on equip- 
ment. He’ll be glad to tell you what con- 
crete steps you can take now, to prepare 
for “tomorrow's” printing...so, when you 
have a business decision to make, start by 
asking your ATF representative. 

If you would like to have a copy of ATF’s 
“PLAN NOW for TOMORROW’S PRINTING,” ask 


the man who represents ATF, or write to 
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A WELCOME BEACON 


Paper, one of the most critical war materials, 
must be conserved until the shoals of war are 
safely behind us. 

Yet the very wartime restrictions have done 
much to strengthen the paper industry. They 
have brought mills, distributors, and users of 
paper together in a note-worthy spirit of co- 
operation. They have highlighted for the 


buyers of printing, as never before, the ver- 


satility of paper; the importance of choosing 





the right paper for each individual job. 

These gains are a bright beacon for the 
days ahead . . . they point the way to clearer 
sailing ahead for the entire paper industry. 


International Paper Company, 220 East 42nd 
Street, New York 17, N.Y. 


INTERNATIONAL 
PAPERS 42 Zizi 


ant Cometng 









Drawn by Epw. A. WILSON. ‘Ranging the Maine Coast” 


IS OUR FACE 


RED. 


EOPLE like Modern Lithography. We know they 

really do because our subscriptions are going up and 
up. Our paid circulation is the highest it’s ever been for 
any magazine in this field. We love it. But we’re embar- 
rassed. More subscribers mean more copies, and that 
means more paper. But we’ve stayed within our quota 
by reducing the weight of paper and by eliminating extra 
copies, rather than by reducing editorial content, which 
our subscribers are entitled to receive. 


So, in spite of our obvious embarrassment we can still accept subscriptions from all these 
wonderful people in the litho business who don’t want to miss any copies of ML. And what’s 
more we can continue to give them full value in editorial material, even if we have to make 


further reductions in our paper weight to stay within our quota. 


JULY OcT. 
1943 
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The above figures through June, 1944, are based on ABC audit reports. 
1944, they are taken from publishers’ statements 


June 


The chart shows comparative paid circulation 
of the two publications in the lithographic in- 
dustry which are members of the Audit Bureau 
of Cireulations (ABC), an organization which 
makes independent audits of paid circulation. 
This circulation superiority makes Modern 
Lithography the ideal medium for advertisers. 


MODERN LITHOGRAPHY 
254 W. 31 St. New York I 
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... IN ACTION 


Missing from the forests . . . in action on the 
War fronts and on the home fronts! More than 
23,000 timbermen have gone to war. Without 
them wood pulp for paper requirements in 
quantities sufficient to meet war and civilian 
needs is not available. These men will be back 














on the job when Victory is won. Until then the 
quantity of Sorg printing papers and special 
papers available for civilian use will be limited 
because more than 80% of our output is now 
devoted to essential War needs. 





SORG STOCK LINES: White Sorex ® Cream Sorex ® Equator Offset ® Equator Index Bristol 
* Valley Cream Post Card @ Middletown Post Card ® No. 1 Jute Document © Buckhide 
Tag ® For Converting Use: DBL (Double Bleached Lined) © DiP (Dyed-in-pulp) 


tHe SORG PAPER company - middietown, Ohio 


MEMBER: Miami Valley Paper Shippers Association 
OFFICES: New York Office: 370 Lexington Ave. (17) Chicago Office: Daily News Bidg. (6) 


REPRESENTATIVES: BOSTON, C. H. Dodge, 10 High Street (10). LOS ANGELES, N. L. Brinker. 
409 E. 2nd Street (12). ST. LOUIS, H. E. Bouis, Ambassador Bldg. (1). 
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ROBERTS 
& PORTER 


You can standardize the pH of your fountain solutions throughout your 
entire plant by using these outstanding products. 


Harris Hydro-Etch is an efficient fountain so.ution and plate etch—it 
will eliminate many press troubles. It will: 1. Keep the plate clean without 
injury to the plate or image, 2. Maintain its chemical construction so that its 
pH remains constant during use, 3. Hold the original color strength of the 
ink . . . eliminate emulsification. Furthermore, when the plate etch and 
the fountain etch are the same, no undesirable reaction between the two 
can occur. 

Harris Hydrogum is a domestic replacement for gum arabic with these 
favorable characteristics: |]. It eliminates gum streaks, 2. It is non-souring 
and odorless, and can be made up as a stock solution and held indefinitewy. 


Order Harris Hydro-Etch and Hydrogum from us today! 


ROBERTS & PORTER™ 





Chicago: 402 South Market Street New York: 100 Lafayette Street 
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AND-NOW 


YOU CAN AGAIN PURCHASE 


AGSCO-TUFF-STUFF 


ON MRO RATED ORDERS 


American Grapep Sanp Co. 
2512-18 GREENVIEW AVENUE 
CHICAGO-14-ILLINOIS 














SINCE 1898 
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A free plan— involving no “strings” or 
obligations — that actually almost sells 
















letterheads for you ... sounds too good to 
ee ee ee nae be true. But it is . . . and you can prove 
it to your own satisfaction by simply sending 
3 copies of any letterhead — your own 
will do —to The Letterhead Clinic for a 
convincing demonstration. With your 
rating you'll receive a free 24-page book 
which tells all about The Clinic’s free, 
productive business-building plan. Clip, 
clip, clip that convenient coupon. 
Whiting- Plover Paper Company, 
Stevens Point, Wisconsin. 










OC 
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THE LETTERHEAD CLINIC 
Whiting-Plover Paper Company 
14 Whiting Road, Stevens Point, Wisconsin 


(_] Here are 3 copies of a letterhead for your free, scientific analysis. 


(_] Send me the free 24-page book which will tell me all about The 
Clinic’s free business-building plan. 


a : : nia ieadateiieapis crenata 


Position— ee eee 


Please attach to your BUSINESS letterhead. This offer is restricted to Printers in the U.S.A. 
Letterheads which you submit to The Clinic for 
free, scientific analyses ore returned to you in 
attractive Presentation Folders which fovor 


ably impress your customers and prospects 
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This year we've got 
to make 2=—3! We’ve 
got to lend Uncle Sam 
in 2 chunks almost as 
much as we lent last year in 3. Which means that, in the 
approaching 7th War Loan, each of us is expected to buy 


a BIGGER share of extra bonds. 


The 27 million smart Americans on the Payroll Savings 
Plan are getting a headstart! Starting right now they are 
boosting their allotments for April, May and June — so that 
they can buy more bonds, and spread their buying over 


more pay checks. 


Our Marines went over-the-top at Iwo Jima in the greatest, 
and hardest, battle in the Corps’ history. Now it’s your turn! 
Your quota in the 7th is needed to help finish this war, side- 
track inflation, build prosperity. So, captains of industry, 
plant your flag on top — like the Marines at Iwo Jima! 


The Treasury Department acknowledges with appre 





CAPTAINS OF 
INDUSTRY 
Plant your flag 
on top, too! 








CAPTAINS of INDUSTRY—here’s your 


Check List 


for a successful plant drive: 


Get your copy of the “7th War Loan Com- 
pany Quotas” from your local War Finance 
Chairman. Study it! 

Determine your quota in E Bonds — the 
backbone of every War Loan. 

Arrange for plant-wide showings of ‘‘Mr. & 
Mrs. America’’—the new Treasury film. 
Distribute ‘“‘How to Get There’’—a new 
War Finance Division booklet explaining 
the benefits of War Bonds. 

Circulate envelopes for keeping bonds safe. 
Display 7th War Loan posters at strategic 
points. 

And—see that a bench-to-bench, office-to- 
office 7th War Loan canvass is made. 








* 


' 
ciation the publication of this message by 


MODERN LITHOGRAPHY 
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@ WE DO NOT 
OWN PRESSES 

















You’re performing a real service for Amer- 








ica when you salvage every possible pound of wastepaper. Whether you’re a volunteer curb man, 
or the head of a business! More than 700,000 war needs now are supplied by paper, and never 
has there been a more urgent need for it. Because fewer men are cutting pulpwood, wastepaper 
must provide more of the paper this war demands. It is up to all of us to collect wastepaper now, 
and continue this even after V-E Day. Turn in every pound you can, and in your advertising urge 


everybody else to do the same. Let’s have more paper patriots! 






THE CHAMPION PAPER AND FIBRE CO. Hamilton, Ohic 


MILLS AT HAMILTON, OHIO ... CANTON, N.C... . HOUSTON, TEXAS 





Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 
Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO » PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS : CINCINNATI - ATLANTA 
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SIXTY million jobs! If we are to 
reach and maintain that goal, business and in- 
dustry will require plenty of lubrication to spin 
along at top speed. And lithography and print- 
ing are the lubricants which oil the wheels of 
industry—the business which enables all other 
businesses to function. 

Therefore we believe that the graphic arts 
industries should be placed high on the planning 
list for reconversion. To get the civilian in- 
dustrial machine moving in its normal course 
once more, to start marketing plowshares instead 
of swords, to stimulate and channel the demand 
for civilian goods, to make jobs for our war 
workers and returning veterans, will be one of 
the most important jobs that the graphic arts 
industry has ever faced. Through sales literature, 
new catalogs, instructional manuals, etc., a 
healthy graphic arts industry can act as a power- 
ful catalytic agent to get the peacetime industrial 
machine in motion once more, 

These graphic arts industries, which play such 
an important part in enabling all other industries 
and businesses to function, and which are so 
vital to stimulating markets, should certainly 
not be fettered in trying to perform their task. 

We reiterate the points made last September 
by this magazine in an open letter to the War 
Production Board and the War Manpower Com- 
mission, specifically: 

(1) Prepare now for early supply of new 
equipment and essential replacement parts to 
printers and lithographers; 

(2) Arrange to channel needed manpower 
into the graphic arts industry as fast as it be- 
comes available; 

(3) Lay down a program which will assure 
printers and lithographers of availability of paper 
for the post-war catalogs, sales manuals, etc., 
which can do so much to stimulate civilian sales, 
and thus provide jobs. 

We feel very strongly that restoration of the 
graphic arts to a pre-war basis can do much to 
stimulate revival of normal peacetime markets 
and avoid a post-war letdown. But the planning 
should and must start now. If we find six months 
after the war is over that printers and litho- 
graphers are still working on short labor supplies, 


APRIL, 1945 


DUTORIALS 





that the paper which they need is still in the 
forest or has been shipped abroad, it will be ap- 
parent,—too late—that we have missed the boat. 





WitH sharing of paper inventories 
and reduction of deliveries of paper we are indeed 
scraping the bottom of the barrel. And now, 
with victory in Europe coming closer, further 
problems begin to appear. When military and 
government contracts taper off, will commercial 
work be immediately available to fill the gap? 
Indications are that it will. But, will paper be 
available to keep the presses rolling on commer- 
cial work? 

Paper inventories of a good many lithographic 
firms have come under scrutiny during the past 
month as investigators of the compliance division 
of the War Production Board have dropped in 
to see what’s what. Some plants, too, were 
asked to agree to share their excess inventories 
with other plants which did not have much paper 
on hand, in order to avoid further reduction of 
paper usage quotas for the second quarter. 

One lithographer (and he did not represent a 
small shop) was recently telling of his plant’s 
inventory position. A very high percentage of 
his plant’s facilities are being utilized for pro- 
duction of military material—maps, charts, and 
other confidential material. Most of the paper 
they use is ex-quota and is obtained on high 
priority. “Take the government paper out of 
our plant,” he said, “and we wouldn’t have a 
shred of paper to turn a press.” 

Other plants, too, which have devoted their 
facilities to war production, and have held their 
own inventories to a minimum, would find them- 
selves scratching at the bottom of the paper 
barrel, were their military work to suddenly cease. 

Lithographic companies which have conscien- 
tiously followed WPB orders, keeping inventories 
low, and who have taken their full share of war 
lithography, should not be placed at a disadvan- 
tage when the time comes for reconversion. 

We hope that the War Production Board will 
take steps to see that such companies are able to 
obtain paper for commercial work when their 
commendable war job is over, 
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N BLYING 


which have not been properly re 


used offset presses 


conditioned, there are many con- 
ditions of wear or weakness for which 
wise purchasers are on the lookout. 
Without knowledge of what to look 
for in used lithogra- 


presses some 


phers, and printers too, who entet 
the lithographic field. have taken the 
attitude, “I want to get into offset (or 
expand my facilities). but I feel it is 
unwise to buy a lot of new equip 
ment until I have had more experi- 
ence. Tl] just buy Joe's old press.” 
The result of this thinking often is 
trouble, hard feeling and headaches. 
Very often it ends in the complete 
failure of the venture. 

The offset press is a very accurate 
and delicately balanced unit of equip 
ment, easily thrown out of adjustment 
or damaged by improper handling. 
Such damage is not easily discernible. 
but is often hidden in a misalignment 
or distortion of parts that is not more 
than .002” This type of press is 
precision built and must be operated 


by the same standard, The risk taken 


in used equipment is great for a man 
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who is new in offset printing. Only 
the most seasoned lithographers can 
afford used equipment. 

\ used press which goes back to 
the factory for rebuilding can be re- 
lied on as it is given every conceivable 
test by men who know where to look 
for trouble. Worn parts are replaced, 
presses are re-timed, cylinder align- 
ment checked, cylinder contours meas- 
ured for possible distortion, bearers, 
gears, and every part is gone over 
carefully. 

Presses last for years in tip top 
condition when operated and cared 
for by intelligent pressmen who know 
their trade, but all too often a used 
press has been misused or damaged 
through some mishap: it has been 
improperly oiled and greased; or in 
some manner abused so that it does 
not give satisfactory service. 

When a new press is installed, an in- 
stallation mechanic, factory trained, 
attends to the initial adjustments. 
\fter it is properly set up. no major 
adjustment such as alignment of cyl- 
should be 


inders. re-timing.  ete.. 


made, Only with positive evidence 








1. H. SAYRE, Technical Editor 
Author of “The Single Color Offset Press” 


that these adjustments are needed, 
should they be undertaken. and then 
only by someone thoroughly familiar 
with the proper setting. Too often a 
used press has been subjected to the 
maltreatment of a wrench mechanic 
who cannot resist the tinkering urge. 

The contacts between plate and 
blanket cylinders or blanket and im- 
pression cylinders have an allowable 
variation of not more than .002” from 
Defects from 


come about which make the required 


the mean. wear may 
004” contact impossible. A low spot 
of from .002” to .0O4” in the surface 
of the cylinder may be indiscernible. 
but will contribute the cause for ex- 
cess pressure between cylinders and 
the resulting loss of plates. The pres- 
sure taken to overcome the low spot 
is enough to cause scumming and 
streaks, filled-in halftones and tints. 
Poorly matched or worn drum 
gears will cause roller streaks. Any 
chatter of the inking drums will cause 
a vibration that may transfer to the 
form rollers and cause streaks. This 
is also true of dampening rollers. 
Inkers that are not well cared for 
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slick that 


will cause a skid or slide rather than 


will form a hard surface 
rotate at synchronous speeds with the 
plate. 

Bearers must be properly set and 
cared for, They must be kept clean 
and dry and free from oil because 
their function is to maintain synchro- 
nous speeds between cylinders which 
they do through rolling contact. It 
is important that no dirt or sulphur 


he allowed to run through the bearers. 


RICTION is the 


the offset plate. Since the plate 


worst enemy of 
image is neither raised nor recessed, 
it gives way easily to friction. Fric- 
tion can develop in so many places 
in an old press. that it is difficult to 
discover what is causing it. The un- 
dersize bearer condition of cylinders 
or oversize barrel circumference of 
the impression cylinder is commonly 
found in old presses or so-called over- 
hauled presses, 

The base of the press must be sup- 
ported from a floor that is perfectly 
level and rigid. If one corner sags. 
evlinder alignment becomes impos- 
Cylinder alignment is also af- 
fected by 


sible, 


eccentric wear. A single 
eccentric moves a cylinder in an are. 


When the 


bushing becomes worn, it 


not in a_ straight line. 
eccentric 
often has to move the cylinder fur- 
ther horizontally in order to get the 
same vertical lift as an unworn one. 


As a re- 


sult of this, a rubbing action between 


This causes misalignment. 


the plate and the blanket cylinder 
develops due to the fact that the two 
different 


may be 


rotating in 
another effect 
with the 


cvlinders are 
Still 


hearing 


planes. 
a tight resulting 


heating and wearing. 


Some modern presses have roller 
or ball bearings, and the danger of 
misalignment from worn eccentrics 
is reduced to a minimum here. 

Proper alignment of inking drums 
and storage drums is a matter of 
adjustment vitally important to good 
roller setting. It is therefore neces- 


sary to have drum bearings and 
bracket bearings in good shape. The 
result of misalignment of ink drums 
is basically the same as that in the 
case of cylinders. A grinding action 
due to the differences in the rotation 
planes causes wear of the plate image. 
Misalignment also affects the proper 
setting of contact near the extremities 
of the rollers. Once the drums are 


properly set. the form rollers and 
inkers are set with .003” pressure to 
them and to the plate. If roller sock- 
ets or spindles are badly worn, it 
will be extremely difficult to set the 
rollers satisfactorily because they will 
take a different position when run- 


Also 


a worn socket will allow a roller to 


ning than when standing still. 


drop out of contact with the drum at 
the cylinder gap. This will result in 
This is 


enough to find but friction is not. 


skidding and_ streaks. easy 

A press that has been poorly lubri- 
cated can cause as much plate wear 
that is 


Plugged up oil holes, shafts or bear- 


as one poorly adjusted. 
ings that drag from want of oil, or 
“out of round” worn bearings will 


cause much lithographic trouble. 


Since the adjustment of an offset 


press is more delicate than that of 
a letterpress because it is a chemical 
process of printing from a flat sur- 
face, there are more pitfalls for the 
inexperienced buyer of used offset 


equipment than in any other type of 








-econd hand printing equipment. 


YO often a man is chosen from the 

shop to operate the lithographic 
press because he has been dependable 
and progressive as a letterpress oper 
ator and knows a good job of print- 
ing when he sees it. But a letterpress 
pressman rarely ever makes a good 
offset pressman because the two tech- 
niques are widely different. The habits 
of years must be dropped—all the 
old rules must be forgotten. He must 
unlearn much of what he knows about 
letterpress printing before he can 
hegin learning offset technique. The 
kiss contact. the delicate adjustments. 
the minimum of water and ink for 
brilliancy, the freedom from chemical 
contamination, are things that a let- 
terpress man does not master as a 
general average. 

More serious yet. is the mistake of 
putting an office boy on the press 
without previous training. The per 
son who sells a gullible printer on 
that idea is doing the industry and 


The 


only wise course is to hire experienced 


himself a great deal of harm. 


help when becoming an offset printer. 


Another “don’t” to letterpress 
shops is don’t go into offset for the 
purpose of price cutting and produc 
ing cheap printing. A lowered stand- 
ard of quality has its doubtful margin 
of profit. Price cutting forces your 
competitors to cut prices, with the 
result that in the end everyone is 
working longer hours for less money. 
Why debase the product and craft 
of printing by cheap, inartistic, slap- 
together jobs? The process of offset 
can and will glorify the art of print- 
ing when used properly. It is the 
most flexible of 


most versatile and 


all printing processes.«* 





There are many adjustments, alignments, 


sources of friction 


and other conditions which should be watched in buying used 


offset presses (assuming you can locate a used press to buy) 
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This presentation includes many new facts 
on the drying of offset inks on various kinds 
of stock and under varying conditions; also 
suggestions for solving drying problems 


HE drying of lithographic ink 

takes place in two stages—(1) 

setting, and (2) solidification of 
the ink vehicle by oxidation and poly 
merization. Proper setting depends on 
a correct relationship between ab- 
sorbency of the paper and thinness 
or penetrating power of the ink ve- 
hicle. If the ink vehicle is too thin o1 
the paper too absorptive, or both, the 
prints will chalk or powder. If the ink 
vehicle is too viscous or the paper 
insuficiently absorptive, or both, the 
prints will offset, stick or block. 

The second stage of the drying 
action, within practical time limits. 
depends on the proper use of drier. 
The amount and kind of drier re 
quired is governed by: 

Pigment—The natural drying pig- 
ments such as chrome yellows. chrome 
greens, and iron blues require little 
drier; carbon blacks and phospho- 
tungstic pigments actually retard dry 
ing action and require more drier. 
usually cobalt. 

Reducers and Compounds Mate 
rials added to adjust the workine 
properties of ink, such as linseed oil 
varnishes, may have little effect on 
drying. On the other hand, com 
pounds which contain non-drying in 


vredients may retard drying, espe 
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cially when humidities are high. 

Paper—At least two properties of 
paper affect drying of ink—(1) sur- 
face absorbency, and (2) chemical 
reaction (acidity or alkalinity). Acid- 
ity of paper retards drying while 
alkalinity accelerates it. Ink dries 
best on coated papers if the pH value 
of the coating is 8.0 or above, espe- 
cially at high humidities. With un- 
coated papers pH value is not the 
controlling factor for good drying. 

Temperature—Drying is more rap- 
id at high temperatures—about 25 
per cent for each 10° F. 

Voisture—The effect of moisture 
on drying is the same regardless of 
source—paper, atmosphere, or foun- 
tain. Moisture in the delivery pile af- 
fects drying according te nature of 
the ink and paper. 

Fountain Acidity——Excessive acid 
in the fountain water destroys the 
drier. Excessive drier added to make 
up for this loss usually results in a 
slick plate. To avoid trouble. keep 
the pH of the fountain water above 
+0. 

Oxygen—Insufhcient air in the de- 


livery pile sometimes retards drying. 


Chis 1 digest f a portion of the Lit 
graphic Technical Foundation Research Bulletir 
N 13. “The Drying of Lithographic Ink.” 


[his situation can be helped by 


“winding” the sheets. 


The Proper Use of Drier 
\ PRACTICAL operation the dif- 


ferent variables referred to previ- 
ously are at work simultaneously 
either to speed or retard drying, and 
any attempt to lay down scientific 
rules covering all possible combina- 
tions of them would be too compli- 
cated to be practical. The human ele- 
ment of skill will therefore always 
he an important factor in the avoid- 
ance of drying troubles. However, a 
few general rules. if followed, will 
aid in reducing the handling of driers 
lo a system. 

1. A notebook record should be 
kept of each ink prepared, the 
nature of the job and condi- 
tions under which it is printed, 
and drying time. Such a record 
should include: 

Job ticket number. 

Description of job. 

Type and make of paper. 
Amounts of additions made 
to the ink including re- 
ducer, compounds. and 
drier, 

Moisture content of paper, if 
known. 

Temperature and _ relative 
humidity at time of print- 
ing. 

pH value of fountain water. 

Time of drying 

Troubles encountered, if any. 

This information could be noted 
on the press sheet or attached 
to the job ticket if available to 
the pressman for future ref- 


erence, 


~ 


2. A scale should always be used 
for weighing ink, reducers, and 
driers. Suitable scales are avail- 
able. accurate to 1/16 ounce. 

». If at all practicable. the ink 

should be prepared 24 hours in 

advance, and tested for drying 
by means of tap-outs or proofs 
on the stock to be printed, pref. 
erably placed between glass 
plates or in a book to simulate 
conditions in the press delivery 


pile. The use of glass plates is 
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better because a book may pro 


duce an altogether different 


humidity condition than the 
pressroom atmosphere. 
1. The acidity of the 
water should be kept at the 


fountain 


minimum for clean printing. 
This can best be done by pH 
control. 

5. For colors known to be “pool 
driers.” the amount of drier 

should be increased during hu- 

mid weather. As an example, an 

offset black that requires one 

ounce of drier per pound at 30 

to 40 per cent relative humid- 

ity will require more than 2 
ounces of the same drier at 90 
per cent relative humidity. On 
the other hand, some chrome 
yellows and other “easy-drying”™ 
colors may not require any in- 
crease in drier. The ink maker 
can help materially by furnish- 
ing information regarding the 
drier requirements of his inks 
at different humidities. 

6. Generally speaking, the use of 
more than 1! ounce of drier 
per pound of ink should be 
avoided. Many driers contain 
non-drying substances and. if 
used in excessive amounts, will 
prevent “smudge-free” drying. 

This fact is the source of the 

general belief that “too much 

drier will retard drying.” If 
more than 114 ounce of drier 
is indicated, it is better to use 


a smaller amount of a more 


concentrated drier. 
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A—INK FILM ON PAPER 
IMMEDIATELY AFTER PRINTING 


win VEHICLE 


CAPILLARY 
PORES 


PAPER 
FIBERS 


7. More drier is usually required 
in printing a light form than if 
the work consists of large heavy 
solids. 

With the 


more intelligent handling of inks is 


foregoing information 
possible. but even knowledge plus 
experience will not do away with 
When 


drying trouble occurs. a remedy must 


drying troubles completely. 
he applied quickly to prevent too 


much delay. 


Drying Troubles and Remedies 
HALKING or Powdering 
per is too absorbent. or the ve- 
litho 


If pa- 


hicle is too thin, add heavy 
varnish. If drying is very slow with 
chalking as the final result, the most 
likely causes would be high humid- 
ity. excessive press moisture, or acid- 
ity of the fountain water, and these 
conditions should be checked. Once 
chalking has taken place, about the 
only remedy is to overprint with var- 
nish the printed image or the entire 
sheet. If job is to be varnished or 
lacquered anyway, chalking is not a 
serious matter. Don’t assume that al] 
rough-surfaced papers are absorbent 
and that all smooth finish and coated 
papers are not—-sometimes it is just 
the other way around. Only the sur- 
face of the paper (14 of 1/1000 inch 
deep) is involved in the drying of 
inks. In addition to perhaps a little 
drier for an absorbent paper, a little 
heavy varnish should be added. 
Smudging—Smudging is really a 
mild case of chalking. It is apt to 
much non-drying 


come from too 
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B—INK FILM AFTER ABSORPTION 
OF VEHICLE BY THE PAPER 


Greatly Enlarged Diagrams Showing Capillary Action Between Ink and Paper. 
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compound in the ink, either greasy 
or waxy compounds or of a drier of 
insufficient concentration. Most driers 
contain some non-drying compounds. 
Don’t forget the long varnish if stock 
is absorbent. 
Offsetting Offsetting is due of 
course to the ink not setting quickly 
enough and in the delivery pile the 
sheets take an imprint from the one 
below. The principal reasons and 

remedies are these: 
Too much ink on plate 
ink or use stronger ink if nec- 


cut down 


essary. 

Ink too long for absorbency of pa- 
per—shorten with small amount 
of non-offset compound. With 
gloss inks, use a non-offset spray. 

Paper too cold—low temperatures 
slow the penetration of ink into 
the paper; thin with a little 0000 
varnish. 

Static 
gas flame (when practical) be- 


use a static eliminator or 


tween impression cylinder and 

delivery pile. 
Embossing of imprint—stretching 

of paper from pull of blanket; 
happens usually only with thin 
papers; reduce tack and length 
of ink. 
Sticking of Sheets—Sticking  re- 
sults from large amount of ink, or a 
lot of drier in an ink which does not 
penetrate the paper. The remedies are 
the same as for offsetting. Use of 
smaller lifts and “winding” sheets 
during drying also helps. 

Drying of Ink on Rollers but Not 
on Paper—This trouble may be due to 
the same conditions that cause chalk- 
ing. or ink may be all right, but too 
much fountain acid kills the drier. 
Reduce acid and check to see that it 
never goes below pH 3.6, 

Drying of Ink on One Paper but 
Vot on Another—This trouble is ob- 
viously caused by a paper condition: 

One paper may have a higher mois- 

ture content and therefore re- 
quire more drier in the ink. 
(ne paper may be more absorbent 
than the other, so ink has to be 
adjusted to each. 
In the case of coated papers, one 


(Continued on Page 77) 
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HI lithographic industry is one 


of the leaders among the na 

tion's industries in conducting a 
program to solve its own manpowet 
and expansion problems. Its broad 
employee training program through 
its own endowed institution. the Litho- 
vraphic Technical Foundation, is al- 
ready functioning. and a preview of 
the training material being devel 
oped, much of which is already in 
use, indicates that this industry will 
he better prepared than most indus- 
tries to meet the problems of return 
ing to a peacetime economy, 

For some months past, the Founda 
tion has been making available the 
texts and shop manuals which have 
heen needed to provide the practical 
step-by-step information required for 
an understanding of the various 


classifications of skills required in 


Above: The material contained in a typical 


training package’ 


By DON H. BLACK 

Public Relations Directo) 

Western Printing & Litho Co. 
lithographic craftsmanship. But this 
series of publications proves to be 
only the beginning of a complete em 
ployee training program which should 
stand the industry in good stead in 
the period of expansion that most 
industry leaders agree lies ahead. 

Fach Foundation text actually 
forms the basis of a complete course 
on that subject. and these courses. for 
the first time in the history of the in- 
dustry, will provide the individual 
lithographer. the organized class or 
the approved local trade school with 
complete sets of material. full in- 
structions and coordinated teaching 
help in lithographed form. 
The courses, planned for comple- 


tion this vear. fall into two distinet 


vroups. There are 14 skilled craft 
courses suitable for teaching the vari- 
ous work classifications of the trade. 
They include: Press Operating Nos. 
1 and 2: Press Troubles: Press Tech- 
nical; Photography (Line. Halftone 
and Color Separation) ; Platemaking 
(Albumin and Deep Etch); Opaqu- 
ing: Dot Etching: Hand Retouching: 
and Stripping (Black and White and 
color). 

The other group of courses in- 
volves special subjects pertaining to 
lithography, some of them to round 
out the knowledge of skilled crafts- 
men. foremen and superintendents 
and others to provide a_ better all- 
over understanding and appreciation 
of the process for salesmen. cost de- 
partment personnel. estimators, execu- 
tive and administrative people. They 


include: The Chemistry of Lithoe- 


comprising a complete course in one phase of lithography. Each course package 


includes instructions for use, basic textbook, course outline, text supplement, lesson plans, job sheets, instructor's manual supplement, and reading 
references. While this particular unit is shown in an accordion fold, the regular courses will be made up in loose-leaf ring binders for handier 
use. The binder containing complete material for one course will be packaged in a container shown at right of photo. (Photo by Russell C. Aikins.) 
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graphy, Physics of Lithography, Sur- 
vey of Lithography, Fundamentals of 
Lithography. Semi Technical, Esti- 
mating (Black and White and Color), 
Management of Lithography, Leader- 
ship Training and How to Prepare 
Copy for Offset. 


ACH individual course comes in a 
E coinplete self-contained package 
kit for the nine different items of 
teaching and training material which 
are needed for standardized and ac- 
cepted teaching practice. The con- 
tents of each course package include: 
instructions for use. text, course out- 
line. text supplement. lesson plans. 
job sheets, instructor's manual sup- 
plement, reading references. Visual 
aids are also being 
prepared progress- 
ively and will be 
available for most 
courses as funds 
are provided. 

The text forms 
the basis of the 
course and is for 
reading and refer- 
ence. It covers all 
the main points of 
the subject and the practical teaches 
can supplement its contents by draw- 
ing upon his own practical experi- 
ence and skill. However. the entire 
course and the material supplied is 
predicated on the theory that while 
the practical plant man. the superin- 
tendent, the foreman or the experi- 
enced journeyman who will do the 
teaching may have a thorough and 
complete knowledge of the trade. he 
may or may not know how best to im- 
part his knowledge and skill to others. 
Foundation courses present this in- 
step-by- 


formation in coordinated. 


step, approved teaching form. 


The instructors manual, for in- 
stance, is a noteworthy volume in it- 
self which literally teaches the teacher 
how to teach. It explains in simple 
and direct language how the person 
chosen to instruct and teach the class 
in any particular subject can impart 
his learning, experience and skill to 
others, together with the teaching 
materials provided with the course. 


The lesson plans provide an ac- 
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tual outline for each lesson. the things 
to have on hand. the procedure to be 
followed, and the questions to be 
asked in order to determine the prog- 
ress of the students. They indicate 
how and when to demonstrate. how to 
keep slow learners abreast of others 
and how to check the effectiveness of 
each lesson. 

The job sheets. described as “the 
heart of the course.” outline the ac- 
tual jobs for the students to do, start- 
ing with the easy-to-do and progress- 
ing through the course. They are 
based on the proved knowledge that 
people learn best by doing and each 
of the skilled craft courses includes a 


series of these job sheets. which if 


properly used. assure the student. of 





actually learning to do the various 
things required of him in that specific 


skill. 


LL of the Foundation courses, 

with nine items of teaching ma- 
terial in each, are studied, checked 
and approved not only by practical 
people within the industry but by 
nationally known training within in- 
dustry educators and government 
agencies concerned also with re-edu- 
cation, rehabilitation and re-employ- 
ment of veterans. This is extremely 
important to employing lithographers 
and to returning veterans who seek 
training, refresher or upgrading in 
the lithographic skills. 

The courses meet approved teach- 
ing standards and are checked when 
issued as to method of accepted teach- 
ing form by a a board of consultants 
comprising nationally known educa- 
tors. Text book manuscripts, lesson 
plans, job sheets and other teaching 
aids are approved by the active Foun- 
committee and 


dation educational 


other industry experts on each in- 
dividual subject. 
The Foundation’s board of con- 
sultants on training methods is com- 
posed of the following men. all out- 
standing in some phase of industrial 
LL. S. Hawkins. director of 
vocational training for war workers. 
U.S. Dept. of Education: M. Reed 
Bass. director of the David Rankin. 
Jr.. School of Mechanical Trades. St. 
Louis: G. G. Weaver, supervisor, In- 
Training, N.Y. 
State: George McLaughlin. superin- 
tendent. New York School. 
where lithographic courses have been 
taught for a number of vears; Char- 
les Prosser. director, Wm. Hood Dun. 
Institute, Minne 
H. Philip 


Austin. of the em 


training: 


dustrial Teacher 


Trade 


woody = Industrial 


apolis: 


plovee training 
program, Wright 
Veronautical 
Paterson. 
\. J.: H. H. Hallo- 
way. principal, 
New York School 
of Printing; and 
Russell CC. Aikins. 


specialist in indus- 


( OFp.. 


trial photographyand visual aids. 

The Foundation’s educational com 
mittee composed of men from the 
lithographic industry, includes RK. R. 
Heywood, 5v.. to. Heywood Co., 
New York; Frank Myers. Copifyes 
Lithograph Corp.. Cleveland: L. H. 
Jackson, Stecher-Traung Lithograph 
Corp.. Rochester and San Francisco ; 
H. H. Platt, Sackett & Wilhelms Litho 
Corp.. New York; Elmer G. Voight. 
Western Printing & Litho Co., Racine, 
Wis. and Poughkeepsie, N. Y.; Wil- 
liam Winship, Brett Lithographing 
Co.. New York; A. H. 
Spaulding-Moss Co... Boston; and 
John M. Wolff. Jr.. Wolff Printing 
Co., St. Louis. 


In case there may be 


Spaulding. 


some Con- 
fusion on the point, it has been em- 
phasized that the Foundation itself 
does not own or operate any schools. 
Its function is merely to prepare and 
produce the texts and teaching mate- 
rials and make them available to in- 
dustry. to schools. to local groups and 


(Continued on Page 75) 
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how litho salesmen can help meet the 


PAPER GRIdlo 


ECAUSE paper is the life blood 
of our business, let us look 
briefly at the serious crisis ahead 
in paper supply, and see how we can 
help to meet the emergency. There 
is a real job which the corfact men 
or salesmen of lithographic and 
printing firms can do, 
Late in January it became apparent 
to those WPB officials in the pulp and 
would be a 


paper end that there 


serious shortage of these items in 
the second quarter of 1945, that is 
April, May and June. This shortage 
is caused by the increased demands 
on our available supplies by civilian 
printing and the liberated areas plus 
an ever increasing demand by our 
armed forces. The armed forces re- 
quirements must be met first and 
they must get 100 per cent of their 
requirements. These requirements in- 
clude both printing and wrapping 
papers and containers. 

The preliminary figures indicated 
demands exceeded estimated available 
supply of somewhere between 65,000 
tons and 115,000 tons. The figures 
were presented at a joint task com- 
mittee meeting in Washington on 
January 29th. The ordinary and con- 
ventional method for WPB to handle 
such a situation would be to simply 
cut back use. As the result of several 
weeks of study to find the best solu- 
tion, WPB has been sold the uncon- 
ventional idea of cutting back “ac- 
ceptance of deliveries of new paper” 
and making up the cut by using up 
inventory. We know that the majority 
of publishers and printers are in a 
fairly good inventory position and 
that the tonnage required to support 


those in dangerous inventory is small 
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By ALLEN/jH. FROST 


President, Copifyer Lithograph Corp. 
Cleveland, Ohio 





The author is chairman of the Task Com- 
mittee cf the Commercial Printing Industry 
Advisory Committee of the Printing and Pub- 
lishing Division of the War Production Board, 
and is therefore well informed on the paper 
supply situation as it concerns lithographers. 
Mr. Frost is also a director of the National 
Association of Photo-Lithographers. 





commercial printing less than 2500 
tons. These printers will have avail- 
able at the paper mills a pool of 
5000 tons made possible by a volun- 
lary cut in excess of the percentage. 
required by the order. of those print- 
ers in the best inventory position. 

What about the third quarter? We 
expect some relief due to the pulp- 
wood coming in as the result of the 
production drive going on now spon- 
sored and paid for by the magazine 
publishers, also a normal snowfall in 
those parts of Canada and the U. S. 
where the spring floods are needed 
to get the logs from the woods to the 
mills. 

Should this relief not be forth- 
coming. we will be in bad shape for. 
probably. the balance of the year and 
will have to take real usage cuts right 
across the paper consuming industry. 
There is the situation—here is how 
we all can help. 

1. Contact men—be sure that your 
customers know how serious this situ- 
ation is—so they will accept your re« 


ommendations of lighter weight 
stocks, smaller sizes. elimination of 


bleed deckle French 


folds, and odd size sheets that do 


trims, edges, 
not cut without waste from a standard 


printers sheet. In other words. pro 


duce a sheet on which you can put 
“Printed according to WPB paper 
conservation measures.” You will find 
that the public will accept and re- 
spond to such a piece, more favorably 
than to something that obviously is 
wasting paper. 

How do I know that the public 
resents an obvious waste of paper? 
By the pile of samples that are sent 
to WPB and other spots in Washing- 
ton, that all find their way to the 
Printing and Publishing Section of 
WPB with the caustic comment, “and 
the commercial printers claim they 
are saving paper.” We see these 
exhibits at every Industry Advisory 
(Committee meeting. 

2. Have every mailing list checked 
and rechecked. Be sure that there 
are not too many mailing pieces going 
into an office. I have in mind g com- 
pany that insists on sending into our 
own office six copies of everything 
Two would be one 
one copy with a circulat- 


they send out. 
too many 
ing box in the corner would be more 
effective. 

3. Because you know now how 
short paper really is—sell your cus- 
tomers on their really getting into 
their own organization and paper 
house-cleaning their files. their stock 
rooms and their morgues. It can be 
done but you will have to keep after 
them so they know you are serious 
and really mean business. Let me 
illustrate. One of Copifyer’s own 
salesmen obtained a polite “We will 
get into this dormant waste pape 
On the 


second call. our man found that his 


for you, we haven’t much.” 


customer hadn't even looked. So he 


(Continued on Page 75) 
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KODAK PLATES 


Precision 


Color Work 


RITICAL REGISTER—accurate bal- 

ance—in your color separations are 
almost a foregone conclusion when you 
take advantage of the wide variety of 
Kodak Plates particularly adapted to 
this exacting work. 

All the plates listed below are supplied 
in the full range of standard sizes, up to 
and including 30x 40 inches, and have 
antihalation backing. 

Kodalith Orthochromatic Plates—Extreme 
contrast. Final screen negatives in the indirect 
method of color reproduction. 

Kodagraph C. T. C. Panchromatic Plates— 
For direct halftone color separations. Well 
adapted to dot etching. 

Kodagraph Contrast Process Ortho Plates— 
Fine grain. High contrast. 

Kodagraph Commercial Panchromatic Screen 
Plates—Continuous-tone color-separation neg- 
atives in the Kodagraph Orange Contact 
Screen Process. 

Kodak Infrared Sensitive Plates—For the 
black printer, especially in the Kodak Fluores- 
cence Process. 

Kodak Tri-X Panchromatic, Type B, Plates— 
Continuous-tone color separations from Ko- 
dachrome transparencies. 





Examining a continuous-tone separation negative on a 
Kodak Tri-X Panchromatic, Type B, Plate 


Kodak 33 Plates—Continuous-tone positives 
in the indirect method of color reproduction. 


Kodak Super Ortho-Press Plates—Green- and 
blue-filter separation negatives in the Kodak 
Fluorescence Process. 


Kodak Panatomic-X Plates—Extremely fine 
grain. Moderate speed. 


Wratten Panchromatic Plates—Moderately 
high contrast. For continuous-tone separation 
negatives in indirect process color work. 





Order from your Kodak Graphic Arts Dealer. 


Graphic Aris Sales Division 
EASTMAN KODAK COMPANY, ROCHESTER, N. Y. 
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INKS 


TUFHIDE 
Metal Litho Inks 


. Flexible 

. Process Proof 
. . Fast Drying 

. Hard Drying 

. Easy Running 


. Allows Wet Varnish- 


ing 


Always in the front rank of metal decorating inks, TUFHIDE 


is going today — and going strong... 


With its unsurpassed working qualities — its toughness and 
flexibility — its remarkable resistance to processing and 
corrosion — its range of brilliant colors — there is small 
reason to wonder at the growing popularity of TUFHIDE 


with metal decorators everywhere. 


Buy it — try it — aad you will always use TUFHIDE... 











diet makes this baby weep. 


She eats most all the time. 
Sure takes a lot of stuff to keep 
That plump, well-rounded line 


— 














A WELL-ROUNDED LINE 


CORPORATION 





f Atlantic Bond 





EASTERN MILL BRAND LINES 





ATLANTIC BOND ATLANTIC ANTIQUE LAID VOLUME BOND VOLUME BOND ENVELOPES 
ATLANTIC LEDGER ATLANTIC MIMEO BOND An inexpensive, dependable watermarked 
ATLANTIC DUPLICATOR ATLANTIC MANIFOLD Eastern Mill Brand Paper 
ATLANTIC COVER ATLANTIC MANUSCRIPT COVER 
ATLANTIC LETTERHEAD BOX ATLANTIC DUROPAKI MANIFEST BOND MANIFEST MIMEO BOND 
ATLANTIC BOND ENVELOPES MANIFEST LEDGER MANIFEST DUPLICATOR 
ATLANTIC BOND CABINET STATIONERY MANIFEST BOND ENVELOPES 
ATLANTIC BOXED TYPEWRITER PAPER The leading Mill Brand Line in the Economy Group 
A complete line of dependable, standardized business papers The above Brand names are registered trademarks 
EASTERN MILL BRAND MERCHANTS 
ee .The Millcraft Paper Co PRMGGMEE s «xo 0.000%s Bond-Sanders Paper Co. 
Albany ' W. H. Smith Paper Corp PE tac adaw anwedens Central Paper Co. 
Alexandria, La.........Louisiana Paper Co New Haven... Whitney-Anderson Paper Co. 
Atlanta..... ..+.--Sloan Paper Co New Orleans. .....000 Alco Paper Co., Inc. 
\° Baltimore Paper Co. }83—==]—8,.———  =—_— fnew ew eeee Berman Paper Corp. 
Baltimore Henry D. Mentzel & Co os wane Forest Paper Company 
The Mudge Paper Co New York /..........-Majestic Paper Corp. 
Baton Rouge Louisiana Paper Co ee ..+.-Milton Paper Co. 
Birmingham awn Sloan Paper Co .....A. W. Pohlman Paper Co. 
ne John Carter & Co. CN 6 6. 6b oc ccccdncnncdedéenesumeiio’ Carpenter Paper Co. 
~ TT TTTTe PTET eT ere CT rere rT Century Paper Co. CMMGMRs da vcaeese piiiphebdrseGeeewtenenen Field Paper Co. 
— .Cook-Vivian Company ee ree ee Central Paper Co. 
Von Olker-Snell Paper Co. Yhiladelphial CSCC Molten Paper Company 
Bridgeport ...-Lott-Merlin, Inc. See er pe, so cececccccecseess Che J. L. N. Smythe Co. 
Bristol, Va . ...Dillard Paper Co. i cadnecandsdwes General Paper and Cordage Co. 
Buffalo... Franklin-Cowan Paper Co. DOE DOO. 65 cccicesveheneanedwamawa C. H. Robinson Co. 
Charlotte, N. ¢ Dillard Paper Co. Portland, Ore....ccccccceces .Carter, Rice & Co. of Oregon 
Chattanooga, Tenn Bond-Sanders Paper Co. Providence, R. 1l......... ath aan anee Narragansett Paper Co. 
{ Bermingh im & Prosser Co. Richmond TReTTTCTTTT CTT LTC Virginia Paper ( oO. 
Chicago La Salle Paper Company DE Es on ae ibe he’s see neeie Eee Dillard Paper Co. 
..Reliable Paper Co. NS”! UE CTE TO Genesee Valley Paper Co. 
Cincinnati ; The Johnston Paper Co. St. Louis...............Shaughnessy-Kniep-Hawe Paper Co. 
Cleveland The Millcraft Paper Co. Ss wi nddverernsdecawreeeinsckinn E. J. Stilwell Paper Co. 
Columbhi ; Sterling Paper Co. Oe ee ee eee eer Shiner-Sien Paper Co. 
Dallas .Olmsted-Kirk Company SE NS ee knsémeandesee edn dameen Carpenter Paper Co. 
Denver Dixon & Company SOM FLANCISCOs occ cccosesssscocecesoeess Carpenter Paper Co. 
Des Moines Pratt Paper Company Ps 6 kone cenieennen candnedw ee Atlantic Paper Company 
Detroit. Chope-Stevens Paper Co. I 2 oh eect dr eek hare aOR ..Carter, Rice & Co. of Washington 
Fort Wayne The Millcratt Paper Co. ee sh ae teehee .....Loutsiana Paper Co. 
Fort Worth -Olmsted-Kirk Company DOCIMMERIG, DENSE. 6 ¢ «0.60006 00K Whitney-Anderson Paper Co. 
Greensboro, N. ¢ ..Dillard Paper Co. Stamford, Conn............- ; weccceceee- LOtt-Merlin, Inc. 
Greenville, S. ¢ .Dillard Paper Co. Tallahassee. ....cccccccccccs ressesscessupeens Paper Co 
a we ..-John Carter & Co. RS ie tenet ddeanneheneneniabwnad ....lampa Paper Co 
‘ Henry Lindenmeyr & Sons Texarkana, Ark..............2+2-------Louisiana Paper Co 
Houston L. S. Bosworth Co. Poledo wes incest aki toc pioriice .. The Millcraft Paper Co 
Indianapo af Indiana Paper Company PPPS ET ee ee ee .whenweewas Central Paper Co 
' MacCollum Paper Company Tulsa.. ee ; ee ee ....-lulsa Paper Company 
Jackson, Miss lownsend Paper XO. fe i ee ....-Olmsted-Kirk Company 
Jacksonville, Fla Jacksonville Paper Co. Washington, D. C.............28-- Virginia Paper Company 
Kansas City Bermingham & Prosser Co. NR, Ca crbewhaseehendse beticbiean aun Southwest Paper Co 
Littke Rock 7 Arkansas Paper Company Worcester... cc ccccccecccecss .Butler-Dearden Paper Service 
Los Angeles.... cee eeeees Carpenter Paper Co. i ey The Mudge Paper Co. 
Louisville. . , ocecccceeee LMC Rowland Paper Co. 
Macon, Ga.. one oil Macon Paper Company 
Manchester. N. H oo CU Belinea Ca. peoaeerses, IN. 3... DECRIED: cccesccsecees Carpenter Paper Co. 
Miami ' Everglade Paper Company 
Milwaukee.... Wisconsin Paper & Products Co. 
Minneapolis : Stilwell-Minneapolis Paper Co. - 
Mobile. Ala -_ ese tata Partin Paper Co. MANIFEST BOND ONLY is also sold in New York City by 
Monroe, | cvéienkasnna Louisiana Paper Company Henry Lindenmeyr & Sons, Merriam Paper Co. and George 


Muskogee ineedéddetasteutaeanmas .. Muskogee Pape ria W. Millar & Co., Inc. 














Sharpening or 
Thickening the 


Halftone Image 


By NORMAN A. MACK Technical Director, Roberts & Porter, Inc. 


k HEAR so many chaps 

in both the platemaking 

departments and the press- 
rooms claim that they can sharpen or 
thicken a halftone image at will, that 
[ am bringing this claim out in the 
open so all of us can give it some 
thought. Can it be done or can it 
not be done? 

The whole industry would be do- 
ing a magnificent job if it could main- 
tain the original tone value of the 
positive or negative. We lose some 
of this tone value when the plate is 
made and once again when it is in 
the press, but how can the platemaker 
or the pressman add to or subtract 
from the hardened coating on a sur- 
face plate or the intaglio image on a 
deep etch plate? 

Taking the problem in the plate- 
making department, here are the 
things the platemaker can do to 
change tone value from the original 
negative or positive: 

(1) He can build up his coating 
thickness by slowing down his 
whirler, thus creating greater under- 
cut of the halftone dot during ex- 
posure. The big danger here is that 
by doing this he may undercut high- 
light dots until they are lost com- 
pletely; also he is plugging his 
three-quarter tones at the same time 
and ends up with the image restricted 
to just middletone value. 

(2) He can also lay a thin sheet 
of acetate between the film and the 
plate and once again create conditions 
as mentioned under item (1). 

(3) In the case of deep etch de- 
veloping, he can over develop the 
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image until he breaks down the resist 
coating. But here once again he is 
thickening highlight dots and opening 
up the three-quarter tones in the same 
operation, 

(4) The platemaker can be care- 
less with his pressure on the vacuum 
frame or photo composer and lose 
much of the original value of the 
film. 

The four points mentioned above 
all create a change of tone value and 
too many have misconstrued this 
change in value as evidence that they 
can sharpen and thicken at will. But 
the fact remains that what is gained 
in one value is lost at the other end 
of the scale. 

We have conducted many tests in 
the laboratory to discover to what ex- 
tent exposure time governs tone value. 
We have made many plates on grained 
glass so that the image could be seen 
under high magnification, with light 
passing through it. By this method 
we have come to the conclusion 
that in the case of deep etch plates 
between 


exposure time variations 


one and 514 minutes have less than 
14, of one per cent of variation in 
dot size between the shortest or long- 
est exposure. This, of course, refers 
to the use of contact positives. 

In the case of surface plates made 
under similar conditions the tolerance 
is very close and 14-minute variations 
can upset the entire results. The rea- 
son for this upset in tone value, how- 
ever, is not a change in relative size 
of the dot but the degree of hardness 
of the image. Images exposed too 
short a time are washed away during 


development or the usual round or 
square dot is broken and ragged due 
to the soft albumen giving away dur- 
ing development. Images overexposed 
will print grayer, thus creating the 
illusion that the tone value has 
changed. The reason the tone is 
grayer is because the surface image 
is overhard to the extent that the 
image is at a semi-mat or glazed 
finish and loses part of its affinity for 
ink when on the press. 


S FOR the pressman, he can 
“thicken” or “sharpen” the 
original tone value in two ways. 
First, he can flood the image with 
ink causing enough squeeze to cre- 
ate a heavier highlight dot, but this 
will also fill the three-quarter tones 
and result in a run of sheets that 
vary from sheet to sheet depending 
on how uniformly the ink is de- 
livered to the plate. 

The pressman can also “sharpen” 
the image by repeated etching or by 
using an excessively strong fountain 
solution. Once again he endangers 
the uniformity of the finished sheet 
and, still worse, definitely limits the 
life of the plate. The only thing he 
accomplishes by strong etches is the 
loss of image caused by its being 
eaten away. This effect occurs regard- 
less of what kind of plate is on the 
press. In the case of deep etch the 
lacquer is undermined and in a sur- 
face plate the albumin image is under- 
mined or eaten away. 

These points are brought out be- 
cause none of them should be con- 
fused with the real meaning of the 
words, Dot-Etch. Although there is 
a change of tone value, none of the 
above methods are to be trusted even 
by the most experienced of operators. 
It can be proved that none of us can 
change the tone value of the original, 
by any tricks we have up our sleeves, 
without gaining or losing intensity at 
the opposite end of the gray scale. 

Therefore, in the interest of uni- 
form results, when the job is finished, 
why don’t we leave the tone-value up 
to the art and camera departments? 
The rest of us have only one purpose 
in mind—print what we are given 
without variation from the fist to 


the last sheet. k* 
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/ 
Office Managers want results i : 


In these days of complicated business procedure, it is important to / 





select the right paper for correspondence, reports and office records. f 


Realizing this fact, office managers specify / 
EAGLE-A ACCEPTANCE BOND 


the 50% Cotton Content grade that is an “odds on” favorite with 


paper buyers who want results. 


Eagle-A Acceptance Bond is available in Substance 13 and 16 in White, 
Ivory and six colors, and in Substance 11, White, for lightweight 


records, Air Mail and general office use. 


The Eagle-A Acceptance Group also includes Eagle-A Acceptance 


Record-Ledger and Eagle-A Acceptance Index Bristol. 





Ask your Eagle-A Paper Merchant for samples and prices. 


/ 
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Full Day Session for 


Chicago Lithographers 


To Climax May Meetings 


Joint Council and directors of LNA, 


NAPL, and Foundation to meet in May; 


NAPL plans full day local program 


SERIES of meetings of the 
directors of various nation- 
al lithographic  organiza- 
tions. and a full day local meeting for 
all Chicago lithographers, will focus 
the industry’s attention on Chicago 
during the early part of May. 

The first of the series of meetings 
will be that of the Joint Lithographic 
Council. 


Advisory consisting of 14 


members. on Thursday. Friday and 
Saturday. May 4, 5 and 6, at the 


Hotel. 


and Tuesday. May 7 


Edgewater Beach 

On Monday 
and 8 at the same hotel. the directors 
of the Lithographers National Asso- 
meet to discuss associa- 
On Wednesday the 


9th the annual LNA business meeting 


ciation will 


tion business. 


will be held by proxy. with Chicago 
The 


annual election of ofheers and direc- 


area members in attendance. 
tors is scheduled for the morning of 
that day while the afternoon session 
will be turned over to the new officers 
and directors. Present officers of 
LNA are Maurice Saunders. chairman 
of the board; Louis Traung. Stecher- 
Traung Lithograph Corp.. San Fran- 
cisco and Rochester. president: 
George E. Loder. National 


Co. New York. vice president; 


Process 


George C. Kindred. Kindred Mac- 
Lean & Co.. Long Island City. N. Y.. 
treasurer: and W. Floyd Maxwell. 


New York, executive secretary. 


The Bank Stationers of 


section 








LNA. and the Point of Purchase Ad- 
vertising Institute. which usually have 
a meeting during the LNA conven- 
tions. will not meet in Chicago in 
May. although the Point of Purchase 
eroup planned a local meeting in New 
York during April as reported else- 
where in this issue. 

At a meeting of the directors of 
the Lithographic Technical Founda- 
tion. which is scheduled for Thursday 
and Friday. May 10 and 11. business 
is to include election of officers for 
the new year, and election of three 


new directors to replace three whose 


terms automatically expire. Those 
whose terms expire are Randolph T. 
Ode. Providence (R.I.) Litho Co.: 


Maj. Gen. William Ottmann. U. S. 
Printing & Litho Co.. New York: 
and Horace Reed. Niagara Litho Co.. 
Buffalo. 


of the Foundation and his term 


Gen. Ottmann is also secre- 
tary 
also automatically ex- 
Other officers of the Founda- 
tion are: president. E. H. Wadewitz. 


Western Printing & Litho Co.. Racine 


in this post 


pires. 


and Poughkeepsie; vice president. L. 
H. Jackson, Litho 
Corp., San Francisco and Rochester: 
treasurer, R. R Heywood, R. R. Hey- 
wood Co., New York: and Wade E. 


Griswold. executive director. 


Stecher-Traung 


Directors of the National Associa- 


tion of Photo-Lithographers plan to 


meet at the same hotel Thursday 





George E. Loder, chairman of the Joint 
Council, which meets at the Edgewater 
Beach Hotel in Chicago, May 4, 5 and 6 





a Harry E. Brinkman, NAPL president, whose 
association will hold a full day pro 
gram for Chicago lithographers, May 12. 





Louis Traung, LNA president, whose di- 
rectors and Chicago membership will meet. 


E. H. Wadewitz (below), president of the 
Foundation, which plans annual meeting. 























Sie rRuNS...long runs... one color or many... from offset 
plates, type, electros, or rubber plates . . . the Davidson will 


and give you high quality work at amazingly 


handle them all... 
low costs. 

Yes. 
(paper or metal), photographic offset plates, type, electrotypes, 
and rubber plates. The change-over from offset to relief dupli- 
cating requires only about ten minutes. And only a Davidson can 


. . this one machine will reproduce from direct-offset plates 


give you all this in one machine. 


The Davidson is no light-weight. It’s heavy ... sturdily built... 
made for years of dependable, efficient service . . . and mechanically 
as perfect as the finest piece of equipment on your floor. 

Progressive printers and lithographers have found the Davidson 
most profitable for handling a wide variety of jobs in one or more 
colors . . . letterheads, envelopes, hand bills, office forms, envelope 
stuffers, post-cards, shipping tags, and hundreds of other items. 


With a Davidson you can get any job under way in a surprisingly 
short time for there is so littke make-ready time and preparatory 
work required ... and you'll never have to tie up larger equipment 
for the small jobs. In many cases even long runs are handled to 
advantage on the Davidson. In every case, you are certain of fine 


work at high speed and low cost. 


Get this FREE book . . . today. It contains 
the complete story of the Davidson... antici- 


Also included are samples of the work it does. 


Write for it today 


! 

! 

! 

ates your questions and answers them fully. 
! 

. no obligation. 

| 
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NOTE THESE IMPORTANT DAVIDSON FEATURES 

1. Does fine offset work using both direct-offset 
plates (paper or metal) and photographic off- 
set plates. 

2. Does relief work using type, electros, and rub- 

ber plates. 

Change-over from offset to relief requires only 

about ten minutes. 

4. Excellent halftone reproduction as well as 
multi-color work. 

5. Automatic paper feeder equipped with double- 

sheet throwout. 

Provides full ink coverage. 

Excellent register. 

8. Will handle thin stock as well as 3-ply card- 
board. 

9, Production speed, 5000 sheets per hour. 


. Sturdy, rugged construction. 











DAVIDSON MANUFACTURING CORPORATION 
1042-60 West Adams Street, Chicago 7, Illinois 


Representatives in principal cities of U. S., Canada, Mexico. 


Davidson agents offer a complete offset plate-making service and carry a 
full line of Davidson plate-making equipment, accessories and supplies. 
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and Friday, May 10 and 11 to dispose 
of association business. 

On Saturday, May 12, the NAPL 
will hold an all day meeting at the 
Palmer House open to all lithog- 
raphers in the Chicago area. Sched- 
uled to open at 10 a.m., the program, 
dealing with current problems in the 
lithographing industry was_ tenta- 
tively announced to include the fol- 
lowing talks: Job Evaluation in the 
Lithographic Industry. by George H. 
Elliott, vice president, Norris & El- 
liott, Inc.; Everyday Labor Problems. 
by Walter E. Soderstrom, executive 
secretary, NAPL; A_ Lithographic 
Profit Sharing Plan, by Allen H. 
Frost, president, Copifyer Lithograph 
Corp., Cleveland; The Revised Paper 
Orders, speaker to be announced; 


and The Outlook on Equipment. with 


a panel of several speakers to be 
announced. A_ luncheon is also 
planned. 

A local committee making arrange- 
ments for this meeting includes Miss 
Jessie Kehoe, Kehoe & Lau; Jack 
Hagen, Workman Mfg. Co; Rex How- 
ard, Howard Co.; William A. Krue- 
ger, W. A. Krueger Co.; and C, V. 
Stucko, Rapid Copy Service Co. 

Mr. Soderstrom stressed that this 
meeting was planned for local lith- 
ographers regardless of their mem- 
bership in any association, and that 
all were welcome who could come by 
local transportation and who would 
require no hotel accommodations. 

These meetings were planned in 
Chicago during the same period be- 


cause many of the men serve as di- 


rectors of more than one of the vari- 
ous organizations. ** 






(commercial 


RDER- L-24] 

printing) was amended 

April 4 and the new order 
contains many changes. It limits the 
amount of paper which a commercial 
printer may accept, based on his law- 
ful consumption in 1944. Lithogra- 
phers and printers with small inven- 
tories as of April 1 are limited to 100 
per cent of their 1944 corresponding 
usage. while the percentage is con- 
siderably less for those with larger 
inventories. A sliding scale showine 
these percentages is published here 
with 

Schedules I and II. which include 
weight limitations of paper which 
may be used for specific purposes. 
are also revised. and are included 
herewith. 

Order L-120, covering manufacture 
of paper. was also amended. as were 
the orders covering books. magazines 
and newspapers. 

Following are paragraphs from 
amended Order L-241 which contain 
revisions: 

The purpose of this order. This or- 
der does four things: First it limits 
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the tonnage of paper which a printer 
may use for commercial printing. This 
is called his “consumption quota,” and 
is based upon the tonnage of paper 
which he used for commercial print- 
ing in 1941. A printer may not exceed 
his consumption quota even though the 
paper is physically available to him. 
Second, it limits the tonnage of paper 
which may be accepted by or on be- 
half of a printer. It also limits the 
tonnage of paper which may be ac- 
cepted by a purchaser of commercial 
printing for a printer’s use. 


If a person is uncertain as_ to 
whether particular printed matter is 
“commercial printing” as defined in 
this order, or whether it is covered by 
Schedules I or II of this order, he may 
ask the War Production Board for an 
‘ficial determination. The War Pro- 
duction Board may also make this de- 
termination upon its own motion. Such 
a determination may be made only by 
the Washington office of the War Pro- 
luction Board and shall be issued to 
the printer or publisher in the name 
of the Recording Secretary of the 
War Production Board. It shall be 
conclusive for the purpose of this 
order, unless revoked or modified by 
the same authority. 

(2) When a job is started in one 
calendar quarter and runs over into 
the next, the paper actually used dur- 
ing each quarter must be charged 
against the  printer’s consumption 


quota for that quarter. The entire job 
may not be regarded as if it were 
started and finished in the same quar- 
ter. 


(f) Production waste. All produc- 
tion waste before, during and after 
printing (such as trim and waste 
sheets) shall be included in determin- 
ing the tonnage of paper which a 
printer uses in commercial printing. 


(g) Inventory. A printer’s “inven- 
tory” means the aggregate weight of 
all kinds, grades, sizes, basis weights 
and items of paper available for his 
immediate or possible future use un- 
der Order L-241, including paper for 
use in printing which is unrestricted 
under paragraph (k) and paper pur- 
chased by a printer’s customer for 
that printer’s ultimate use under 
Order L-241. It is immaterial whether 
such paper is in the printer’s hands 
or in the hands of a paper dealer or 
other person. Paper in transit is not 
included. 


(k) Printing which is not restricted. 


(1) A printer is not limited in the 
amount of paper which he may use for 
printing which is ordered by a con- 
tractor who will subsequently deliver 
the printing to the Army, Navy, Mari- 
time Commission or War Shipping 
Administration as a part of a contract 
for an item purchased by one of those 
agencies. When only part of an order 
for printing is required for delivery to 
one of those agencies under such a 
contract, the printer must charge the 
paper used in the remaining part 
against his consumption quota. 


(2) A printer is not limited in the 
amount of paper which he may use for 
official Army or Navy post, camp, sta 
tion or unit newspapers if: 


(i) They are ordered by the officer 
in command of the Army or Navy 
establishment on official War Depart- 
ment or Navy Department purchase 
orders, requisitions or contracts; 


(ii) They contain no paid advertis- 
ing; and 


(iii) They are not owned, edited or 
operated by civilians but are run en 
tirely by military personnel (although 
the printing may be done in commer. 
cial plants). 

(3) A printer is not limited in the 
amount of paper which he may use 
for social stationery bearing the 
printed insignia or identification of 
an Army or Navy post, camp, station 
or unit, and sold in packages with en- 
velopes to post exchanges or Ships 
Service Departments; the manufac- 
ture of envelopes, however, is con- 
trolled by Order M-241-a. 


(m) Borrowing and carry-over. 


(1) A printer may add, under either 
method of computation, an extra 15 
per cent to his consumption quota in 
any quarter if he subtracts that 
(Continued on Page 61) 
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Fox River Paper Corporation announces the 
greatest and most extensive advertising cam- 
paign in its history — a campaign designed 
to stimulate profitable business for Fox River 
distributors. 

Every printer and lithographer will be re- 
minded of Fox River rag-content papers 
month after month with full page ads in the 
leading trade papers. 


In consumer magazines that reach the dis- 






criminating buyers of fine papers, a continu- 
ous Campaign will acquaint them with Amer- 
ica’s most distinguished family of superb 
quality rag-content papers that have served 


with distinction every business need since 1883. 








Anniversary Bond, Ledger and Onion Skin - 100% Rag 


Old Badger Bond and Ledger - - - - 75% Rag 
English Bond and Ledger - - - - - - 50% Rag 
Dictation Bond, Ledger and Onion Skin - 25% Rag 


Dictation Tru-Opaque Bond - - - - - 25% Rag 








Fox River Papers are distributed nationally by foremost paper merchants. 
You are invited to write for full details of a distributorship for your territory. 


Fox Rive R paper corporation 
Consistently 
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LBERT SCHULZE, general 
A manager of Worcester ( Mass. ) 
Lithograph Co.. and president of the 
Connecticut Valley Litho Club, is 
the fourth link in a chain of five gen- 
erations of lithographers, an unbro- 
ken line starting back about the time 
of Senefelder. Al's great grand- 
father was a lithographic craftsman 
in Germany. while the next genera- 
tion produced Alfred Schulze. Al's 
erandfather. who was a litho trans- 
ferer in Germany more than a cen- 
tury ago. He came to the U. S.. 
landed in Springfield, Mass., and 
worked all his life with the Milton 
Al’s father, Ar- 


thur. who died only recently. was the 


Bradley Company. 


next in the line. and he was a litho 
artist. He worked many years with 
the Boston Bank Note Co.. and after 
retiring some ten years ago. rejoined 
his son’s company when the man- 
power shortage became acute. Then 
there’s Al, in Worcester, carrying on 
the tradition as the fourth generation. 
To make the line complete, Al’s 12 
vear old son, Robert. is now absorbed 
in the lithographic process, and is 
learning the trade by helping his 
father. 
ml 


A crime-busting luminescent powder, in 
visible under ordinary light but which glows 
brilliantly under black light (ultra violet), 
is being marketed by the Conti-Glo Division 
of Continental Lithograph Corp., Cleveland. 
Used by many police departments and also 
by hotels or other types of business where 
thefts are a problem, the invisible powder 
has helped to trap many a thief by unfail- 
ingly identifying him among any number of 
suspects. The powder, for example, has been 
placed on fire alarm box handles when false 
alarms have been a problem. The person who 
pulls the handle cannct avoid getting the 
powder on his hands, and once on the hands, 
no amount of scrubbing will remove it for a 
couple of days. It also gets on the clothes 
and other parts of the body, so if a person 
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comes under suspicion, a look under black 
light quickly reveals the powder, and an 
immediate confession is forthcoming. Hotels 
use it to catch chronic thieves among em 
ployees, by placing it on silver, on linen, or 
other articles often stolen. The powder leaves 
a telltale trail besides remaining on the hands 
of the suspect. Continental Litho is reported 
to be doing considerable experimenting with 
fluorescent materials and black light, and 
may come up with some interesting commer- 
cial uses of lithographed products utilizing 
fluorescence in ink or paper. (See Flu 
orescent Lithography, ML-Apr., 1944-Pg. 24.) 


ml 


In Tope ka, Kan., where C. A. Sev 
erin, of Hall Lithographing Co., was 
chairman of the March Red Cross fund 














raising drive, he had a strong talking 
point when urging various business 
firms to contribute. His own firm stood 
at 191 per cent of its quota long before 
the drive was completed. 
ml 
One hundred E Awards is the record hung 
up by the duPont company. This mark was 
reached in March when one of the company’s 
many plants again got the award. Now let's 
drop this whole thing. 
ml 
Harold E. Rowles, assistant treas- 
urere of Stecher-Traung, Rochester. 
has just been elected to membership 
in the Controllers Institute of Am- 
erica. 
ml 
Forty-six ( mployees of Edward 
Stern & Co., Philadelphia, donated 
blood to the Red Cross March 16 and 
21, through a plan worked out by the 
General Management Committee, 
headed by Gene DeKoven. 
ml 
Modern Litho, with its affiliated publication 
American Ink Maker, is now going to 17 
military separation centers in the U. S, pre 
senting information about the lithographic and 
printing ink industries to veterans preparing 
to don their civies again. ky 











“And there was offset lithography!” 


The above cartoon appeared in “PRINTERS INK,” March 23, to illustrate an article ‘There 
are no new ideas—but does it matter?” by William E. Rainsley, O. S. Tyson & Co., New York 
advertising agency. The humorous article points out that letterpress printing was actually 
born in prehistcric times when a sub-human brute strode from his cave and left a muddy 
footprint on a stone. Carrying the idea farther, lithography was born when the brute sat down 
cn the rock and the footprint was transferred to him. It makes you wonder about this guy 


Senefelder. 
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Why there's a film shortage 
with production at its very peak 





Every user wants to know: w hy is film short— 
where is it going—what is being done about 
the shortage? 


Why is film short? 


Lithographers have only to look at their own 
industry, their own shops, to realize the in- 
creased demands for lithographic film caused 
by the war. 

Maps by the million—posters by the ton— 
instruction manuals for every type of weapon 
and military vehicle—and hundreds of other 
printed pieces make World War II the most 
lithographed war in history and film one of 


its important weapons. 


Where is it going? 
c c 

Lithographic film is only one of many types 
that must be supplied in vast quantities to- 
day. Medical x-ray film for the wounded— 
industrial x-ray film to test war production— 
microfilm to preserve vital records—and mo- 
tion picture film for morale building, for enter- 
tainment, for training and for records of actual 
combat—these are taking so much of the out 
put that the demand for essential military and 
civilian needs exceeds the production capacity 
of the film industry. 


What is being done ? 


Additional film plant capacity cannot be cre- 








ated overnight. The highly specialized equip- 
ment needed to make film requires critical 
materials and months for design and construc- 
tion. Still more time is needed to train oper- 
ators for this specialized work. So Du Pont 
has done the next best thing—stretched the 
capacity of its equipment far beyond anything 
thought possible in pre-war days. Today the 
production of Photolith Safety Film is greater 
than ever before. 

Added to this, film dealers are cooperating 
closely with film users and manufacturers to 
supply film where it is needed most—for vital 
war jobs and for essential civilian require 
ments. And film users have instituted many 
ingenious measures to make existing supplies 
do the job. 


The outlook 


\t this point no one can safely guess when 
film demands and production will again be in 
balance. All we can say with surety is that 
Du Pont and its dealers will continue to take 
every possible step to meet your requirements. 

Meantime we want you to know that the 
good spirit with which you have met the film 
shortage 1s appreciated. We and our dealers 
look forward to the day when no lithographer 
will have to do without Du Pont Photolith 
Safety Film. 


7th WAR LOAN-—BUY BIGGER BONDS 











E. |. DU PONT DE NEMOURS & CO. (INC.) 


PHOTO PRODUCTS DEPARTMENT 


BETTER THINGS FOR BETTER 
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Council Issues Vet Booklet; Studies Training 


ONTINUING its study of the 
problems facing the litho- 
graphic industry presently and during 
the post-war period. the Joint Litho- 
graphic Advisory Council met in 
New York City March 6, 7 and 8. 
This was the third meeting of the 
Council which was formed in 1944 
by the representatives of the national 
organizations in the lithographic in- 
dustry representing both management 
and labor. 
“Is There a Job for Me in Lithog: 
raphy?” 


prepared by the Joint Council for 


is the name of a brochure 


distribution to veterans and service: 
men to assist them in answering this 
inquiry in respect to their particular 
positions. The booklet is the first 
publication by a joint, bi-partisan 
industry body. and gives a brief but 
complete picture of the industry of 
today, its job classifications. average 
wages. apprentice regulations and 
probable opportunities for veterans 
and servicemen. The brochure is 
being distributed in cooperation with 
various governmental bodies and to 
the industry as a whole. Copies will 
be available soon from either George 
Loder. Nationa! Process Co.. 75 Varick 
Street. New York 13. chairman. o1 
Benjamin M. Robinson. 70 Pine 


Street, New York 5. N. Y.. secretary. 


The Joint Council continued its 
consideration of the problem of litho 
graphic educational facilities and 
needs in the light of developing con- 
ditions. It recognizes the need for 
lithographic training both in schools 
and in plants based upon its conclu- 
sion that the best training is an inte- 
grated system of actual plant work 
plus daytime schooling so far as such 
a program is feasible in any particu- 


lar locality. A resolution setting 
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forth the views of the Joint Council 
on the subject of local schools and 
the coordination of their various pro- 
grams is being prepared for distribu- 
tion to the industry. 

\ dictionary of job titles is now 
being considered by the Joint Council 
with a view to determining the ad- 
visability of attempting such a pro- 
eram. The Council recognizes the 
varied terms which are used with 
different job meanings in different 
places in the United States and _ be- 
lieves that entirely apart from any 
reference to wage scales. a clarifi- 
cation of classifications may be help 
ful to the industry from a factual and 
statistical standpoint. 

In the threatened picture of post- 
war problems the Joint Council is 
making its way toward a broad co 


operative handling of national mat- 


Chicago Files Appeal to 


gel ARTS ASSOCIATION 
of Illinois. acting on behalf ol 
printers and lithographers in the 
Chicago area. last month launched an 
effort to obtain from the War Man 
power Commission an order which i! 
is hoped. will in a measure relieve 
for printers and lithographers the 
hardships caused by a WMC order 
requiring a 10 per cent cut in number 
of employees of all non-essential in- 
dustries in the Chicago area. 

WMC's order. which became effec- 
tive March 1. had been imposed for 
the purpose of recruiting 70,000 ad- 
ditional workers for essential war 
plants in the Chicago area, called the 
nation’s No. 1 critical labor shortage 
area. 

In a brief filed with the WMC in 
Washington March 14, Graphic Arts 


\ssociation petitioned for a_re-defi 


ters affecting the welfare of the in- 
dustry, within its position as an ad- 
visory body whose views are then to 
be submitted to the industry for con- 
sideration. 

The Council now consists of the 
following fourteen members: John 
Blackburn. George E. Loder. W. 
Flovd Maxwell, William J. Riehl. 
Benjamin M, Robinson and Walter 
Soderstrom of New York: Robert 
Bruck, Leonard H. Knopf and Fred 
W. Zeitz of Chicago; Leslie H. Jack- 
son of Rochester; Harry Brinkman 
of Cincinnati: Fred W. Rose and 
John M. Wolff, Jr.. of St. Louis, and 
Francis P, Slater of San Francisco. 
These members were designated by 
the Lithographers National Associa- 
tion, the National Association of 
Photo-Lithographers and the Amal 
gamated Lithographers of America 


{ A. F, of ee 


Ease WMC Order 


nition of the term “essential” which 
would liberalize the status of lithog- 
raphers and printers doing business 
for the government and for essential 
war plants. 

As first defined. only graphic arts 
plants having at least 75 per cent of 
their manpower engaged in produc- 
tion for the armed services are con- 
sidered essential and exempt from the 
manpower cut. Work produced for 
other governmental agencies, which 
accounts for huge volume, is not rec- 
ognized by WMC as essential. 

Chicago lithographers and printers 
are also producing work for many of 
the huge tank, plane. ammunition and 
other war plants around Chicago, 
hut, although these plants are essen 
tial, the printers who serve them are 


rated as non-essential and have 
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Sinclair and Valentine Co. 
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CONTROL NO. 73412 


Sinclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, New York City 


Ibany Boston Cleveland Detroit Kansas City Nashville Philadelphia 
altimore Charlotte Dallas Havana Los Angeles New Haven San Francisco 
irmingham Chicago Dayton Jacksonville Miami New Orleans Seattle 
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been forced to comply with the 10 
per cent cut order. 

Some printing plants rated as es- 
sential have temporarily lost this 
status because present contracts have 
been completed. When new con- 
tracts are presented, as anticipated, 
these producers of war work will be 
severely handicapped if, in the in- 
terim, they have let out 10 per cent 
of their men, it is pointed out. 

In consideration of all these fac- 
tors, the Graphic Arts Association's 
brief asked the WMC to re-define its 
regulations so that printing done for 
any of the 35 industries which WMC 
recognizes as essential can be con- 
sidered as essential printing. 

Arguments were heard in Washing- 
ton March 26 and a decision may be 
given before this issue of Modern 
Lithography reaches readers. Attor- 
ney Norman Goddess, Chicago, rep- 
resented the Illinois association at the 
hearing and cooperation was also 
given by U. T. A. and the Joint Com- 
mittee at the capital. 

In the meantime, many of the 
smaller plants, already down to a 
skeleton staff, because of draft de- 
mands, were particularly hard hit 
when the order became effective 
March 1. 

Considerable confusion attended 
the effort to comply with the order. 
Men dutifully severed from payrolls 
encountered q jam at the USES of- 
fices and another WMC order was 
issued instructing employers to hold 
their men on the old job until inter- 
views and assignments to war plants 
could be worked out. 

Many lithographers filed appeals 
with WMC, but as hundreds of simi- 
lar appeals likewise were filed by 
concerns in other industries, time 
will be required for processing them. 
One large letterpress plant put it up 
to WMC to come in and make its own 
selection from the staff to fill the 
10 per cent cut. 

Meanwhile business men in all 
types of non-essential industries who. 
like the graphic arts group, had been 
forced to make the 10 per cent cut, 
were distracted by loss of trained 


personnel and were voicing acrid 
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criticism because state unemployment 
insurance payments were increasing 
to unusual monthly highs. This para- 
doxical condition was explained by 
WMC to be due to cut backs in war 
contracts and to other factors which 
caused release of large numbers of 
regular war plant employees. 

In Newark, N. J, another area where 
the same order was in effect, 1500 
workers who had been ordered out 
of non-essential jobs by the WMC 
had chosen to remain unemployed 
rather than go to work in war plants 
according to a check of government 
records March 29. In a seven weeks’ 
drive to transfer 16,000 persons from 
non-essential to essential work, the 
WMC reported only 425 verifications 
of placements. 

e 


Wolff Becomes V.P of Western 
E. H. Wadewitz, president of West- 
ern Printing & Lithographing Co., 
Racine, Wis., announced April 2 that 
his firm had acquired the Wolff 
Printing Co., St. Louis, as reported 
in this magazine last month. Under 
the new arrangement, John M. Wolff, 
Jr., president of the Wolff company, 
becomes a vice president of Western 
and will continue in charge of the 
St. Louis plant. Plans are already 
under way for expanding the opera- 
tion of the plant which already op- 
erates both letterpress and offset 


equipment. 
a 


Nager, Wheeling Man, Dies 
Anthony J. Nager, president and 

founder of Ohio Valley Lithograph- 

Co., Wheeling, W. Va., died March 


18, the company announced. 


Point of Purchase Group Meets 

A meeting for all display lithog- 
raphers and mounters and finishers 
in the New York metropolitan area 
was planned for April 19 at the 
Biltmore Hotel, New York, by the 
Point of Purchase Advertising Insti- 
tute, Clifford E. Hodder, executive 
secretary, announced. The Institute 
has recently become affliated with 
the War Advertising Council and 
this meeting was planned to help 
bring the full power of display ad- 
vertising into the war effort. The 
meeting was not limited to member- 
ship of the Institute. Mr. Hodder 
said, 

A similar meeting may be held in 
Chicago later on if this one proves 
successful, 

& 


Craftsmen Plan Limited Meeting 

One delegate from each local 
Craftsmen club is to attend the busi- 
ness meeting of the International As- 
sociation of Printing House Crafts- 
men in Columbus, Ohio, August 6 and 
7, which is to replace the regular 
annual convention. Attendance will 
be limited to 50 persons in coopera- 
tion with the Office of Defense Trans- 
portation. 

° 


Chicago Club Plans Offset Night 
E. E. Jones, president of Graphic 
Arts Corporation of Ohio, Toledo, O.. 
was scheduled for an address on the 
topic, “Litho Plate Making of To- 
morrow,” at the April 17 meeting of 
the Chicago Club of Printing House 
Craftsmen. A movie and exhibits of 
lithographic work were to be shown 
as features of the Chicago club’s 
annual “Offset Night” program. 


London Daily Mail Plans Offset Coast Edition 


SPECIAL offset edition of the 

London Daily Mail, which al- 
ready publishes a weekly offset Trans- 
Atlantic edition in New York, is be- 
ing planned for the World Security 
Conference in San Francisco in April 
and May. The plates for the coast edi- 
tion are to be made from negatives 
llown from Business Letter Service. 
New York lithographing firm, which 
produces the Trans-Atlantic edition. 





The Trans-Atlantic edition was 
launched a year and a half ago and 
is produced from microfilm negatives 
flown across the Atlantic. The nega- 
tives arrive in New York on Wednes- 
day of each week and the edition of 
1.500 goes into the mail and on the 
newsstands the following day. 

The coast edition, which will be 
known as the San Francisco Special, 
will also be a weekly. 





THE RIGHT CHEMICALS... 


Your chemicals must be right. They play an important part in trouble-free runs, 
quality jobs, and profits. 


Make sure that your chemicals are right by insisting on MERCK CHEMICALS 
FOR THE GRAPHIC ARTS. 


Exacting laboratory control ensures their purity, uniformity, and reliability. You 
can depend on them for the same good results, from the same procedures, every time. 
Write for catalog. 


Speed the Victory | 
| with War Bonds 





New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, IIl., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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Metal Decorators Group Meets in Cincinnati 


THREE day meeting devoted to 

wartime problems of metal li- 
thographers was planned for April 
16, 17 and 18 at Cincinnati by the 
National Association of Metal Deco- 
rators. The sessions. which were to 
be limited to association members 
only, were to be held at the Nether- 
land-Plaza. 

The program was to open Monday 
the 16th with an afternoon session 
for general discussion. Tuesday was 
to be spent at the plant of Ault & 
Wiborg Div.. 


offering members an opportunity to 


Interchemical Corp.., 
see coatings and finishes in produc 
tion and also to discuss problems 
with Ault & Wiborg technical men. 
George Esposito, president of the 
company was to be host, and Jules 
Bauer, eastern sales manager, and 
T. R. Brown, eastern technical repre- 
sentative, were to be on hand. 

The group, which was expected to 


be rather small, was scheduled to 
spend most of Wednesday at the 
Lithographic Technical Foundation 
laboratories at the University of Cin- 


Reed, the 


lk oundation’s research director, was to 


cinnati, where Robert F. 


be host. 
Earl E. 
Co., Chicago, is president of the as- 
sociation, Winslow H. Parker, Park- 
er Metal Decorating Co., Baltimore, 
is vice-president, and William Ker- 


Gray, Casper Tin Plate 


lin, Tinplate Lithographing Co.. 
Brooklyn, is secretary-treasurer. Di- 
rectors of the association 
Raymond Dawson, Metal Litho Corp.. 
Brooklyn; Charles Montgomery, Bur- 
dick Co., Brooklyn; William F. Fel- 
ber, American Metal 
Chicago; Harry G. Cammerer, Na- 
tional Can Co., McKeesport (Pa.) 
Div.; and Clifford M. VanSyckle, 
Brooklyn Metal 
Brooklyn. 


Decorating. 


Decorating Co., 


Baltimore Litho Club Hears Famed Explorer 


OMMANDER DONALD B. Mac- 
MILLAN, noted arctic explorer 

and lecturer, who last year addressed 
the largest group ever to attend a 
meeting of the Litho Club of Balti- 
more, was scheduled to return as a 
speaker before that club Monday, 
April 16, at Hotel Emerson. Com- 
mander MacMillan, is now attached 
to the U. S. Navy Hydrographic 
Office, and is engaged in the prepara- 
tion of material for navigation charts. 
At the club’s meeting, March 19, 
the season’s largest attendance, 104, 
was on hand to hear Wade E. Gris- 
wold, executive director of the Litho- 
vraphic Technical Foundation and to 
see the Miehle press film. Mr. Gris- 
wold discussed the Foundation’s re- 
search program as it will contribute 
to the production of better lithogra- 
phy and told of several new develop- 
ments in the lithographic field. A 
large part of his talk consisted of dis- 
cussing questions asked by club mem- 
bers. Another feature of the evening 


was the showing of the motion picture 
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“Advancements in Printing Press 
Design,” which demonstrates the new 
Miehle offset press. George C. Cole, 
Miehle representative in Washington, 
briefly discussed the press before the 
film was shown. 

Lt. Tom Bowden, son of Lloyd Bow- 
den, Owen Illinois Can Div., was a 
guest of the club and was introduced 
by Edwin A. Steinwedel, club presi- 
dent. 

The next regular meeting of the 
Baltimore club is scheduled for Mon- 
day, May 21, and the program is to 
be announced locally. 


Firm Completes Second Year 
National Lithograph Service, Balti- 


recently com- 


more lithographers, 
pleted two years of service under the 
management of Jules J. Agne and 
his two sons, Jules, Jr.. and Melvyn L. 
The latter is now an Air Corps cadet. 
The company was originally estab- 
lished in 1890 and was known for 52 


years under the name of Louis J. 


include 


Doetsch. The company specializes in 
quality business stationery, 
€ 

Legge Heads Howard Mills 

Harry A. Legge was elected presi 
dent of the Howard Paper Company 
and allied mills. The Aetna Pape: 
Company, Dayton, Ohio; The Max- 
well Paper Company, Franklin, Ohio: 
and the Dayton Envelope Company, 
Dayton, at a directors and stockhold- 
ers meeting. March 12. Mr. Legge 
succeeds the late Colonel Maxwell 
Howard. W. B. 
named managing director. Lucius 5S. 
Howard and Ward R. Howard, both 


brothers of the late Colonel Maxwell 


Zimmerman was 


Howard. were elected directors, and 
treasurer, and vice-president, respec- 
tively, and other officers named were 
Chester L. Dane, vice-president, and 
J. A. Cobey, secretary. 

Mr. Legge and Mr. Zimmerman 
have had a long period of service 
with the Howard Allied Mills, in each 
instance serving in various capacities 
without interruption since the close 
of World War I. 

There will be no change in the 
management policies of the compa- 
nies, it was announced. 

- 
Promotes Metal Containers 

A campaign to promote the use of 
steel and tin containers through an 
educational campaign directed at high 
school and college students, has been 
launched by Can Manufacturers In- 
stitute, New York. A study course 
comprising manuals, charts and fold- 
ers, available to home economics 
teachers, educators and adult study 
groups, is offered through a direct 
mail campaign. 

. 
Crowe Changes Name 

Croname, Inc., is the new name of 
Crowe Name Plate & Mfg. Co., Chi- 
cago metal lithographers, according 
to a company announcement made 
during March. The firm is located at 
3701 Ravenswood Ave. 

. 
Peters Joins Vulcan 

F. P. Peters recently joined the 
sales staff of Vulcan Proofing Co. as 
Indiana. 


representative in Illinois, 


Kentucky, Ohio and Michigan. 
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NEKOOSA ADVERTISING CONTINUES 
TO SELL FOR YOU! 


Mindful of the fact that wartime shortages will 
someday be a memory of the past, Nekoosa 
advertisements in TIME and BUSINESS WEEK 
are building toward the better times that are 
coming... days when soaring printing demands 
will mean more profits for you. 


Yes, Nekoosa advertising continues to reach 


the thousands of executives who will be buying 
that printing ... proving to them that the most 
effective business stationery and direct-mail 
pieces start with YOU, their printer. Make the 
most of the Nekoosa maxim “It Pays to Plan 
with Your Printer.” Your paper merchant has 


all the facts. 





NEKOOSA-EDWARDS 


EDWARDS, WISCONSIN 


PORT 


PAPER CO. 
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300 Attend First Meeting of Washington Litho Club 


FTER a series of preliminary 

meetings the Litho Club of 
Washington was formally organized 
March 26 when about 300 persons, 
representing practically every plant 
in the capital, met at the U. S. De- 
partment of Agriculture Auditorium. 
This is the ninth litho club to be 
formed in the U. S. 

William W. Heintz, Williams & 
Heintz Co., was elected as the club’s 
first president, and took charge of 
the meeting after Edwin A. Stein- 
wedel, Crown Cork & Seal Co., Balti- 
more, president of the litho club of 
that city, acted as chairman to get 
the meeting and election of officers 
under way. Other officers and direc- 
tors of the Baltimore club also were 
present and took part in the program. 

Charles Storey, Army Map Service, 
was elected vice president of the new 
club; Albert Tucker, Sauls Plano- 
graph Co., was elected treasurer, and 
Fred W. C. French, Office Chief of 
Engineers, and formerly secretary of 
the Litho Club of Philadelphia, was 
elected secretary. 

The Washington board of gov- 
ernors consists of eleven men, five 
from government litho shops and five 
from commercial companies, and one 
from the supply trade. Government 
representatives are Henry Coe, Coast 
& Geodetic Survey: John Laverine. 
Hydrographic Office, U. S. Navy: 
G. B. I. Miller. Soil Conservation 
Service; John Voll. Weather Bureau: 
and Walter H. York, Department of 
the Interior. From commercial plants 
the board members are W. M. Kline, 
National Lithograph Co.; Charles H. 
Cook, Haynes Lithograph Co.; Arthur 
Eckert, Columbia Planograph Co.: 
W. E. Grant, Kirby Lithographic Co. : 
and Ralph Williams, Federal Litho 
Co. Fred Wikoff, Sinclair & Valen- 
tine Co., represents the supply trade. 

Louis A. Tamb, Fuchs & Lang Mfg. 
Co., is to be program chairman, a 
position he also holds with the Balti- 
more club. 


The Washington officers and beard 
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William W. Heintz, Williams & Heintz Co. 
is the club’s first president. 


members are to serve until October 
when a general election will be held. 

William Garten and Kenneth Bit- 
ter, of the Baltimore club. assisted 
Mr. Steinwedel in getting the meeting 
under way by outlining the responsi- 
bilities pertaining to the management 
of a litho club as set forth in the 
constitution of the Baltimore club. 
The chairman then appointed Mr. 
French as secretary pro-tem to record 
the minutes of the meeting. The slate 
of officers had been selected at a 
meeting March 15 held at the offices 
of Sauls Planograph Co. After no 
additional nominations were received 
from the floor, Paul Heideke. Wash- 
ington Planograph Co.. moved that 
they be elected as previously selected. 
and Mr. Hage of the Perfect Plate 
Co., seconded. Mr. Garten acted as 
installation officer. 

Others attending from the Balti- 
more club included Spencer W. Par- 
ker, secretary; Andrew  Panuska. 
treasurer; and the following members 
of the board: Herman Engel. Warner 
Heim, and John Lavin. 

The next meeting of the Washing- 
ton club was tentatively scheduled 
for Monday, April 23. 

* 
Young Lithogs to Meet in May 

The next regular meeting of the 
Young Lithographers Association of 
New York, is to be held in May. and 


the program will be announced 
through local channels, it was 
said. The directors were scheduled 
to meet April 11, to make plans. At 
the March 14 meeting, Sidney P. 
Voice, Consolidated Lithographing 
Corp., was confirmed as president 
succeeding William Winship, Brett 
Lithographing Co. Fred Hashagen, 
National Process Co., was elected vice 
president, Robert S. Hall, of the 
Brett Company, was elected secretary, 
and H. Monroe Selling, Zeese-Wilkin- 
son Co., was re-elected treasurer. Di- 
rectors were elected as reported in 
the February issue of Modern Lithog- 
raphy. A feature of the meeting was 
the showing of a motion picture “Ca- 
reers for Cellulose.” About 30. at- 
tended. 
° 


Craftsmen Study Three Processes 

Offset, letterpress and gravure were 
discussed at the March 15 meeting 
of the Craftsmen’s Club of New York 
with three executives from Miehle 
Printing Press & Mfg. Co., as speak- 
ers. Charles P, Titsworth talked on 
offset in connection with the showing 
of the company’s film on the offset 
press; Carlton Mellick talked on let- 
terpress, and Halver T. Sorenson dis- 
cussed gravure. The meeting was held 
at the Building Trades Club. 


Join Boston Craftsmen 

James V. Ahern, John A. Lowell 
Banknote Co., and Russell Halliday. 
Topping House, represented lithogra- 
phy among nine new members in- 
ducted into the Boston Club of Print- 
ing House Craftsmen at that group’s 
March 19 meeting. The speaker was 
E. A. Damon, American Type Found- 
ers, who spoke on “Speech in Print.” 
stressing the importance of good 
typography. The meeting was held at 
Hotel Gardner. 

. 


Plan Detroit Poster Contest 
Walker & Co., Detroit outdoor ad- 
vertising firm, and the Detroit public 
schools are sponsoring the seventh 
annual poster design contest among 
school children in that city. The out- 
door company is offering $670 in 


prizes. 
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FOR AN IMPROVED FOUNTAIN ETCH, TRY 


Harris Hydrogum .nHarris Hydro Etch 


THEY OFFER YOU ® pH Control—with its many advantages 





¢HYDROGUM - 


Resists Plugging-up 
of the Grain 


HYDROGUM, used in place of gum arabic 
in the fountain etch, resists glazing or plug- 
ging up of the grain. On long runs the con- 
stant application of gum arabic via the foun- 
tain etch tends to eventually fill up the 
grain, thereby opening the door to trouble. 


Does Not Cake-up the 
Dampeners 


Hydrogum does not cake up either the 
flannel or molleton dampening rollers—an 
‘important help in overcoming uneven 
dampening. Hydrogum does this because 
it is more soluble than gum arabic and its 
molecular structure is smaller. 


Helps to Maintain a 
Constant ptt 


Hydrogum helps to maintain a constant 
pH in the fountain. Hydrogum, because 
it is only mildly acid and is preserved 
against souring, resists any change of acid- 
ity. This is a definite advantage when com- 
pared to gum arabic. Gum arabic, standing 
for only a short time, often shows a definite 
increase in acid strength. 


Hydrogum is packaged in 5-pound canis- 
ters, 25-pound drums, and 100-pound drums. 


¢ Increased plate life * Clean, sharp work 








¢HYDRO ETCH: 
Conveniently Packaged 


HYDRO ETCH is packaged in crystalline 
form. It is chemically correct for the job 
it must perform, requiring only the addi- 
tion of water and gum solution (Hydrogum 
or gum arabic). 


Keeps the Plate Clean 


Hydro Etch keeps the plate clean—and 
does so without injuriously affecting the 
plate or image. 


Maintains a Constant ptt 


It is well buffered. That is, its chemical 
construction is such that its pH, or strength, 
remains constant during use. Fountain solu- 
tions react with the metal of the dampening 
mechanism and to some extent with the 
magnesium and aluminum compounds con- 
tained in some inks. Hydro Etch helps the 
pressman to maintain the required pH 
in the fountain. 


Does Not Dull the 
Press Ink 


It does not dull the press ink as do many 


strong fountain etches, and helps to over- 
come many of the difficulties caused by the 
use of lead driers. 


Hydro Etch comes in 64-ounce size packages. 


HARRIS -SEYBOLD:- POTTER COMPANY 






CHEMICAL DIVISION 
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Philadelphia Club Hears Packaging Discussion 


HE many phases of packaging as 
they concern lithography were dis- 
cussed at the March 26 meeting ol 
the Litho Club of Philadelphia by 
C. W. Browne. editor-in-chief of 


Vodern Packaging. Mr. Browne, who 





Service Symposium April 23 

A service symposium covering all mechanical 
equipment in the lithographic plant is planned 
for the April 23 meeting of the Litho Club 
of Philadelphia. Speakers will be representa- 
tives of Harris-Seybold-Potter Co., American 
Type Founders, and Rutherford Machinery 
Co. The meeting will be held at the Poor 
Richard Club. 





for 11 years was manager of the 
marketing service of U. S, Printing 
& Lithograph Co., Cincinnati, stated 
that the lithographic industry can do 
much to improve package designing 
and manufacturing. Now, when posi- 
war plans are being made, he said, is 
the time to see just how the require- 
ments of the packaging industry can 
fit into the lithographer’s plans for 
the future. 

Other points covered included the 
point of view of the package user: 
misconceptions of packaging: proper 
protection of products against) such 
hazards as moisture. temperature va- 
riations. careless handling, insects. 
ele.; materials used in packaging and 
shortages of these materials: package 
planning. external design, merchan- 
diving the packaged product; and the 
part packaging plays in selling prod- 
ucts. 

About SO attended the meeting 
which was held at the Poor Richard 
Club. 

Five new members were announced, 
They are Peter L. Coia, Zabel Broth- 
ers Co.: Louis Brody. Brownell Photo 
Lithograph Co.: Daniel A, DeVilbiss. 
Curtis Publishine Co.: Nicholas Di- 
Girolamo. Majestic Press: and James 
A. Maucher. C. FE. Howe Co. Other 
business of the evening included the 
approval of a new constitution and 
by-laws replacing those written in 
1936. 

William Jensen. of Dando-Schafl 
Printing & Publishing Co.. attended 


the recent board of governors meet 
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ing of the Philadelphia club. and 
received the club plaque in recogni- 
tion of his contribution to lithography 
through his service as president of 
the club. All of the past presidents 
have now received these plaques. 
. 

Huebner Speaks at Phila. 

William C. 


Laboratories. New York. was sched- 


Huebner. Huebner 


uled to speak at the April 12 meet- 
ing of the Philadelphia Club of 
Printing House Craftsmen, at the Poor 
Richard Club. This was the second 
meeting in a row to be devoted to 
offset lithography. At the March & 
meeting the Craftsmen heard a series 
of discussions on various phases of 
offset by Frank M. Sherman. and 
Krank Nelson of Lanston Monotype 
Machine Co. and Kenneth R. Bureh- 
ard, American Type Founders. 
© 

Announce McCandlish Contest 

The MeCandlish Awards for 1915. 
the annual poster design contest spon- 
sored by MeCandlish Lithograph 
Corp.. Philadelphia, were announced 
during March by A, R. MeCandlish. 
president. 

This year contestants will design 
2i-sheet posters advertising any gaso- 
line. The contestant may select any 
brand of gasoline that he chooses. 
prepare designs for 24-sheet posters 
advertising the brand he selects and 
ship them to the MeCandlish Com 
pany. Roberts Avenue and Stokley 
Street. Philadelphia 29. so they will 
arrive on or before May 8. 

The Jury of Awards includes F. 
Sands Brunner. poster designer and 
advertising artist: Frank B. Griflin. 
vice-president, Compton Advertising. 
Inc.: Joseph R. Rollins. advertising 
manager. Atlantic Refining  Co.. 
Mark B. Seelen, general art director. 
Outdoor Advertising. Ine.: and 
Adolph Treidler, poster designer and 
advertising artist. 

This contest has now been con 
ducted for nine vears and is said to 
be the most famous 24-sheet poster 


design contest conducted annually in 


the United States. The prizes are: 
Ist prize, $500.00 in War Bonds; 
2nd _ prize, $300.00 in War Bonds, 
3rd prize, $150.00 in War Bonds and 
Ith prize, $50.00 in War Bonds. In 
addition to the prizes in War Bonds, 
a Certificate of Merit is awarded to 
each contestant whose 24-sheet poster 
design is judged worthy of Honorable 
Mention by the Jury of Awards. 

\ folder giving full details of the 
contest is available from H. A. Speck- 
man, sales manager of the MecCand- 
lish Company. 

7 
Chicago Club Studies Rollers 

Present conditions and future pros- 
pects in the field of lithographic roll- 
ers and blankets were discussed at 
the Chicago Lithographers Club's 
March 22 meeting. Speakers included 
I. Gurin. chief chemist. and David 
Rapport. president of Rapid Roller 
Co., Chicago. Early handicaps caused 
by the rubber shortage have been 
largely overcome. the club learned. 
and supplies now available even 
possess some superiority over pre 
war types. Some idea was also given 
of what may be ahead for users of 
blankets and rollers. 

\ discussion period followed the 
talks. and experiences were exchanged 
and suggestions offered for coping 
with individual problems. Dinner at 
the Bismarck Hotel preceded the 
speaking program with Martin Weze- 
man of Columbian Lithographing 
Co. and president of the Chicago 
Club. in charge. 

+ 
Oser Bros. Out of Business 

Oser Brothers. Philadelphia prini- 
ers and lithographers, liquidated theii 
business during Mareh. and equip- 
ment was sold to a number of pur- 
chasers. Dave Oser is now in charge 
of the new offset department at Gard 
ner-Gibbons. Philadelphia. 


Gardner-Gibbons Installs Offset 

Gardner - Gibbons. Philadelphia 
printers. entered the offset field re 
cently with the installation of a 
22 . 290” Webendorfer offset” press. 
Dave Oser. formerly of Oser Bros, is 


in charge of the new operation, 











meaty ideas... 


with no red points 


necessary 


What man is doing through the 
use of Printing, whether it be 
a magnificent national effort or 
selling by a lowly broadside 


economically conceived, is News. 


News for you, and so considered 
by this mirror of contemporary 
advertising trends, Westvaco In- 


spirations for Printers 


Issue number 152 is all about 
Printing at work. All about how 
Printing can work for you. All 
filled with the stuff from which 
you may fashion your own ideas 
with a spoonful of imagination, 


and it even supplies the spoon. 


The cover pictures Fisherman's 
Morning, point-free food from 
nature's storehouse being made 
ready for a hungry world. The 
content of this issue, from first to 
last, is full of point-free meat for 


printers and advertising men. 


No thanks to Westvaco Inspirations 
for Printers for singing you this 
song. It is Your song, the song of 
Printing at work, by men and 
women and for men and women. 
There is a copy of Issue number 
152 for you. It is procurable from 
your nearest Westvaco Distribu- 
tor, or by writing or telephoning 


to one of the Company addresses. 


The Cover Artist: With a background of study 
at the Royal Academy of Fine Arts in his native 
Budapest, Zoltan Sepeshy came to America in 
1920 at the age of 22, settled in Detroit and 
became a citizen. His works have been exhibited 
at the Metropolitan Museum of Art, Carnegie 
Institute and other important national exhibi- 
tions. Since 1933 he has been associated with 


the Cranbrook Academy of Art in Michigan. 


invest in victory: buy war bonds now 


New York 17: 230 Park Avenue 
Chicago 1: 35 E. Wacker Drive 
Philadelphia 6: Public Ledger Building 
San Francisco 5: 503 Market St. 


west virginia pulp and paper company 








sepeshy; from the painting in the midtown galleries, new york 


morning, by zoltan 
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Here's AN OFFSET CHEMICAL that clearly | ' 


of ve 


' 


demonstrates the research that goes int 


all Lith-Kem-Ko products. SOLIO was de- 


signed to save time in the pressroom by | 


eliminating the necessity for gumming and 
washing the plate every time the press stops 
and starts. When added to the fountain, 
SOLIO forms a self gumming solution which 


protects the plate from oxidation while the 


Distributed nationally by: 


The FUCHS & LANG MFG. CO., Division 
General Printing Ink Corp. 


CALIFORNIA INK CO., INC. 
CANADA PRINTING INK CO., LT 


(Prices slightly higher in Canada for Imperial measure) 


A new catalog of LITH-KEM-KO preci- 
sion offset chemicals is ready for you. 
Send for it — NOW! 


Quart ......$ 9O 

Geen .--s«e- Bae 

6Gallons . pergal. 3.00 
F.O.B. New York or your dealer 





LITHO CHEMICAL, 


R SUPPLY CO., Inc. 
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Maxwell’s Son Earns Wings 


William Floyd Maxwell, Jr., son of W. 
Floyd Maxwell, executive secretary of Lith- 
ographers National Association, received his 
wings and a commission as Ensign on March 
20 when he completed his training at the 
U. S. Navy’s air training base at Pensacola, 
Fla. Ensign Maxwell enlisted in the Naval 
Reserve in February, 1942 and was permitted 
to finish his schooling at Franklin & Marshall. 
He graduated in May, 1943, and went into 
training as an air corps cadet immediately. 
He is now assigned to the Naval Air Station 
at Atlanta in advanced instrument school, 
and expects to be eventually assigned to a 
carrier based fighter plane. 

Mr. Maxwell’s son-in-law, Lt. Dudley P. 
Thorne, who was a bombardier in the Army 
Air Forces was recently listed by the War 
Department as killed in action. He was 
originally listed as missing in February, 1944, 
when his plane was shot down in the Dode- 
canese Islands in the eastern Mediterranean. 
Lt. Thorne had been awarded the Air Medal 


and the Purple Heart. 
° 


Donnelley Head Sells Collection 
Clarence G. Littell, president of R. 
R. Donnelley & Sons Co., Chicago. 
has started to dispose of a part of his 
collection of books numbering in the 
thousands, a hobby which dates back 
many years. The first step was the 
sale early this year of 1.000 first and 
early editions of his rare Americana 
collection, which attracted wide at- 
tention among bibliophiles. One first 
edition of a rare Mississippi Valley 
history sold for $1.000 and for an- 
other book $430 was paid. Total pro- 
ceeds from the sale in a New York 
eallery was reported to be $61.204. 
. 
Ink Makers Directors Meet 
the Na- 


Officers and directors of 


tional Association of Printing Ink 
Makers held their quarterly meet- 
ing April 4 in New York. No an- 


nouncement Was made concerning 
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possible action on the recent research 
project this group discussed at a 
previous meeting. 
om 
Describes ALA Advertising 

The current advertising campaign 
of the Amalgamated Lithographers of 
America was described in a feature 
article in a recent issue of Printers’ 
Ink as one which can “help cre- 
ate work for its members, can edu- 
cate both members and others to the 
value of the industry it represents, 
and can serve as a means of uniting 
labor and management.” The cam- 
paign includes insertions in industrial 
magazines, and in letterpress printing 
magazines, as well as a series of leaf- 
lets and booklets. 

* 

Label Mfrs. to Meet in June 

A meeting is planned by the Label 
Manufacturers National 
for June 7 and 8, at Hotel Hershey, 


Association 


Hershey, Pa., it was announced late 
in March. This meeting was planned 
instead of the Chicago meeting ori- 
ginally announced for May. 
e 

Chicago Firm to Move 

Merrill Publishing Co., large Chi- 
cago publishers of juvenile books, 
many by offset. has leased a seven- 
story building at Polk and Wells Sts., 
Chicago, and planned early removal 
there from quarters at 350 N. Ogden 


Ave. 


Gugler Plans Expansion 

Gugler Lithographic Co., Milwau- 
kee, has announced plans for the erec- 
tion of a new modern plant with new 
equipment. Location and other de- 
tails are to be announced later. 

2 

GATAE Meets in May 

The Graphic Arts Trade Associa- 
tion Executives plan to hold a meet- 
ing May 6. 7, and 8 at Hotel Nicollet. 
Minneapolis. 

oe 

Rich Joins Craftsmen 

The Connecticut Valley Club of 
Printing House Craftsmen recently 
added Ralph Rich. Rich Lithograph- 
Chicopee Falls, Mass.. to 
Mr. Rich was for- 
merly president of the Connecticut 


Valley Litho Club. 


ing Co.. 


its membership. 


Addresses Boston Craftsmen 





















R. V. Mitchell, chairman of the board of 


Harris-Seybold-Potter Co., Cleveland, was 
scheduled to be the principal speaker at the 
April 16 meeting of the Boston Club of 
Printing House Craftsmen. The meeting was 
designated as Offset Night, and was to be 
held at Hotel Gardner. 

r) 
Conn. to Fete Past Presidents 

Friday May 4 will be Past Presi- 
dents Night at the meeting of the Con- 
necticut Valley Litho Club, when a 
dinner will be given honoring those 
who have served as head of the club. 
Harvey Glover, Sweeney Lithograph 
Co., Belleville, N. J., past president 
of the International Association of 
Printing House Craftsmen, is tenta- 
lively engaged as speaker of the eve- 
ning. 

The presidents to be honored are 
Anthony DiNicola, formerly of A. D. 
Steinback & Sons, New Haven: Fred 
Kendall. Kellogg & Bulkeley Co., 
Hartford; Ralph Rich, Rich Litho- 
graphing Co., Chicopee Falls, Mass.. 


who served in the order named. as 


presidents of the club, and Albert 
Schulze. Worcester (Mass.)  Litho- 
eraphing Co., present president. 

. 


Former Ink Salesman Killed 
John Burke, who served three years 

as a salesman for Sinclair & Carroll 

Co.. New York ink 


was killed in action during the in- 


manufacturers. 


vasion of Luzon in the Philippines. 
S. Navy medi- 
cal corps for three years. 

. 


He had been in the U. 


Regal Incorporates 
Regal Photo Eneravine Co.. Ine.. 
New York. lithographers. was recent 


ly incorporated. 














THE MORE POPULAR 
BRYANT BRANDS 


COATED 


CELLUGLOSS — C2S Enomel; C1S Enamel 

IMPERIAL — C2S Ename! 

BRYFOLD — C2S Enamel; C2S Cover 

PLIABLE — C2S Enamel; C2S Cover 

MILHAM — C2S Enamel; *C2S Offset Enamel; 
*C1S Litho (Gloss Ink) 

SUNRAY —C2S Enamel; *C1S Litho; *C1S 
Litho (Gloss Ink) 

BRYCOAT — C2S Enamel 

FEATHERWEIGHT — C2S Enamel 


UNCOATED 


IMPERIAL — Bible; Manifold 

BRITISH OPAQUE 

DE SOTO — English Finish; Super; *Litho Ma- 
chine Finish; ‘Litho Super; ‘Litho Dupiex 
Super; *Offset 

BRYANTIQUE — Eggshell 

BRYTONE — English Finish; Super; *Litho Ma 
chine Finish; *Litho Super 

ROCKET — *Offset 

SUNBEAM — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super; Eggshell 

BRYANTEER — English Finish; Super; Eggshell 


The ovailability of these grades is restricted, 
in some cases by war conditions. 


*Designed for top performance on offset presses 











BUY WAR BONDS 





View in finishing room, Imperial Coating Division 


CAPACITY for Tomorrow’s Needs 


America’s great postwar products are 
waiting to be announced and catalogued 
. . . vividly, colorfully . . . on high grade 
coated papers. As you plan ahead to 
supply this important market, look to 
Bryant's proven record in the field of “fine 
papers for fine printing,” for letterpress, 


offset, or rotogravure. 


BRYANT 


PAPER COMPANY 
KALAMAZOO 29F, MICHIGAN 
CHICAGO SAN FRANCISCO NEW YORK 
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Milwaukee Club Studies Eight-Color Web Offset 


PEAKING on the subject of high 
speed eight color printing on 
Webendorfer offset 
Charles Buetner of Sigmund Ullman 
Co.. Milwaukee, addressed the Mil- 
Litho Club The 


manner in which the press prints fou 


web presses, 


waukee recently. 
colors on both sides at one time was 


explained by Mr. Buetner who 
pointed out how four rolls are used 
simultaneously in printing the colors. 


Nine ink 


same time. The paper can come out 


units are used at the 
in sheet form or as folded mailing 


material. Required to perform this 


N. Y. Club Plans Waldorf Affair 

A dinner dance at the Starlight 
Roof of the Waldorf-Astoria is sched- 
uled by the Litho Club of New York, 
for Saturday evening, April 21, Ted 
Broadston, Broadston Litho Supply 
Co.. chairman of the affair, an- 
Plans are being made for 


club 


members. their wives and guests. Mr. 


nounced. 
music and entertainment for 
Broadston said. Serving on the com- 
mittee are Phil Quartararo. Kindred 
MacLean & Co.. and Eugene Martens, 
Boro Offset Corp. 

An unusual program was held at 
the club’s regular meeting March 26, 
when Pvt. Ralph Loree, a wounded 
war veteran now confined to Halloran 
Hospital. Staten Island, \. Y., ad- 
dressed the club on his experiences in 
A veteran of North Africa. 


Sicily and the fighting at the Anzio 


the war. 


beachhead in Italy, Pvt. Loree held 
the attention of the 80 members and 
guests present, by his account of life 
at the front. 

Pvt. Loree had an unusual story be- 
cause of his background. He was 
born in Hamburg, Germany and lived 
1938, 


the United States to become a citizen. 


there until when he moved to 


He entered the armed forces three 
years later and was assigned to in- 
telligence work because of his knowl- 
edge of German language and of Ger- 
itself. He told of life in Ger- 
many under Hitler and said that the 


many 
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lithographing operation are five men 
who turn out runs of from 14,000 to 
16,000 per hour. No driers are used 
in the ink, but infra-Red ray lamps 
of 24,000 watt power are used to set 
the ink. This process, along with the 
normal penetration of the inks into 
the paper takes care of the drying in 
a very satisfactory manner, accord- 
ing to Mr. Buetner. Deep etch, fine 
grain plates used in this operation are 
good for an average of some 450,000 
impressions per set. he stated. About 
25 attended. 

The club was scheduled to meet 


again March 27. 


German people might have followed 
anyone who could offer strong leader- 
ship at the time of Hitler’s rise to 
power. He told how, as a boy of 14, 
he was taught to operate a machine 
gun and other weapons. 

Another guest of the club was Pvt. 
Walton R. Sullivan. son of the club’s 
president, Walton W. Sullivan. Pvt. 
Sullivan. who was formerly employed 
by Brett Lithograph Co., expects to 
be assigned to overseas duty im- 
mediately. 

Two new members were recently 
added to the club’s membership. They 
are Alfred Clark. Dennison & Sons, 
and Alfred A. Schiff. Michaelson 
Litho Co. 

Because of the dinner dance, there 
will be no regular meeting of the 
club in April. 

- 
Craftsmen Continue to Grow 

Initiation of 25 new members at 
the March meeting of the Chicago 
Club of Printing House Craftsmen 
brought to 134 the number of addi- 
tions to this organization since last 
September, a record which is said to 
surpass that of any other Craftsmen 
club. Among the February class 
which numbered 21. were the follow- 
ing from lithographing firms: 

Marshall Kahn, vice president and 
treasurer, Abbott Lithographing Co.; 
Mel Magnuson, foreman, offset press- 


room, and Theodore Pope, produc- 


tion manager, Poole Bros., Inc.; El- 
mer R. Jacobson, foreman, envelope 
department, National Press, Inc.; 
Rollo Fogarty, production manager, 
Consolidated Book 
H. M. Caldwell, district sales super- 


visor. Samuel Bingham’s Son Co. 


Publishers: and 


At the March meeting the 25 new 
members included the following litho 
firm King, 
president, Stationery Mfg. Co.; Earl 
H. Linn, foreman, Van Clief Litho- 
graphing Co.; Max Spak, partner in 
Maxwell 


and James 


representatives: W. H. 


Printing & Lithographing 
Co.: Amodeo, foreman, 
Rapid Copy Service Co. John Pantin, 
superintendent. American Printing 
Ink Co.. was also among suppliers 
represented in the class. 

Large credit for the Chicago Club’s 
srowth was given to the membership 
committee whose chairman is Vincent 
Ryan of Federated Metals Division, 
American Smelting & Refining Co., 
Whiting. Ind. 

2 
WLEB Okays Paid Holidays 
War 


proval of six paid holidays, as pro- 


Regional Labor Board ap- 
vided for in the contract between the 
Fastern Association 
and Local No. 1, Amalgamated Lith- 
ographers of America, was granted 


during March. the WLB announced. 
The case was given to the WLB last 


Lithographers 


December with both parties in agree- 
ment. The contract provides pay for 
eight hours at straight time rates for 
six holidays not worked which oe- 
cur during the regular work week. 
The ruling is retroactive to December 
21, 1944. so that pay for Christmas 
and New Years must be paid by em- 
The 


Memorial Day. Independence Day, 


plovers. other holidays are 


Labor Day and Thanksgiving. — If 
work is done on these holidays, double 
lime is to be paid. Other holidays, 
namely, Lincoln’s Birthday, Wash- 
ington’s Birthday, Columbus Day and 
Election Day, are paid for at double 
time if the employee works, but are 


not paid for if no work is done. 
. 


B. E. Linde Dies 
Bertram FE. Linde, president of 
J. E. Linde Paper Co.. New York, 


died during March. 








MAKE IT STICK AND KEEP IT LEVEL 


A trowel and individual attention to every 
brick and operation does the work for the 
brick layer. 

But the offset pressman can’t do that. He 
has to depend upon his rollers for level dis- 
tribution and the qualities that make the 
ink lay properly and in the right places. 

There is no dispute that good rollers are 
necessary for the production of fine offset 
lithography. Every pressman knows this, 


but it is humanly easy to delay replacement 
until the last minute. 

Perhaps your rollers are not giving you 
full production now. It may be time to re- 
place them with tough, smooth, well-inking 
Bingham’s SAMSON Offset Rollers—or 
Bingham LITHO-PRINT Offset Rollers. You 
can depend on these roilers for properly 
inking the most delicate halftones or the 
heaviest solids. 


Your nearest Bingham representative will help you on any roller problem. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 
Manufacturers of Printers’ and Litho-Offset Rollers 
CHICAGO 5 


Des Moines 2 
Detroit 10 
Houston 6 


Atlanta 3 
Cleveland 14 
Dalias 1 


indianapolis 2 
Kalamazoo 12 
Kansas City 6 


Pittsburgh 3 
St. Louis 2 
Springfield, 0. 


Minneapolis 15 
Nashville 3 
Oklahoma City 6 
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Cannot Revert to Peace Wage 

Lithographers and printers who 
are reconverting from war to civilian 
production will be interested in a 
ruling made by the National War 
Labor Board early in March. involv- 
ing a Chicago concern, Cuneo Press. 
Inc. In September, 1942, the com- 
pany obtained an army _ contract 
which, among other provisions, re- 
quired them to raise the wage rate 
paid 24 plant guards. The civilian 
rate had been 50 to 75 cents per hour 
and this had to be boosted to 75 to 90 
cents. 

On completion of their contract 
Cuneo Press sought approval of a re- 
turn from the higher rate to the for- 
mer 50 to 75 cent scale. In a unani- 
mous decision NWLB ruled that in 
reconverting, a firm cannot reduce 
the wage scale paid while a war con- 
tract was in effect, if the civilian job 
involved and the work done by the 
firm are unchanged. 


Salesmen to Elect 

Election and installation of officers 
is scheduled by the Printers Supply 
Salesmen’s Guild of New York, May 
6. when the annual meeting is to be 
held at the McGraw Hill Auditorium. 
330 W. 42nd St.. at 6 p.m. David 
Sloane, executive secretary of the 
National Association of Printing Ink 
Makers, will preside. 

At the Guild’s April 9 meeting. 
Fred B. Heitkamp, American Type 
Founders, was scheduled to speak on 
“Will We Sell or Take Orders?” 
This was to be a luncheon meeting at 
the McGraw Hill Board Room. 

At the March 13 meeting, the off. 
cers of the New York Craftsmen’s 
Club were guests of honor and speak- 
ers included A. J. Math, president of 
Sinclair & Valentine Co.. and Russel] 
Hogan. Blanchard Press. 


Son of A. S. Harris Killed 

Set. Alfred S. Harris, Jr., 27. son 
of Alfred Stull Harris, president of 
Harris-Seybold-Potter Co., was killed 
in action in Luzon in the Philippines 
during February, the War Department 
announced. Set. Harris was a native 


of Warren, Ohio, and had attended 
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(Qhio) 


University, and Kenyon College. He 


Cleveland schools. Miami 


was employed at the Harris plant in 
Cleveland, and entered the 


March 1. 


army 


1941, being assigned to a 


cavalry division. He was a veteran of 


New Guinea and Leyte. Besides his 
parents, survivors include a sister, 
Mrs. Roger Williams. and a brother. 
Charles. 
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Babcock, Harris Co., Dies 

Howard R. Babcock. 35. assistant 
service manager of the New York of- 
fice of Harris-Seybold-Pottet Co.. died 
March 15, following a long illness. 
He was with the New York office for 
about 10 years. and prior to that was 
in the press erecting section of the 
company’s Cleveland plant. Burial 
was in Cleveland. 


A. J. Johnston Dies 

Arthur J. Johnston. plant manager 
of the Lithographic Press, Colorado 
Springs. Colo.. died unexpectedly at 


his ofhice recently ’ 





Copifyer Runs Games for Vets 
Quiz games, crossword puzzles and 
other novelties are being distributed 
free to veterans in military hospitals 
throughout the country by Copifyer 
Lithograph Corp., Cleveland, utilizing 
what would otherwise be unused plate 
area on regular runs. The company 
has obtained reprint permission from 
Coronet and the Cleveland Press, and 
the material is run on paper that 
would otherwise be trimmed off as 


Allen H. Frost, 


Copifyer president, reports that the 


waste paper salvage. 


idea is having an encouraging recep- 
tion and that the mailing list is grow- 
ing. 
. 

Craig Heads Kelly for GPI 

Thomas _ J. 
pointed resident manager of the EF. J. 
Kelly Co., 


Laboratories. Kalamazoo. Mich.. re- 


Craig has been ap- 


and Michigan Research 
cently acquired by General Printing 
Ink Corp. New York. GPI an- 
nounced that there will be no change 
in policies or personnel of the Kelly 


firm. 


LTF Announces Formula For Gum Preservative 


N experiment performed in the 

research laboratory of the Litho- 
graphic Technical Foundation indi- 
cates that phenol (carbolic acid) is 
an excellent preservative for gum 
arabic solutions. 

Recently the Foundation’s research 
staff opened a bottle of gum that had 
been made up to the proper specific 
gravity for preparing deep-etch coat- 
ings (13.5° Baume) on November 16, 
1941, and to which two-tenths of one 
per cent of phenol had been added. 
The bottle had been allowed to stand 
on a laboratory shelf since the solu- 
tion was made up. When the bottle 
was opened several months ago, the 
solution seemed to be in approxi- 
mately the same condition physically 
and chemically as when it was pre- 
pared. Upon testing. it appeared to 
work just as well as a freshly pre- 
pared batch of gum not only in deep- 
etch coatings but also for gumming 
up plates and in plate etches. 

The Foundation states that this ex- 


periment was not part of a research 


project and that it has had no oppor- 
tunity to accumulate any information 
on the other preservatives—such as 
formaldehyde and thymol which 
are sometimes used in gum arabic 
solutions. However. there are many 
lithographers who use no_preserva- 
tive in their gum and who make up a 
fresh batch every day, especially in 
warm weather. throwing away what- 
ever is left over from the preceding 
day’s work. Some of them may wish 
to try using phenol, the Foundation 
believes. 

The Foundation’s research director. 
Robert F. Reed, suggests the follow- 
ing formula for making up a gum 
solution containing two-tenths of one 
perecent of phenol: 
Gum Arabic, U.S.P. or 

Cleaned Amber Sorts 
Water 

Dissolve and add 
Phenol, U.S.P. liquid % liq. oz. 

Mix thoroughly, make up to the 

desired Baume density with water, 

and strain. 
Pheno] (Carbolic Acid), U.S.P. Liquid 
contains 88-90 per cent phenol. 

Pure phenol is crystalline or solid. 


40 avoir. oz. 
3 quarts 
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GODFREY ROLLER COMPANY 


WILLIAM P. SQUIBB, President 
211-217 N. CAMAC ST. _ PHILADELPHIA 7, PA. 
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AN PULL ON LIKE A STOCKING 
~’  - = FIT LIKE A GLOVE = 


The use of seamless tubing does away with much 
waste in the covering of dampening rollers. Aquatex 
and Dampabase are patented fabrics designed and 
introduced by Godfrey Roller Company to help 
solve the problems of dampening control. 

Among the outstanding advantages of these fabrics: 
No seams to induce streaking, they throw no fuzz or 
lint, they are of uniform thickness and will not 
creep, may be washed on or off the rollers. Actual 
experience in plants using Aquatex and Dampabase 
shows an increase in the average life of rollers up to 
100 per cent. 
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Everything that is required: a roll of material, a metal 
tube, scissors, needle and thread. 


2 Cut Aquatex or Dampabase to length. Thread it com- 
pletely through the tube. Turn it down over the outside 
edge of the tube. 


The transfer tube with the material placed over it. 


Place the transfer tube over the roller. Then, holding 
the Aquatex or Dampabase on one end of the roller, 
slide the tube off the other end of the roller. 


Cut off excess material and sew other end. 
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Covering time, less than 3 minutes 




















GODFREY ROLLER PRODUCTS 


COMPOSITION ROLLERS TABLETINE 
the best composition roller for fine the padding glue which sticks and holds 












printing sesatts LEATHER ROLLERS 
RUBBER ROLLERS 

the roller for newspaper, offset, water GRINDING AND POLISHING 

color, or general printing all types of rubber, vulcanized oil and 
VULCANIZED OIL ROLLERS leather rollers 


the rollers for offset lithography and 
letterpress distribution “RED HEAD” COATING COMPOSITION 



















AQUATEX MAKE-READY PASTE 

the most widely used seamless dampen- 

ing cover on lithographic presses TYPECLEAN AND BLANKET WASH 
DAMPABASE 

the resilient undercover for lithographic PAD TEX 

presses the cold padding cement. 


Distributors throughout the world 






ROLLER MAKERS FOR 80 YEARS Lithographic — Composition — Newspaper — Varnish — Lacquering — 
every kind of roller required for good printing and lithography. 
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Revision of Commercial Printing Paper Order 


(Continued from Page 39) 
amount from his consumption quota 
for the next quarter. 

(2) A printer may carry over for 
future use accumulated savings re- 
sulting from under-use of quota (com- 
mencing with the fourth quarter of 
1943), but he may not use in a cal- 
endar quarter any portion of his 
carry-over in excess of 15 per cent 
of his consumption quota for that 
quarter. For example, if a printer’s 
quarterly consumption quota is 100,000 
pounds and his accumulated carry- 
over is 25,000 pounds, he may use in 
the current quarter, in addition to his 
quarterly consumption quota, 15,000 
pounds of carry-over (i.e., 15 per cent 
of 100,000 pounds) or a total of 115,- 
000 pounds. The balance of the carry- 
over may be used in subsequent quar- 
ters, subject to the provisions of this 
paragraph. 

(o) Small magazine and book pub- 
lishers. (1) If a magazine publisher’s 
quarterly base tonnage is less than 
1% tons, or if a person has no quar- 
terly base tonnage for the publication 
of magazines, he may cause up to a 
total of 14% tons of paper to be used 
for the printing of his magazines in 
any calendar quarter, Provided the 
tonnage in excess of his quarterly 
base tonnage, if any, is deducted from 
a commercial printer’s consumption 
quota under Order L-241. Publishers 
who consume paper under this provi- 
sion shall file with the War Production 
Board, within 15 days after the cal- 
endar quarter in which such paper is 
used, a letter signed by the publisher 
and countersigned by the printer set- 
ting forth: 

(i) The name and address of the 
publisher. 

(ii) The name and address of the 
printer. 


(iii) The title(s) of the maga- 
zine (s), 
(iv) The publisher’s base period 


consumption, if any, 

(v) The tonnage deducted from the 
commercial printer’s quota under Or- 
der L-241, and 

(vi) The dates of issues printed. 

(2) If a book publisher’s base ton- 
nage is less than 5 tons, or if a person 
has no base tonnage for the publica- 
tion of books, he may cause up to a 
total of 5 tons of paper to be put into 
process for the production of his books 
in any year. Provided the tonnage in 
excess of his base tonnage, if any, is 
deducted from a commercial printer’s 
consumption quota under Order L-241. 
Publishers who consume paper under 
this provision shall file with the War 
Production Board, within 15 days after 
such paper is used, a letter signed by 
the publisher and countersigned by 
the printer setting forth: 

(i) The name and address of the 
publisher, 
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(ii) The name and address of the 
printer, 

(iii) The publisher’s base period 
consumption, if any, and 


(iv) The tonnage deducted from the 
commercial printer’s quota under Or- 
der L-241. 

Deliveries Restricted 
Delivery Restrictions 

(q) Limit on tonnage which may be 
accepted. (1) During the second cal- 
endar quarter of 1945, no printer 
whose quarterly consumption quota is 
25 tons or less may accept, and no per- 
son may accept for that printer’s use, 
delivery of any paper for use under 
Order L-241 in excess of 100 per cent 
of the tonnage of paper which he law- 
fully used under Order L-241 in the 
second calendar quarter of 1944. 


(2) During the second calendar 
quarter of 1945, no printer whose 
quarterly consumption quota is more 
than 25 tons may accept, and no per- 
son may accept for that printer’s use, 
delivery of any paper for use under 
Order L-241 in excess of the following 
percentage of the tonnage of paper 
which he lawfully used under Order 
L-241 in the second calendar quarter 
of 1944: 

Percentage of 

lawful consump- 

tion in second 

quarter of 1944 

which printer 
Number of calendar may accept dur- 
days’ supply in print- ing second quar- 
er’s inventory on ter of 1945 

April 1, 1945: 


32 days’ supply or more....... 87 
ee ee 88 
SO dage smpDly............. 89 
a eer 90 
ro ee 91 
pag ee 92 
26 days’ supply...... SARA cath 93 
ne re 94 
ee 96 
ee eee 97 
Va a ee 98 
Dt GUE SRO 6 sa cccdsc wads 99 
20 days’ supply or less 100 


The number of calendar days’ sup- 
ply shall be computed at the average 
rate of permitted consumption for the 
second calendar quarter of 1945. 


(3) Notwithstanding paragraphs 
(q) (1) and (q) (2), no printer may 
accept, and no person may accept for 
that printer’s use, delivery of paper 
which will cause his total inventory 
on and after June 30, 1945 to be in 
excess of 50 calendar days’ supply. 


Thus, in order to comply with this 
paragraph, a printer with a compara- 
tively large inventory on April 1, 
1945, and a printer whose use of paper 
in the second quarter of 1945 will be 
less than his lawful use in the second 


quarter of 1944 must accept less paper 
than he would otherwise be permitted 
to accept under paragraphs (q (1) 
and (q) (2). If a printer’s inventory 
on April 1, 1945 exceeds 50 calendar 
days’ supply by more than the total 
quantity wihch he will consume during 
the second quarter of 1945, he may not 
accept any paper during this quarter. 

This additional reduction on the 
part of printers with comparatively 
large inventories will make available 
the tonnage required to permit print- 
ers with small consumption quotas 
and printers with low inventories to 
accept the percentages specified in 
paragraphs (q) (1) and (q) (2), in 
order that it may be possible for all 
printers to use paper during the sec- 
ond quarter of 1945 at the rate per- 
mitted by the order. 

Nore: Paragraph (s) formerly (r) 
redesignated Apr. 4, 1945. 

(r) Certification to paper dealer or 
mill. No printer may order or accept 
delivery of paper, and no person may 
deliver paper to a printer, unless the 
printer furnishes, or has previously 
furnished, to the person making the 
delivery, a certification in substan- 
tially the following form, signed manu- 
ally or as provided in Priorities Regu- 
lation 7 ($ 944.27) by an official duly 
authorized for such purpose: 

The undersigned printer certifies, 
subject to the penalties of section 35 
(A) of the United States Criminal 
Code, to the seller and to the War Pro- 
duction Board that he is familiar with 
Order L-241 as amended Apr. 4, 1945 
and that all purchases by him of items 
regulated by that order, as amended 
from time to time, will be in compli- 
ance therewith. 

This is a one-time certification and 
need not accompany each individual 
order for paper. New certifications 
must be furnished pursuant to the 


April 4, 1945 amendment of Order 
.-241, irrespective of any certifica- 
tions furnished pursuant to prior 
amendment. 


Material Printed in Violation of War 
Production Board Orders 

(s) Restrictions on paper suppliers, 
printers and binders. (1) No person 
may sell or deliver any paper which he 
knows, or has reason to believe, will 
be accepted or used in violation of 
this order. 

(2) No person may apply ink to any 
paper if he knows, or has reason to 
believe, that the printing of such 
paper will be in excess of the pub- 
lisher’s permitted consumption under 
Limitation Orders L-240, L-244, L-245, 
L-289, L-340 or Schedule II of Order 
L-241. 

(3) No person may bind or other- 
wise process paper if he knows, or has 
reason to believe, that such paper was 
used in excess of the printer’s per- 
mitted consumption under this order. 

SCHEDULE I 
(a) Limits on basis weights. No per- 
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There is no time nor manpower to waste 


these days. Experiments with ink are out 
for the duration. That’s why we display 
“guaranteed” in this ad for “33” Ink Con- 


ditioners. 


‘'33” Ink Conditioners ease tension between 
ink and paper; helps keep halftones open 
throughout the run; minimize crystalliza- 
tion; make inks go farther; aid sharpness 
and in other ways improve press results. 
Read the guarantee below and then send for 
a generous trial quantity of “33” Ink Con- 
ditioner. You just can’t lose! (‘33” for 


letterpress, ““O-33” for litho and multilith). 


Write for your free copy of ‘“To the Press- 
man” which gives complete information on 
the uses and advantages of “33” Ink 


Conditioners. 





OOOSOOOOOOOD 


100% Guarantee 


8 LB. TRIAL ORDER If our Ink Conditioner does not | 
satisfy you completely, return the unused portion at | 
| our expense. 


Rn enensansensscsnsand 





33” (letterpress) “0-33” (litho and multilith). 3 

— _ a - - - - — —@ 
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Los Angeles + San Francisco + Dallas + Houston + Oklahoma City + Miami 
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Cincinnati « Dayton . Hartford « Toronto «+ Montreal « Honolulu 


2 COMPOUNDING COMPANY 
Cntral 1718 North Damen Avenue, Chicago, Illinois 
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EQUIPMENT... PITMAN DESIGNED 


for operator’s working 
comfort and efficiency 











VACUUM PRINTING FRAMES... 


An all-purpose frame used both for 
exposing plates or as a contact printer. 
Equipped with pump, motor and gauge. 
May be attached to any bench or table. 


STRIPPING AND LAYOUT TABLE... 


Rigid, welded construction assures 
perfect alignment. Fluorescent lighting 
under ground glass provides a soft, 
uniform working surface. Equipped with 
fluorescent tubes and fixtures, heavy 
rubber cord, plug and switch. 


ITMAN ©... 


LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 


1110 - 13th St. 
NORTH BERGEN, N. J. 











51st Ave. & 33rd St. 
CHICAGO, ILL. 
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son may manufacture and no person 
may cause to be manufactured any of 
the items listed in this schedule in a 
basis weight, thickness, area or weight 
per unit greater than the maximum 
specified for such use. 

(1) Art reproductions, without ad- 
vertising—basis weight 25 x 38—803#. 

(2) Diaries, date books, desk cal- 
endar pads, and advertising memo 
pads—basis weight 17 x 22—16#. 

(3) Dodgers and _ handbills—basis 
weight 24 x 36—323%. 

(4) News letters and loose leaf ser- 
vices Other than books (as defined in 
Order L-245)—basis weight 17 x 22 
—16# if printed one side, or 17 x 22— 
18% if printed two sides. 

(5) Accounting records, books and 
forms—basis weight 17 x 22—28#; or 
if for loose leaf accounting forms used 
on an automatic posting machine— 
basis weight 17 x 22—32}. 

(6) Corporate securities, checks, 
domestic and foreign currency—basis 
weight 17 x 22—24#, except counter 
checks, 17 x 22—16#. 

(7) Notes, contracts, mortgages, 
wills, deeds, insurance policies, and 
legal forms—basis weight 17 x 22— 
167 if printed one side or 17 x 22— 
20# if printed two sides. 

(8) Letterheads—basis weight 17 x 
22—16#. 

(9) Card indexes and card records 
—hbasis weight 25% x 30%—1103#. 

(10) Time cards — caliper .014 
inches. 

(11) County record books and other 
permanent government records—basis 
weight 17 x 22—36#. 

(12) Prospectuses for the sale of 
securities—basis weight 17 x 22—163. 

(13) Legal briefs and records on 
appeal—basis weight 25 x 38—40#. 

(14) All other office, business and 
financial forms, except blank books, 
and except forms produced by a liquid 
or gelatin process—basis weight 17 
x 22—16#. 

(15) Road and street maps and 
guides for civilian use—basis weight 
17 x 22—16#. 

(16) Telephone directories — body 
basis weight 24 x 36—28#; cover basis 
weight 22% x 28%—110#. 

(17) Admission tickets — basis 
weight 22% x 28 42—90#, or any coated 
stock made from raw stock not over 
22% x 284%—904. 

(b) Exceptions to limits on basis 
weights. The above restrictions do not 
apply to paper which has been manu- 
factured before October 21, 1943. 

(c) Exceptions to Order L-120. 
Schedules I and III to Order L-120 
provide: 

Paper or paperboard may be manu- 
factured for a particular use in any 
basis weight or thickness permitted 
for such use by this or any other order 
of the War Production Board, Pro- 
vided the basis weight or thickness 
does not exceed the maximum specified 
by the War Production Board for such 
use, and Provided all other provisions 
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of this or such other orders are fully 
complied with. 

Pursuant to this provision the man- 
ufacture of paper in the basis weights 
specified in this list for items 1, 4, 6, 
7, and 16 is hereby permitted. 

SCHEDULE II 

(a) Commercial printing which is 
charged against the quota of both the 
printer and the person who causes it 
to be printed. Certain commercial 
printing is subject to a ‘two-sided” 
limitation. As is the case with all 
types of commercial printing covered 
by this order, the paper consumed in 
such printing must be deducted from 
the commercial printer’s consumption 
quota; however, in the case of the ma- 
terial covered by this Schedule II, the 
same paper must also be deducted 
from the consumption quota of the 
person who causes it to be printed. In 
other words, the publisher or issuer 
of such material must reduce his con- 
sumption of paper by the required 
percentage and he must also have the 
printing done by a printer who will 
debit his consumption quota under 
paragraph (1) of this order. 

Any paper which a commercial 
printer consumed in such printing dur- 
ing 1941 shall be included in computing 
his consumption quota under para- 
graph (1) whether or not he prints 
any of this material after January 1, 
1945. The paper which a commercial 
printer consumes for such printing 
after January 1, 1945, must be de- 
ducted from his consumption quota, 
whether or not he printed such ma- 
terial in 1941. 

Note: Paragraph (b) formerly (c) 
redesignated Apr. 4, 1945. 

(b) Shopping guides, free distribu- 
tion newspapers, want ad publications, 
free distribution publications in news- 
paper format — (1) Consumption 
quota. In the second calendar quarter 
of 1944, and each calendar quarter 
after that, no publisher or other per- 
son may cause to be consumed in the 
printing of any shopping guide, free 
distribution newspaper, want ad pub- 
lication or free distribution publication 
in newspaper format any paper in 
excess of his quarterly consumption 
quota, which shall be determined as 
follows: 

(i) Ascertain the tonnage of paper 
consumed in printing that particular 
publication in the corresponding quar- 
ter of 1941, including all supplements, 
inserts and other printed matter phys- 
ically incorporated into such publica- 
tion or delivered together with it. This 
is the publisher’s ‘‘quarterly base ton- 
nage,” from which the required reduc- 
tions shall be made. 

(ii) If a publisher’s quarterly base 
tonnage is 1% tons or less, his quar- 
terly consumption quota is 1% tons. 
Moreover, any person who used no 
paper whatever for items covered by 
this paragraph in 1941 may cause 1% 
tons per quarter to be used for this 
purpose beginning with the second 
quarter of 1945. 


NOTE: Subdivisions (iii) and (iv) 
formerly (ii) and (iii) redesignated 
Apr. 4, 1945. 

(iii) If the publisher’s quarterly 
base tonnage in any calendar quarter is 
more than 1% tons but less than 25 
tons, his consumption quota for that 
quarter is the same as his base ton- 
nage. He need not use less than he 
used in the corresponding quarter of 
1941, but he may not use more. 

(iv) If the publisher’s base tonnage 
in any calendar quarter is 25 tons or 
more, the following sliding scale of 
percentage cuts shall be applied: 

Deduct 9 per cent of the amount 
over 25 tons but not over 125 tons. 

Deduct 13 per cent of the amount 
over 125 tons but not over 250 tons. 

Deduct 17 per cent of the amount 
over 250 tons but not over 500 tons. 

Deduct 25 per cent of the amount 
over 500 tons but not over 1000 tons. 

Deduct 29 per cent of the amount 
over 1000 tons. 

The balance remaining after sub- 
traction of the above reductions from 
the publisher’s quarterly base tonnage 
is his consumption quota for that quar- 
ter. For example, if the publisher con- 
sumed during the third quarter of 
1941 340 tons, his consumption quota 
for the third quarter of 1944 would 
be determined as follows: 


25 tons no cut 25 ~=ttoms 
100 tons 9%e cut 91 tons 
125 tons 13¢¢ cut 108.75 tons 

90 tons 17%< cut 74.7 tons 


299.45 tons quar- 
terly consump- 
tion quota 


340 tons quarterly 
base tonnage 


(2) Carry-over. A publisher or is- 
suer of a shopping guide, free dis- 
tribution newspaper, want ad publica- 
tion or free distribution publication in 
newspaper format may carry over for 
future use accumulated savings re- 
sulting from under-use of quota, but 
he may not use in a calendar quarter 
any portion of his carry-over in excess 
of 15 per cent of his consumption 
quota for that quarter. 

(3) Transfer of quotas. Where two 
or more shopping guides, free distribu- 
tion newspapers, want ad publications, 
or free distribution publications in 
newspaper format are published by 
the same person and are distributed 
primarily in the same city or trading 
area, he may combine or distribute his 
consumption quotas among his pub- 
lications in that city or trading area. 
However, after May 24, 1944, no such 
publisher may transfer any part of his 
consumption quota to a different city 
or trading area. 

(4) “Servicemen’s,” “overseas,’ 
“pony” or other condensed editions of 
newspapers which are_ distributed 
without charge to United States 
Armed Forces personnel may be pro- 
duced from a commercial printer’s 
quota under Order L-241, without re- 
gard to paragraph (b) of Schedule 
il, provided the newspaper publisher 
makes no charge to a commercial spon- 


’ 
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HAS MADE OUR PLANT THE WORLD’S LARGEST 
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MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 








sor or any other person for advertis- 
ing space, for the editorial] material 
appearing in the edition or for any 
other service connected with it. How- 
ever, the newspaper publisher may 
charge a sponsor for the cost of print- 
ing if the newspaper publisher oper- 
ates a commercial printing establish- 
ment and deducts the paper from his 
commercial printing quota under Or- 
der L-241. A newspaper publisher 
may produce such an edition out of his 
own consumption quota under L-240 
if he wishes to. 

(c) Miscellaneous publications—(1) 
Definition. A “miscellaneous publica- 
tion” is any bound or unbound collec- 
tion of printed pages consisting of 
reading matter and/or illustrations 
(except newspapers as defined in Or- 
der L-240, magazines as defined in 
Order L-244, books as defined in Order 
L-245, and the material described in 
paragraph (b) of the Schedule for 
which the issuer receives a considera- 
tion either from the sale of copies or 
from the inclusion of advertising or 
other material therein. However, the 
term does not include printed matter 
whose sole purpose is to advertise or 
promcte the issuer’s business, provided 
such printed matter is not offered for 
sale at a price in excess of the price 
paid in good faith by the issuer to the 
printer. 

(2) Consumption quota. During the 
year 1945, and each year after that, 
no person may cause to be consumed 
in the printing of miscellaneous pub- 
lications more than 75 per cent of the 
weight of paper which he caused to be 
consumed in the printing of such pub- 
lications in 1941 or 1944, or 5 tons, 
whichever is greater. 

(d) Catalogs—(1) Definition. For 
the purpose of this paragraph, catalog 
means 12 or more bound pages (in- 
cluding supplements) issued by a per- 
son who manufactures, distributes or 
offers for sale the products, commodi- 
ties or services listed therein, except 
catalogs which have been or which 
will be issued at intervals of more 
than 3 years. 

(2) Consumption quota. During the 
year 1945, and each year after that, 
no person may cause to be consumed in 
the printing of catalogs more than 
75 per cent, by weight, of the paper 
which he caused to be consumed in the 
printing of catalogs in 1941, or 5 tons, 
whichever is greater. 

Note: Paragraph (e) formerly (d) 
redesignated Apr. 4, 1945. 


EVERAL schedules of WPB’s Sim- 

plification and Standardization of 
Paper and Paperboard Order L-120 
were amended, and Direction 1. plac- 
ing further restrictions on the manu- 
facture of book, envelope and certain 
fine papers, was issued. 

Amendments to Schedules I. II and 
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III, covering book, magazine, pam- 
phiet. and commercial printing 
papers and fine writing papers, now 
require paper merchants or anyone 
buying cover papers to give their sup- 
pliers a statement that such papers 
will be sold and used only for the 
preduction of covers. A similar state- 
ment has been required on orders for 
cover papers in certain cases, but now 
it is required in all cases involving 
cover papers, 

Changes in the basis weights of 
commercial printing papers covered 
in Schedule I include the reduction 
of the weight of Uncoated English 
(Machine) Finish Book papers for 
sheet music from 80 to 70 pounds 
per ream; Uncoated Book papers, 
Supercalendered for sheet music, 
from 80 to 70 pounds; Coated One 
Side Book papers for sheet music. 
from 85 to 80 pounds; and also the 
elimination of 25 x 38—00-pound 
Uncoated Offset for multicolor work. 
In the Plain Coated Cover papers 
category, the maximum weight of 60 
pounds was eliminated, leaving the 
weight 50 pounds, and maximum 
weight was reduced from 65 to CO 
pounds for the various types of soil. 
grease and = moisture- proof cove 
papers. Poster papers were reduced 
in basis weight from 55 to 50 pounds. 
Coated Post Card Bristol was reduced 
from a thickness of .011 to .009 of an 
inch. 

Under Schedule I], covering book 
papers, the standard basis weight of 
Uncoated Offset Book papers was 
fixed at 50 pounds. and the basis 
weight of 60 pounds for multicolor 
printing was eliminated. Basis 
weights of Plain Coated Cover papers 
were changed from 65 and 60. to 60 
and 50 respectively, contingent on 
their use. 

Schedule III changes affecting the 
fine writing papers included the fol- 
lowing: Rag Content Wedding papers, 
eliminates the substance weight for 
paper 22!., inches by 2814 inches 
in dimensions of 120 pounds; Rag 
Content Index, eliminates the sub- 
stance weight 251, x 301,—140; 
Base Stock for Blue Print and Direct 
Line Paper, the standard maximum 
weight is fixed at 17 pounds, and the 
2014 pounds has been eliminated; 


Rag Content Antique (Machine Fin- 
ish) and Chemical Woodpulp An- 
tique (Machine Finish) Specialty 
Cover Papers, the 20 x 26—65 has 
been eliminated; Chemical Wood- 
pulp Vellum and Wedding Papers 
eliminates substance weight 2215 x 
281,120; Chemical Wood pulp In- 
dex Bristols are limited to 221. x 
281.,—100 pound maximum; and the 
maximum weight of Text Papers is 
fixed at 25 x 38—50. 

Schedule \ 


Papers was amended to fix the maxi- 


covering Envelope 


mum standard basis weight at 20 
pounds. eliminating the 21-pound 
substance. 

An amendment to Schedule XIV. 
covering papers for use in the print- 
ing of newspapers and magazines. 
eliminates the basis weight of 25 x 
38—00 for Uncoated Offset Book 
paper for multicolor printing, The 
use of 25 x 38—-70 pound paper is 
permitted when a certificate is fur- 
nished by the customer stating that 
said paper is purchased for use as a 
cover paper. 

Direction | to the order under 
Schedules V, VII, VIII. and LX pro- 
hibits the manufacture of certain 
papers except in the basis weights 
specified in Direction 1, but permits 
deilvery of such paper produced prior 
to April 1, 1945. Wedding papers, 
including Rag Content and Chemical 
Wood. are fixed at 17 x 2220 and 
221., x 281,100 maximum weights. 
It also fixes maximum basis weights 
for Rag Content and Chemical Wood 
Writing papers. except for domestic 
and foreign papers. at 20 pounds. 
The maximum weight for Plain 
Coated Cover paper is fixed at 20 x 
26-—50 pounds. 


Probe Government Usage 
Another side of the paper picture 
was the series of hearings launched by 
the Boren Committee in Washington 
to find out just what government 
agencies were doing with the consid- 
erable amount of paper going to 
them. This action was to probe both 
domestic use and exports of paper. 
If a tangible report comes out of this 
investigation lithographers should 


find it of interest.** 
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TOP PERFORMANCE 





when 











you 
rely on 


Top performance is required in every part 
of the war, whether on the battlefields or in 
McLAURIN -JONES industry at home. It’s required of the mate- 


rials you use in your own lithographic plant, 


Guaranteed Flat from your cameras, your presses, your paper, 


your ink. 

GUM MED PAPER Ink Performance is our specialty. If you 
want performance in black ink, performance 
that will keep your presses running at high 


McLaurin-Jones Gummed Papers, the only ones efficiency, and give you strong, brilliant solids 
guaranteed flat under normal pressroom condi- and halftones, try ECLIPSE DEEP-SET 
Seah, Re ee BLACK. You'll discover why so many 

Because the pressroom troubles usually asso- pressmen ‘nsist on ECLIPSE black <n the 


ciated with the handling of gummed papers are 





disposed of before McLaurin-Jones Gummed rush of today’s large volume, high speed, 
Papers leave the mill, you save man-hours in operation. Send for a trial order and try it 
handling and avoid waste of stock in gummed in your own pressroom. 
paper runs. 

‘Today more than ever, with dwindling man- 
power and curtailed paper stocks, these produc- DO YOUR PART 


tion and manpower economies represent a 


definite advantage you cannot afford to overlook. Help conserve essential materials. Order inks 


Ask your McLaurin-Jones distributor for sam- in the largest container sizes you can conve- 


sle sheets to submit on your next gummed . ‘ 7“ 
E 6 niently handle. Avoid rush orders by antici- 


paper run, 


pating your needs. 











HIGHEST QUALITY INK FOR LITHOGRAPHERS 


GAETIENS, BERGER & WIRTH, INC. 


35 York St., Gair Bldg., B’klyn, N. Y. © 538 S. Clark St., Chicago 
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BALTIMORE 


President, Edwin A. Steinwedel 


( } m™ H ( rk 4 Seal Co. 


Vice-President, Otto Molz 


fimerical 


Secretary, Spencer W. Parker 
Photo 1 


Treasurer, Andrew F. Panuska 


Crown Cork & Seal ( 


CONNECTICUT VALLEY 


President, Albert J. Schulze 


Treasurer, Harold Kjoller 
Rich Lithographing Co., Chi 


CHICAGO 
President, Martin Wezeman 
Columbian Lithographing Co 


Vice-President, James J. Spevacek 
Electric Co. 


Il estern 


Secretary, Elmer Schmalholz 
Chicago Planograph Co. 


Treasurer, Ed Hoffman 
Heber Lithographing Co 


CINCINNATI 
President, Clifford Hebbeler 
Hennegan Co 


Vice-President, Al Meyers 
Rainbow Litho Co. 


Secretary-Treasurer, William Jones 
Progress Litho Co. 


4 partial list of 
Modern 
have 


elected new 





Bank Stationery Co. 


ithe Plate Graining Co. 


, We 


Ilorcester Lithograph ( 
Vice-President, Wendell Guy 

New England Printing & Litho 
Secretary, Frank Poll 

Veriden Gravure Co., Meriden, 


Lithography 


) 


rCCSTC 


( 


Fa 


Litho 
last 


office 


Vass 


, Bridgeport 


s, Mass. 


Clubs 


September: 


and 


and 


sev 


el 


MILWAUKEE 


President, Fred J. Dcbbertin 


Columbian Art lVorks 


Vice-President, Charles Hercher 
Imperial Lithographic Co 


Secretary-Treasurer, Howard Buchta 
I. F. Schmidt Co 


NEW YORK 


President, Walton W. Sullivan 
Tooker Litho Co. 


Vice-President, Laurence Littman 
National Process Co. 


Secretary, Henry Bischoff 
Oberly 4 Newell 


Treasurer, Oscar Falconi 
Vavert Hl isstmages 


PHILADELPHIA 
President, William J. Stevens 
Edward Stern & Co. 


Vice-President, Elmer Strange 
Alpha Litho Co., Camden, \. J. 


Secretary, Joseph Winterburg 
Philips & Jacobs Co. 


Treasurer, John Knellwolf 


United Lutheran Publication Society 


ST. LOUIS 
President, Oliver Schuerman 
Con P, Curran Co. 


Vice-President, Roy WiHiamson 
Local No. 5, ALA 


Secretary, Val Verhunce 
American Can Co. 


Treasurer, Emanuel Redler 
Con P. Curran Co 


WASHINGTON 
President, William Heintz 
Williams ¢» Heints Co 


Vice-President, Charles Storey 
Army Map Service 

Secretary, Fred W. C. French 
Office Chief of Engineers 


Treasurer, Albert Tucker 
Sauls Planograph Co 


their officers was published by 
Since then many of the clubs 
al new clubs have been started 
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Help yourself, 
help your country — 


BUY WAR BONDS. 
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m BLACK THAT’S BLACK 
| WHITE THAT'S WHITE 


Graph-O-Lith developer gives you negatives with both | 
these characteristics. Never any loss of tone or detail. 
Always clear dot formation, because Graph-O-Lith halts 
development in the low densities. Does its job 


in hard water and won't blister your negatives. 


GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 
TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 


ESTABLISHED 1909 
BROOKLYN, N.Y. 











“The Single Color Offset Press” 


By I. H. SAYRE 


Section I deals with the operation of the 
17 x 22” and 21 x 28” single color Harris 
offset press; Section II contains a general 
discussion of the materials used in offset 


_ Section III is devoted to the 


printing; 
14 x 20”, 22” and 22 x 29” single color 
Webendor re offset press. 


For each of the presses, specifications 
are given, terms and references defined, 
and a complete step-by-step description 
of the adjustments and operations are 
given. The book is thoroughly illustrated 
with detail close-up photographs and line 
drawings of the various mechanisms. 


This book should be in every lithographer’s library 


MODERN LITHOGRAPHY 
254 West 3lst St., 


New York 1, N. Y. 


Please send me ........ copies of the book “The Single 
Color Offset Press.’’ 


Enclosed is $ 


. to cover. 


PRICE *6°° 


Order from 


coupon 





























CAMBRIDGE, MASS. 
CLEVELAND, OHIO 





Modern Lithography 
with this handy 
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Issue Graphic Arts Bulletin 


An avalanche of postwar printing 
orders is predicted in the current 
issue of the Bulletin for the Graphic 
Arts issued by Eastman Kodak Co.. 
Rochester. N. Y. Advertising of more 
direct nature will anticipate the re- 
turn of peacetime products, the Bulle- 
tin states. and the changing over to 
peacetime production and the en- 
trance of many new firms into mar- 
kets with new products will inevitably 
mean a greater demand for adver- 
The 


discussions. 


tising material of all 
Bulletin 


with illustrations, of methods of ob- 


types. 
also contains 
taining more accurate register through 
the use of Kodagraph Magenta de- 
veloper for line negatives; a discus- 
sion of what makes a satisfactory dot 
formation in a halftone; and main- 
taining a good vacuum for contact 
printing of negatives, positives, and 
plates. 
. 


Announce New Plate Coating 


A new synthetic surface plate coat- 
ing solution, Nu-Coat, has been an- 
nounced by Beechem Laboratories. 
St. Johns, Mich. The new coating is 
used in the same way as egg albumin, 


the company states, and requires only 


the addition of water and a_ stock 
solution of bichromate. Nu-Coat is 
a stable colloid made under con- 


trolled processes with synthetic chem- 
icals and is uniform in quality, the 
manufacturers state. Other claims for 
the product include the formation of 
tough images for long runs and re- 
effects 





sistance to the of humidity 
changes. 

e 
Issues House Magazine Booklet 


“Postwar Future for the House 


Magazine” is the title of a 24-page 


pocket size booklet recently distrib- 


uted by Champion Paper & Fibre Co.. 
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QUPP MIAN & BULLETINS 


Ohio. 


editor of 


Hamilton. Written by k. C. 
Pratt. Stet, 


house magazine for house magazine 


Champion's 


editors, the booklet traces the growth 
of house magazines during the war, 


their increase ia effectiveness, and 
concludes that they will continue to 
play an important role in industry 
and business following the war. The 
booklet also includes a directory of 
the various associations of industrial 
editors in the U.S. 


GPI Forms Coast Division 


A Pacific Coast Division has been 
headquarters in San 
Printing Ink 


announced — in 


formed with 
General 


York. 


division 


Francisco. 
Corp., New 
March. The 


ordinate the activities formerly car- 


new will co- 
ried on individually by three divi- 
sions of GPI, Fuchs & Lang Mfg. Co., 
Geo, H. Morrill Co.. and Sigmund 
Ullman Co. William J. 
Morrill and GPI for 30 years, is gen- 


Plants will be main- 


Egan. with 


eral 
tained at both Los Angeles and San 


manager. 


Francisco with service branches in 
principal coast cities. No changes in 
personnel nor policy are to be made. 


Craftint Shows Cartoon Usage 


The use of Craftint Singletone and 
Doubletone drawing papers in car- 
toons and comic strips is illustrated 
by a portfolio of sample work dis- 
tributed recently by Craftint Mfg. Co.. 
Cleveland 13, The offers 


samples of these drawing boards and 


company 


hading mediums. 
2 
Promotes Atlantic Bond 
“Why Printers Love to Feed Our 
Canary.” is the title of a direct mail 
piece recently distributed by Eastern 
Maine. 


their Canary Atlantic Bond paper. 


Corp... Bangor. promoting 





Issue Two More Shop Manuals 


Two new Shop Manuals in the se- 
ries being produced by the Litho- 
graphic Technical Foundation were 
scheduled for mailing to Foundation 
members in March. 

Shop Manual No. 6, “Lithographic 
Offset Blankets,” 
that subject in an easy-to-read pres- 


Press deals with 
entation for journeymen to increase 
their knowledge and refresh their 
memories in dealing with the various 
phases of offset press procedure. The 
purpose of the book is to outline some 
of the precautions and also to explain 
satisfactory application and use of 
rubber blankets on the press. It is 
not a detailed discussion of blankets 
The 
origin and purpose of the rubber 
blanket in the offset 


process is explained, and there are 


or their physical properties. 


lithography 


chapters on the advantages of the 
lithographic offset press, blanket ad- 
vantages, blanket weaknesses, blanket 
creep. preparing the blanket for the 
press. methods of prolonging blanket 


life and a glossary of common term- 


inology used in connection with 
blankets. 

Shop Manual No. 7, “Feeder and 
Delivery for Lithographic Offset 


Presses.” comprises 28 pages cover- 
ing this one phase of lithographic off- 
the feeding and 


The 


phases, covered in rotation, are: load- 


set press operation 
delivery of paper. various 
ing the feeder; raising the pile; ad- 
justing the pile height; feeder and 
conveyor devices; setting feeder me- 
jog- 


chanisms: checking delivery; 


ging; care of pumps; and glossary. 

Members and contributing mem- 
bers receive these publications as 
part of their memberships. Others 
may obtain copies of Shop Manuals 
for 25 cents each, Litho- 
eraphie Technical Foundation, 220 FE. 


12nd St... New York 17. N. Y. 


from. the 
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ohe News 


IS SPREADING FAST! 


TELL YOUR 


PRESSMAN 


ABOUT IT! 

















BECCARD's 


COMBINED 


INK REGULATOR 


AND 


DRIER 


MANUF URED BY 
E. ACT Ee: 


2 B. CCAR Wied 
noite tS 


Here's what Beccard’s will do to those ink and paper prob 
lems in the pressroom: It’s a neutral drier that will not 
crystalize, makes ink trap when one color is printed over 
another; improves distribution of inks making them lay 
smooth and even on solids; gives ink good lifting properties, 
producing sharp, clear impression when fine screen half- 
tone plates are used; eliminates smudgy, smeary appear 
ance, makes ink set rapidly diminishing offset, eliminates 
ink from piling or caking up on plates, rollers, and rub- 
ber blankets. Beccard’s does all this without darkening 
or weakening the color of inks. Let your pressman read this 


HUNDREDS OF LITHO OFFSET PRESSMEN FROM COAST 


TO COAST HAVE PUT THEIR APPROVAL ON BECCARD’S 
AFTER GIVING IT A FAIR TRIAL IN THE PRESSROOM. 





SEND IN A TRIAL ORDER 
WE WILL SHIP 5 OR 10 
POUNDS ON APPROVAL 





Selling Agents 


ROBERTS & PORTER, Inc. 


Lithographers’ Suppliers 


402 SOUTH MARKET STREET CHICAGO, ILL. 
100 LAFAYETTE STREET NEW YORK, N. Y. 


ASSOCIATED INK CO. 


West Coast Agents 
SAN FRANCISCO, CALIF. 


237 FIRST STREET 




















Whiting\s 
STANDARD PAPER 


BONDS LEDG ERS 
No. | BOND No. | Ledger 


IMPERIAL — 
100% rag icin 
— WRITINGS 
: White only 
EXPOSITION Superfine 
7 rao Pure l inan 
TEXTILE ONION SKIN 
MUTUAL Exps 
Fy ve l¢ pes | matct nN all Srades 


WHITING PAPER COMPHIY 


HOLYOKE, MASS 


When you think of writing 
think of Whiting 
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QUOTES 


FROM THE MAIL ——— 


Gentlemen: 

Your editorial on introducing new 
members to the Litho Clubs is without 
question a good idea for the various 
clubs to think about, ours of course 
included. 

In our new Constitution, just ap- 
proved March 26, 1945, we have in- 
cluded the following: 

“Installation: Installation of the 
elected candidates to office, to the 
governorship and to membership 
shall be according to the custom 
approved by the Board of Gover- 
nors.” 

We have realized this fallacy in 
club procedure for some time and hope 
that by September we will have a 
ritual in good working order. 

Congratulations and thanks _ for 
bringing this item, which may to some 


seem insignificant, to the editorial 
page. The policy of your maazine 
toward Litho Clubs is indeed to be 


highly commended. 
Sincerely, 
William J. 
President, 
Litho Club of Philadelphia. 


Stevens, 


Gentlemen: 

. The men here do not see much 
trade material such as Harris Impres- 
LTF Bulletins, ATF develop- 
ments, or samples of commercial lith- 
ography—it’s strange, but you miss a 
lot of things which in peacetime are 
common. If advertisers only knew 
the dollar value they could get by 
keeping their contacts informed and 
interested. 


sions, 


Your issues are good, they are well 
printed, the editing is careful 
sometimes a little big businessy!... 
but good. I wish you had more litho- 
graphed inserts such as Warren’s— 
they’re fine. 

Better let me know how much longer 
my subscription runs—even for five or 
six months to a year. 

T/Sgt. Frederick M. Pannebaker, 

Eng. 


Repro. Detachment, 


Gentlemen: 

My first copy of MopreRN LITH- 
OGRAPHY arrived a couple of weeks 
ago, just before our last move for- 
ward. Publications often take months 
to reach me, but most of them even- 
tually arrive safely. 

I have sold my interest in the Steele 
‘ounty (Minn.) Photo News, litho- 
graphic newspaper end printing con- 
cern, and intend to re-enter the field 
on a larger scale and in a selected 


( 
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community, when I am again out of 
the army and in civilian life after the 
war. 
Major Hugh H. Soper 
With U. S. Air Corps Overseas 
» 


Set Sales Handbook Standards 
Standards for hand- 
manufacturers 


salesmens’ 
books published by 
were approved during March by the 
National Electrical Wholesalers As- 
sociation. The standards call for an 
814, x 11” sheet, so printed as to 
permit cutting to a size of 814 x 10”: 


. . . . . 7 
a minimum binding margin of 114 


. with margins unpunched; and vari- 
ous colors for different types of cus- 
tomers. 

o 
Maj. Walling in Pacific 
Major William H. Walling. vice 
president and treasurer of Rogers- 
Kellogg-Stillson, New York 


lithographers, is located in the Pa- 


Inc.. 


cific with the intelligence branch of 
the Army Air Forces. He has been 
with the New York firm since 1920 
and has been on leave of absence for 


about two years. 











tomers. 


SOUTH HADLEY 


THE FINEST NAME _ \j 
IN PAPER 


REATIVE genius and inspired crafts- 
manship endow OLD HAMPSHIRE 
BOND with a mantle of leadership. The 
integrity of that name is carefully guarded. 


Many of America’s foremost organizations 
have chosen OLD HAMPSHIRE BOND for 
their correspondence 
prestige which has been earned through 
generations of conscientious endeavor in 
the art of fine paper making. 

You can always feel proud to recommend 
OLD HAMPSHIRE BOND to your cus- 
It’s the finest 100% rag content 
paper that is made. Get samples from your 


CAREW MANUFACTURING 
FALLS, MASSACHUSETTS 


\ 
WW __A& =~ 
qs 


EPIC yp 





confirming the 


nearest Paper Merchant. 


0 Hampshire Bond | 





CO. 











H]YRO-ALBUME\ 


The Albumen Solution 


for 
Photo-LITHOGRAPHIC Offset Plates 


SIMPLE TO USE 


PERFECT RESULTS 


HYDRO-ALBUMEN was created by us 
especially for the lithographic industry and 
represents the most advanced accomplish- 
ment of a stabilized, non-deteriorating solu- 
tion of albumen for a light sensitive surface 
plate coating. 


It will give lithographic plates that develop 
quickly and thoroughly under water, with a 
printing image that is much more durable 
than is obtainable from egg albumen solu- 
tions. 


Dried egg albumen contains much bacteria 
that causes hasty deterioration of coating 
solutions and many plate making failures are 
directly due to this unsterile condition. 


HYDRO-ALBUMEN has been prepared with 
laboratory precision, with the purpose of 
being trouble-free and its use will eliminate 
many of the unaccountables. Its use also 
represents economy of plate making costs 
and saves the time of the plate department 
making its own albumen solutions. 


In general Hydro-Albumen is similar in 
light hardening quality as egg albumen and 
our product has been standardized so that 
little change is required in the usual pro- 
cedure of making plates, namely, counter- 
etching, coating, exposure, inking, developing, 
etching, and gumming-up. 


Let us have your trial order today for 
one or three gallons. Purchase price 
refunded if not found satisfactory. 


MFRD. BY 


MONAD CHEMICAL CORPORATION 


MANUFACTURING CHEMISTS AND COLORISTS 


304 EAST 45th STREET 
NEW YORK 17, N. Y. 
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a new tool fo 





Vari-Typer saves money 
..this free folder tells how 


nis folder explains how Vari -Typer 


accomplishes its amazing economies in 
printing and duplicating. 

To appreciate Vari-Typer’s possibilities 
for you, Consider its changeable types. 
More than 600 different styles and sizes 
of types all work in one machine. Think 
for one minute that Vari-Typer composes a 
BOLD FACE TYPE LIKE THIS, and with a 
twist of the wrist, it composes HIS, OR 
THIS, OR 7H/S, oF THIS. Now add foreign lan- 
guages, special chemical, library, tariff, 
mathematical, types in different sizes and 
styles and you have part of the story of 
Vari-Typer’s versatility. 

It is this wide variety of types which 
enables Vari-Typer to produce printed 
effects. As any competent typist can 
operate Vari-Typer in your own office, she 
can produce all kinds of paper work for 
various departments, quickly, efficiently 


at very low cost. 





Write for your copy: 





TEXT TYPE SET 
ON VARI-TYPER 
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Supplies Tight in British Guiana 
Paper. as well as other supplies fon 
lithegraphy. are dificult to obtain in 
British Guiana. South America. ac- 
cording to Leon Schuler. managing 
director of the b. G. Lithographing 
Co., Georgetown, B. G., who was in 
New York and Canada on a business 
trip recently. No British materials 
are available. even though the country 
is part of the British empire. Mr. 
Schuler said, and most operating sup- 
plies. including paper, are imported 
from Canada. Equipment in his plant 
is almost all U.S. built, he stated, and 
lithographic facilities include 17x22” 
presses and necessary camera and 
platemaking equipment. The company 
also operates a complete letterpress 
department. and produces a general 
line of printing and lithography for 
Georgetown, with a population of 
70,000, as well as for many other 
Caribbean cities. where branch offices 
are maintained. 
+ 


Describes Rehabilitation 

The current issue of the Depic- 
tor distributed recently by Ed- 
ward Stern & Co.. 


devoted to the veterans rehabilitation 


Philadelphia, is 


program of the government, and is 
one of the series which deals exclu- 
sively with war projects. The 11 x 
14” lithographed brochure is gener- 
ously illustrated with photographs 
and art work in two colors. One page 
titled “An Industry Acts” 


the rehabilitation program now going 


describes 


on through the Graphic Arts Veterans 
Rehabilitation Committee of the Phil- 
adelphia Typothetae. of which Emil 
Mueller. of the Stern company. is 
chairman. 
° 
Litho Man in Hospital 
Spevacek, of Western 


Electric Co.'s Chicago lithographic 


James J. 


department and vice president of the 
Chicago Lithographers Club was con- 
fined to Wesley Memorial Hospital 
in March. under doctor's orders to 
take a rest. 
. 

State Dept. Appoints Mayer 

Edward N. Mayer, Jr., president of 


James Gray, Inc.. New York lithogra- 


phers, has accepted a temporary ap- 
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pointment as a consultant with the 
State Department. He will supervise 
the distribution of materials relating 
to the Dumbarton Oaks Proposals 
and the San Francisco Conference of 
the United Nations. 
e 
Reinhold-Gould to New Office 
Reinhold-Gould. Inec.. New York 
paper distributors. opened new quar- 
ters at 535 Fifth Avenue early in 
April. Aldine Paper Co. also recent- 
Harry Fk. 
The Rein- 
hold-Gould warehouse at 261 Walton 


Ave. will continue. 


ly moved to that address. 


Gould heads both firms. 


Snyder & Black Plans Campaign 

Snyder & Black, century old lith- 
ographers of New York, has appointed 
Hill Advertising. Inc., to conduct a 
special advertising campaign to stress 
the importance of point-of-sale adver- 
tising in postwar selling, George 
Arata, S & B president, announced. 
Trade magazines and newspapers will 
be used, 

. 


Flint Observes 25th Year 
Flint Ink Co.. Detroit 


maufacturer of offset and other print- 


Howard 


ing inks, is observing its 25th anni- 


versary. 
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OF 


are essential 


The best 


good pape 


BINGHAM Litho 


Covers. 


Main Office: 


Philadelphia 








LITTLE 


GOOD ROLLERS 





impressions and true color values. 


presses, the 

and ink, are helpless without 
ROLLERS. Your production, from the stand- 
point of quality or economy can be no bette 
than your ROLLERS. 
use the best when the best cost no more. Use 


ROLLERS and 


Remember, Good Rollers Create Good Impressions 


BINGHAM BROTHERS COMPANY 


106 Pearl Street, New York 7 


Baltimore 


THINGS 


clean, sharp 


best pressmen, with 


You can afford to 


Rollei 


Rochester 
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SOME 


HANCO 


PRODUCTS 


DEEP-ETCH DEVELOPING INE 

ALBUMEN DEVELOPING INE 

BLACK OPAQUE (BEECHEM’S) 

DEEP-ETCH LACQUER 

PLASAVER—for bringing back weak images 
and often salvaging plates which are con- 
sidered “blind.” 

IMHOLD—a slow drying lacquer which in- 
creases plate life. 

PRESERVED GUM SOLUTION — non-souring 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to “wet 
plate with less water. 

DAMPENER WASH—a neutral cleaning agent 
for dampeners. 

HANCOLITE—for removing gum streaks and 
dried ink on plates and glaze from blankets 
and rollers. 

BLANKET WASH—for hardening tacky blankets 
to aid in running enamel and linty stocks. 
0-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter- 

press inks. 

FOUNTAIN SOLUTION—a proven and tested 
fountain concentrate. 

SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate or 
chromic acid. 

PLATE ETCH — contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO — for removing indentations in 
blankets. 

HANCOHOLD—a popular lacquer used over 
gum giving plate longer life. 

WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 

STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 

DEEP ETCH SOLUTIONS 

SURFACE COATING SOLUTION—an inexpen- 
sive ready-mixed plate coating to replace 
egg albumen. 

SPRAY SOLUTION—<a non-clogging and non- 
souring ready mixed solution adaptable to 


any gun. 

BINDING AND DRYING MEDIUM—a remark- 
able product which when added to the ink, 
causes it to set and dry faster, aiding in work 
and turn jobs. 


tHe A. E. HANDSCHY co. 


538 S. CLARK STREET, CHICAGO 5, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 
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I your eye 


/ \. is peeled for a good 


/ \ 
/ \ 


; you need look \, 
/ no further. We » 
: are specialists in *. 
! giving lithographers \ 
j the kind of grain they \ 
! want—on zinc or aluminum. ‘ 


THE PHOTO-LITHO 


PLATE GRAINING CO. 


1207-15 S$. Highland Ave. ¢ Baltimore, Md. 











THE 
PRODUCT OF NEARLY A HALF 
CENTURY OF SPECIALIZATION 


KIMBLE 


CUSTOM-BUILT MOTORS 








KIMBLE ELECTRIC 


& M/s. Co 


Division of Miehle Printing Press 


2005 WEST HASTINGS STREET 
CHICAGO 8, ILLINOIS 


DISTRIBUTED BY: AMERICAN 
TYPE FOUNDERS 
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EMPLOYEE TRAINING 


(Continued from Page 31) 





to individual lithographic plants. 

The usual procedure in the actual 
use of courses and the setting up 
of schools or classes, is to have the 
local group of lithographers in the 
lithographic centers determine for 
themselves the need for a school or 
for organized classes in their com- 
munity. This is quite often done 
through the formation of employer- 
employee committees. These commit- 
tees are responsible for the establish- 
ment, the location and the operation 
of the school and the classes. They 
determine where and when the classes 
shall be held. what subjects shall be 
taught and who shall be eligible to 
attend. 

The Foundation, in turn, does offer 
its complete cooperation in an ad- 
visory capacity in helping local com- 
mittees to follow the pattern on which 
schools or classes may be successfully 
established. It gives what help. coun- 


sel and advice it can, based on long 


experience and it helps, wherever pos- 
sible, in obtaining supervisory or in- 
structor talent and equipment. 
Primarily, the Foundation makes 
the courses and training materials 
available. They are now being pro- 
duced for the first time in concise. 
organized, lithographed form for 
widespread and universal use by the 
school or by the individual plant and 
in such form that they can be taught 
by the practical and experienced su- 
foreman or 


perintendent, accom- 


plished journeyman. 

The distinct advantage of having 
an endowed institution devoted 
exclusively to research and education 
will undoubtedly pay dividends, if 
the lithographers themselves and re- 
lated industry companies continue the 
support of this full-fledged program 
of such wide scope. Foundation ofh- 
cers have pointed out that the work 
can be enlarged and further acceler- 
ated in keeping with the funds avail- 
They feel that if all lithog- 


raphers and related industry leaders 


able. 


were to envision the work now being 


accomplished and realize its impor- 


Where did 7 buy that Dichnomate? 


There are two good reasons for remembering Mallinckrodt Dichro- 
mate. (1) It is especially refined for photographic and lithographic 
use...a beautiful product that gives beautiful results: and (2) the 
Mallinckrodt Line is so complete, from acids to zinc stearate, that 


it offers a “one-stop” supply for all your chemical needs. 









= 








c ? 


f 


There’s Albumen Egg Scales, especially purified for lithographic 
use... Hyporice’, uniform, rice-like hypo that’s better... Sodium 
Sulfite and Hydroquinone long known for their special uniformi- 
ty and purity. 


ADOPT THE “ONE-STOP PLAN”. 


, When you order chemicals, do so well in advance of actual needs, 
and specify them by name... MALLINCKRODT. 


MALLINCKRODT CHEMICAL WORKS 


i ima 


FINE CHEMICALS 


*Trade Mark Reg U S Pat. Off 


MALLINCKRODT STREET ¢ ST. LOUIS, 7, MO. 





tance to the future growth, expansion 
and prosperity of the industry, there 
would be 100 per cent cooperation in 
the form of Foundation membership 
to carry on this program.** 


PAPER CRISIS 


(Continued from Page 32) 








made a second sales talk and received 
a promise that they would do some- 
thing before he got back again. They 
did not as our salesman learned on 
his third call—four weeks later. This 
time he must have given the customer 
the works for a promise was given 
with the statement, we will probably 
find 500 or 600 pounds. Three weeks 
later, our salesman received a note 
that the promise had been kept and 
they had turned in through their 
regular waste paper collection 14.070 
pounds, 

Did persistence pay? 

I mentioned files. Let me give you 
one more example. Another company 
needed more filing space. The simple 
answer was to order more files. Natu- 


rally none were available because 
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Into every can of Sinclair & Carroll ink goes 


skill we have developed during 
lithographic inks. That's why Sinc! 
lithographers as 


SINCLAIR & CARROLL CoO., Inc. 








This can contains 
more than 
just ink! 


the knowledge, experience and 
many years of research and manufacture ot! 
tir & Carroll has come to be known among 
“a dependable source of supply.’ 


LITHO—IN K S—OFFSET 


591 Eleventh Avenue 
CHICAGO LOS ANGELES 
440 W. Superior St. 417 E. Pico St. 


LL Tel. el. Prospect 7296 


Sup. 3481] 


New York City 


SAN FRANCISCO 
345 Battery St. 
Tel. Garfield 5834 


Tel. BRyant 9-3566 


Tel. Magnolia 1968 ,, 


~ 


NEW ORLEANS 
211 Decatur St. 








prorect 


your job...your plant...yourself 
JUSTRITE 


@ Fire hazards are also job hazards. Fire prevention 
through the installation of safety approved equipment is 
the logical answer. Justrite Safety Products meet the highest 
safety approvals . . . they give you 
fire protection at a minimum cost. 


JUSTRITE Oily Waste Can 


Is the safety approved container for those 
oily, dangerous rags and waste that are 
a necessary evil in every pressroom. Tested 
and approved for safety, and so marked, 
by Underwriters’ Laboratories, Inc. and 
the Associated Factory Mutual Fire Insur- 
ance Companies. The Oily Waste Can may 
be had with or without foot lever .. . 
there are no springs. The top closes auto- 








matically. They come in a wide range of 
sizes to fit every shop need and are stand- 
ard equipment in plants all over the 
country. 

See your printing supplier for 


Oily Waste Can 


and price. 


Spectfications 


JUSTRITE MANUFACTURING COMPANY 


2063 N. Southport Ave., Dept. M-7 Chicago 14, Illinois 


USTRITE 2 


SAFETY CANS FILLING CANS OILY WASTE CANS 
APPROVED SAFETY ELECTRIC LANTERNS 
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‘GOERZ AMERICAN” 
PHOTO-LENSES 


play an important part in the 
war program and our pro- 
duction is now keyed to fill 


Because OF THEIR 
ACCURACY THEY ARE 
DEPENDED UPON BY OUR 
ARMED FORCES ON LAND— 
YN THE SEA—IN THE AIR— 


The 
Vost Exact Tools 
for 
Photo-Lithographers 
and 
Photo-Engravers: 
The GOERZ 
ARTAR 
{:9 to f:16 


the requirements of our Gov- 


ernment, and of others on or- 


ders with priority certificates. 


“CGoerzs American™ 


civilian use will again be avail- 


able after Victory! 


The GOERZ 
GOTAR 
f:6.8 £:8 f:10 


The GOERZ 
PRISM 


Lenses for 


iddress DEPT. ML-4 


C. P. GOERZ AMERICAN OPTICAL CO. 


OFFICE AND FACTORY 


|| 


317 EAST 34th ST. 
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none had been manufactured for 
over two years. The next question 
are there some of these records we 
can throw out? Yes. The result 
more than 30 four-drawer files were 
emptied and over 5000 pounds of 
dormant waste paper went into the 
collection. 

Waste paper easily available has 
been collected so we have to dig it 
out as this company unintentionally 
did. 

The supply of waste paper. which 
is the only substitute for pulp or 
wood fiber, is so short that some of 
the waste paper going from Cleveland 
today to the paper mills will be back 
in Cleveland in less than ten days as 
new printing paper. 

Here is a real problem to be 
tackled, that will require your best 
sales efforts. In giving this paper 
conservation sale a workout as you 
would to sell your customer a direct 
mail campaign, you will not only 
help yourself and your company, but 
will make a direct contribution to the 
war effort, for paper is a fighting 


tool. ** 


INK DRYING TROUBLES 


(Continued from Page 29) 








paper may be less alkaline than 
the other, and therefore will re- 
quire more drier in the ink or 
less acid in the fountain water, 
especially if the humidity is 
high, 

Drying of Ink at Edges of Sheet 
but Not in Center—This trouble is due 
to lack of air in the center of the 
pile, or to running more moisture on 
the center of the plate than at the 
edges. When chalking occurs on the 
center of the sheet but not at the 
edges it is usually the result of heat- 
ing. Prevention consists of running 
ink as spare as possible and keeping 
plate moisture to minimum = and 
evenly distributed. With heavy solids, 
it may be necessary to “wind” the 
sheets or even to hang them. 

Either the 


drier was not mixed thoroughly in the 


Von-Uniform Drying 


ink or the absorbency of the paper is 


not uniform. In the first case the 
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remedy is obvious; in the second case 
there is little to do except get better 
paper. 

Drying on Some Sheets but Not on 
Others from Same Pile—This trouble 
usually traced to paper mill sheeting 
paper from several reels at the same 
time. This trouble would recur at 
regular intervals of four. five, or six 
sheets throughout the pile. 

Drying of Ink Over a Previous 
Color but Not on the Paper—This 
trouble is probably due to one of three 
causes: 

Ink improperly adjusted to absor- 
bency of paper and chalks; on 
top of other ink the vehicle does 
not drain away too fast, result- 
ing in normal drying. 

Ink contains insufficient drier but 
preceding color still contains 
sufficient active drier to dry the 
superimposed ink film. 

The unprinted areas of the paper 
have been rendered sufliciently 
acid through absorption of foun- 
tain water from previous print- 
ings to destroy drying properties 
of fresh ink. 

Once this trouble has occurred lit- 
tle can be done except to “wind” or 
hang the sheets. In the first case the 
pressman should have tested the paper 
for absorbency and adjusted his ink 
accordingly. 

Drying of Ink on the Paper but 
Vot Over a Previous Color—Here it 
is probably that the amount of drier 
is insufhicient except where aided by 
absorption. Ink will dry eventually 
and drying can be speeded by “wind- 
ing.” 

Uniformly Retarded Drying — If 
this trouble occurs with a new can 
of ink, it could be due to a change in 
formulation of the ink; if with a new 
lot of paper, to a difference in ink 
absorbency, a lower pH value, or a 
higher moisture content. Excessive 
acidity of fountain water is still an- 
other possible cause. If humidity has 
gone up, the amount of drier should 
be increased. A hygrometer is needed, 
particularly in the late spring and 
summer, for it sometimes is hard to 
detect humidity changes without this 


instrument.**% 





SO MUCH 


UD 


SO LEPPLE 


PAPERS made from 100% 
new white cotton cuttings 
save critical war materials, 
Yet the most durable L. L. 
Brown ledgers*, instead of 
ordinary papers, add less 
than |%toaccounting costs, 
yet guarantee 100% protec- 
tion—utmost resistance to 
wear. Ask your printer for 
samples of the following: 


L.LBROWN 
LEDGER PAPERS 


*L. L. BROWN'S LINEN LEDGER 
100% New White Linen & Cotton Fibres 


* ADVANCE LINEN LEDGER 
100% New White Cotton Fibres 


FORWARD LINEN LEDGER 
100% New Cotton Fibres 


L. L. BROWN’S FINE 
85% New Cotton Fibres 


GREYLOCK LINEN LEDGER 


75% New Cotton Fibres 


ESCORT LEDGER & MACHINE POSTING 
50% New Cotton Fibres 


* Permanent Papers 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 


(B) 
B 











Covers That PRINT \ |} 


e D’ARTAGNAN COVER* @ GUARDSMAN COVER 


@ PORTHOS COVER* © NUGGET COVER 
e ATHOS COVER e CLOTH-LINED COVER 


* Available in 100$ 20x26 coated weight to groups 1 and 2 
and in 85# 20x26 coated weight without restrictions. 


UNITED MFG. CO., Springfield, Mass. 





UNITED BRAND 





Distributed by 
Leading Merchants 
from Coast to Coast 











W hen Quality Counts Most—Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 
Here is a summary of useful information that will help you choose the 
right panchromatic plate for any job. 





Wanted: 


LITHOGRAPH PRESSMEN 





PLATE MAKERS 


(Order Code) 
NAME 


CHARACTERISTICS | 





Halftone Pan. 


PP-50 | Mighest_ contrast: thin | 


(H.D. 75) 





USES 





“Direct’’ process half- 
tone negatives when 
sharp solid dots are re- 
quired. 





“Direct’”’ process half- 


‘Slightly lower in con- 


PP-40 











Union shop Good working con- trast than above but | tone negatives and a 
Rapid Process | increased speed. —e standard in 

ditions lop rates Permanent Pen. — ove 
e ; - “Indirect” continuous 
posit ions PP-20 — cients tone Fay ee — —_ 
: . Special Rapid , tives in lithography an 

Pan. (H.D. 700) photogravure. 
*PP-10 Fast; soft-working long “Indirect’’ continuous 


: : le. tone negatives and posi- 
Soft Gradation ee — tives and all color sep- 
Pan. | —_ aration work. 








A real opportunity in one of the 














Nation’s leading Lithographing 


* Also furnished in “MATTE” surface. In ordering ‘““MATTE"’ add 
‘ SOLE U S. DISTRIBUTORS 


M” to code. 


Complete Stocks Prompt Service 


TS CO. 


Eastern Depot 
27 Pearl Street 


establishments 






The Reynolds & Reynolds Company 


DAYTON, OHIO 


Mid-West Depot 
316 W. Washington St. 




















THE FINEST QUALITY COLOR PLATES 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 








400 PIKE STREET CINCINNATI 2, OHIO 
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| (PECHNICAL BRIBES ) 





From Current Literature in the Graphic Arts 





These abstracts of important current articles, patents and books are com- 
piled by the Research Department of the Lithographic Technical Foundation, 
Inc. These abstracts represent statements made by the authors of articles 
abstracted, and do not express the opinions of the abstractors or of the Re- 


search Department. 


Mimeographed lists have been prepared of (1) Perio- 


dicals Abstracted by the Department of Lithographic Research, and (2) Books 


of Interest to Lithographers. 


both for ten cents in coin or U. S. stamps. 


Either list may be obtained for six cents, or 


Address the Department of 


Lithographic Research, University of Cincinnati, Cincinnati 21, Ohio. 


*HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk, the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per 
copy to the Commissioner of Patents, Washington, D. C. 





Photography, Negative Making 


*Litho Copy Preparation. Ernest E. 


Jones. “Modern Lithography,” 13, No. 
2, February, 1945, pp. 30, 31 (2 pages). 
General notes are given on the prepa- 
ration of original copy, the avoidance 
of smash proofs, the mounting and 
assembling of the various parts, and 
the final color separations for use in 
lithographic reproduction. 


*A Cameraside Chat on Lenses. W. 
A. Kaiser. “National Lithographer,” 
52, No. 2, February, 1945, pp. 26, 28, 
76 (3 pages). The high resolving 
power built into process lenses must 
not be destroyed by films of dust or 
scum on the glass surfaces, by the 
use of heavy prisms that strain the 
glass, by scratches resulting from fre- 
quent cleaning, or by repolishing the 
lens. High resolving power is rendered 
useless by failure to focus accurately 
or by the use of inferior filters (gela- 
tine film filters are recommended). 
Internal reflections caused by in- 
adequate shading or an open Water- 
house slot reduces contrast of the im- 
age. Lens speed depends upon how 
much effective light the lens passes, 
and is dependent not only on the f/ 
value, but also on the number of the 
glass-air surfaces and the presence or 
absence of tarnish or yellowed balsam 
within the lens. 


*Color Printing. Wesley T. Hanson, 
Jr. and Ralph M. Evans (to Eastman 
Kodak Co.). “U. S. Patent” No. 
2,369,457 (February 13, 1945). The 
method of reproducing a multicolored 
original masked by a vectograph mask 
containing a color correction image of 
and for the original which comprises 
printing from the combination onto a 
photosensitive surface through a po- 
larizing filter oriented relative to the 
mask and through a definitely colored 


color filter whose color saturation 
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varies with the orientation of polari- 
zation of the light by which it is 
viewed and whose hue is constant at 
least over a range of said orientations, 
said color filter being adjusted relative 
to the polarizing filter to correct the 
color balance of said combination rela- 
tive to the photosensitive surface. 


Densitometry. J. S. Friedman. 
“American Photography,” 39, No. 3, 
March, 1945, pp. 40, 41 (2 pages). In 
this section of the continued article, 
it is shown how the characteristic 
curve of an emulsion may be formed 
either with a series of graded expo- 
sures at constant light intensity, or 
with a single exposure at graded light 
intensities. The latter is preferred 
because it more closely duplicates 
practical exposure conditions. The 
characteristic curve of the emulsion 
is required to find the proper expo- 
sures for making color correction 
masks for color transparencies. 


*Some Considerations in the Mask- 
ing of Color Transparencies. R. D. 
Reed. “British Journal of Photog- 
raphy,” 92, No. 4420, January 19, 
1945, p. 26 (1 page). The author claims 
that with the use of a neutral (i.e., 
made with white light on high pan- 
chromatic film) mask to reduce the 
density range of a color transparency, 
color correction is accomplished and 
better color separation attained than 
if the transparency were unmasked. 
It is stated that the use of filtered 
light in making the mask results in 
overcorrections. 


*The Four-Color Principle. J. I 
Biegeleisen. “Graphic Arts Monthly,’ 
16: 38, 40, May, 1944. A method is 
described in which transparent shad- 
ing sheets are used which have a de- 
velopable line or dot pattern. The ar- 
tist places the prepared sheet over the 
original art work and “develops” the 
pattern wherever desired by applying 


’ 





fluid with an artist’s brush. This sheet 
is then used as a positive as in ordi- 
nary photo-stencil work. Sheets made 
for each of the four colors will print 
in register because the proper screen 
angles have been incorporated in the 
patterns of the sheets in manufacture. 
(Monthly Abstract Bulletin of East- 
man Kodak Company, 30, No. 11, No- 
vember, 1944, p. 325.) 


Planographic Printing Surfaces 


Offset Platemaking. Albumin Proc- 
ess. Joseph W. Mazzaferri. Published 
by the Lithographic Technical Foun- 
dation. A basic text for apprentices in 
lithography, divided into 20 units deal- 
ing with the materials, equipment, and 
methods of making albumin plates. 
Lithographic metal plates and plate 
graining are covered, as is also the 
subject of line and half-tone nega- 
tives. Unit 20 contains a table of 
plate-making and printing troubles. 


Offset Platemaking. Deep-Etch 
(Gum) Process. Joseph W. Mazzaferri. 
Published by the Lithographic Tech- 
nical Foundation. This is one of a se- 
ries of Basic Texts for apprentices in 
Lithography. Each step in the prepa- 
ration of deep-etch plates is fully de- 
scribed, and detailed instructions are 
given for making most of the solutions 
used. The fundamentals of the process 
are those described in the Founda- 
tion’s Research Bulletins Nos. 9 and 
14, with additional information sup- 
plied by the author from his experi- 
ence in this field. 


“Graining the Offset Plate. R. Er- 
nest Beadie. “Inland Printer,” 114, No. 
5, February, 1945, pp. 45-49 (5 pages). 
The complete process of graining is 
minutely described, as are also the 
equipment and materials used. The 
writer recommends keeping deep-etch 
and albumin plates separate at all 
times, re-using deep-etch only for 
deep-etch and albumin for albumin. 


*Margin of Error. Norman A. Mack. 
“Modern LithograpHfy, 13, No. 2, Feb- 
ruary, 1945, pp. 28, 29 (2 pages). 
Faulty vacuum and mechanical causes 
can produce poor contact between the 
film transparency and the sensitized 
lithographic plate. In far too many 
cases a search for the difficulty leads 
to the wrong factor and coatings are 
frequently blamed, erroneously. 


*The Importance of Correct Grain- 
ing. Anonymous. “Lithographers’ Jour- 
nal, 29, No. 11, February, 1945, p. 612 
(1 page). The functions of the grain 
with a minimum amount of water and 
to prevent the water from receding 
from the edges of the printing image. 
If a minimum of water is exceeded, 
the ink becomes water logged, and the 
image may print stronger at the front 
than at the back. A loss of crispness 
results and register may be _ lost 
through dimensional changes due to 
the absorption of water by the paper. 
In order to produce good grains, clean 
abrasive, free from sludge is essential. 
Under the microscope a good grain 

will present a close, mossy appear- 
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PROGRESS 


The dictionary definition 


of progress—“a moving 





forward’’—likewise describes 
| the 141-year-old course 


of Johnson Inks quality. 








GOOD INKS SINCE 1804 


Philadelphia » New York « Chicago « Boston « St. Louis « Cleveland 


Detroit « Baltimore + Kansas City « Pittsburgh + Atlanta « Dallas 






























SUPER 


/ uiitned Pana? 


THERE’S A WORLD OF EXPERIENCE 
BACK OF THIS TRADEMARK 


...and this background of experience, 
plus constantly improved research 
and manufacturing facilities, are re- 
sponsible for the fact that TROJAN 
“Super-Flat’’ Gummed Papers continue 
to set pressroom performance stand- 
ards on label and sticker runs. 


THE GUMMED PRODUCTS COMPANY 


° TROY, OHIO ° 


CoRR e Bt OC eeek On Oe oe cee? Oe oe eee 





Will tie labels 
of all shapes 
and sizes in- 
cluding die 
cuts. Machine 
makes a cross 
tie on square 
or oblong labels 


in 1.2 seconds. 


Does the work 
of two or three 


hand tyers. 


Crossties package 


in 1.2 seconds. 


B. H. BUNN COMPANY 


7607 VINCENNES AVE. 





BUNN LABEL TYING MACHINES 


CHICAGO 20, ILL. 



























WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 
VICTORY 


For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 
meet the most difficult reproduction problems of 
war production. 

DEFENDER LITHO TRANSPARENT — ORTHO — wate 


proof base—for economical production of line negatives in 
lithography and reproductions for engineering use 
DEFENDER LITHO FILM—ORTHO—<afety base—high 
resolving power for efficient halftone and line work. 
DEFENDER LITHO NECATIVE PAPER—ORTHO—for line 
negatives 

DEFENDER LITHO PLATES—ORTHO—for high contrast 
negatives in absolute register 

DEFENDER LITHO DEVELOPER 7-D—in convenient ready- 
to-mix form. 


DEFENDER PHOTO-WRIT—for high quality photo-copying 
Nine grades to meet every requirement 





DEFENDER PHOTO SUPPLY CO., 





+ * 


INC., ROCHESTER, 


Y 
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ance. A good grain can eliminate much 
of the press and machine room trouble. 


Equipment 

Offset Press Troubles—their causes 
and remedies. David J. MacDonald. 
Published by the Lithographical Tech- 
nical Foundation. A basic text for ap- 
prentices in lithography, covering 
common Offset press operating trou- 
bles. The troubles are grouped under 
Scumming and Tinting, Ink Troubles, 
Plate Image Troubles, Print Troubles, 
Sticking, Streaking, and _ Register 
Troubles. Altogether 145 trouble items 
are enumerated, with causes, reme- 
dies, and preventive measures. 


Inking System for the Lithographic 
Offset Press. Shop Manual No. 5. Pub- 
lished by the Lithographic Technical 
Foundation, Inc. This booklet describes 
in detail the inking system of the off- 
set lithographic press. Methods of set- 
ting and testing the fountain, form 
rollers, and distribution system are 
given. Also there is included a section 
on the care of rollers. A full glossary 
of terms used in this manual is in- 
cluded at the end, together with a list 
of other Foundation publications. 

Blanket Problems. Chas. F. Geese. 
“National Lithographer,” 52, No. 2, 
February, 1945, p. 32 (1 page). Present 
day synthetic rubber blankets do not 
have the same affinity for ink that 
prewar blankets had, and greater pres- 
sures are now required to obtain 
smooth printing solids. 


Colorimeters and Color Standards. 
Committee on Colorimetry of the Op- 
tical Society of America. “Journal of 
the Optical Society of America,” 35, 
No. 1, January, 1945, pp. 1 to 25 (2 
pages). This is Chapter VIII of the 
Committee on Colorimetry and con- 
siders in detail color comparators for 
chemical analyses, three-color colorim- 
eters using spectrum components, 
three-color colorimeters using filters, 
colorimeters for direct determination 
of dominant wave-length and purity, 
Guild’s vector colorimeter, rotatory 
dispersion colorimeters, empirical col- 
orimeters, disc colorimeters using color 
standards, photo-electric colorimeters, 
transparent color standards, color 
standards of reflecting surfaces, Mun- 
sell system, Ostwald system, color dic- 
tionaries, Ridgway color dictionary, 
Maerz and Paul dictionary of color, 
special color standards, systematic 
color names, and American emergency 
standard. 


Paper and Ink 


Paper and Humidity in the Press- 
room. Shop Manual No. 1. Published 
by the Lithographic Technical Foun- 
dation. A brief and practical resume 
of the causes of and remedies for pa- 
per troubles in offset lithography. The 
nature of paper and its reactions to 
atmospheric humidity are discussed. 
Expansion and contraction of paper, 
curling, and resultant register troubles 
are described together with preventive 
measures. 

*Color Test for Oils and Resins, 
Using Hirschsohn Reagent for Choles- 
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terol. Howard C. Brinker. “Industrial 
and Engineering Chemistry (Analyti- 
cal Edition),” 17, No. 2, February, 
1945, p. 130 (1 page). A table giving 
color reactions of various oils and 
resins with Hirschsohn reagent (90 
per cent trichloracetic acid) is given, 
together with the method of prepara- 
tion of reagent and the procedure for 
making the test. 


General 


*Back to Fundamentals. Anony- 
mous. “National Lithographer,” 52, 
No. 2, February, 1945, pp. 34, 36 (2 
pages). For the plate-maker: some 
conditions for controlling the speed of 
deep-etch development are described. 
For the cameraman: this is a brief 
discussion of color filters in relation 
to emulsions. For the Pressman: a 
knowledge of mechanics is important 
to the pressman in order to prevent 
press troubles arising from incorrect 
adjustments. 

Spectrophotometry. A. A. Shurkus. 
“Radio News (Radio-Electronic Engi- 
neering Dept.), 2: 16 to 20, 42, 43, 
June, 1944. The author discusses vari- 
ous types of equipment used in the 
specification of color, including per- 
formance characteristics. Photographs 
and diagrams of the equipment are 
reproduced. (Monthly Abstract Bulle- 
tin of Eastman Kodak Co., 30, No. 11, 
November, 1944, p. 328.) 

“Chromium Poisoning. Anonymous. 
“Modern Lithography, 13, No. 2, Feb 
ruary, 1945, p. 32 (1 page). A brief 
discussion of chromium poisoning is 
given. Its cause, identification, treat- 
ment, and prevention are described 
and a special plea for cleanliness is 
made.k* 


. 

Announce Skin Protector 
For lithographers plagued with 
skin eruptions and irritations caused 
from contact with inks, dyes, oils. 
caustics and other solutions common 
to the trade, Cadet 
Worcester. Mass.. 
skin protector compound under the 
*Sealskin.” 


pound, applied once daily. forms in- 


Laboratories. 
is marketing a new 
trade name of This com- 
visible waterproof coating over the 
skin, and permits washing away with 
soap and water most dyes. stains. 
dirts, and grime, its makers claim. 
*taced in the nasal passages it will 
also protect membrane against fumes. 


C. V. Morris Forms Company 

A public relations firm has been 
formed in New York by Charles V. 
Morris. former sales 
J. E. Linde Paper Co.. 


an active officer of the 


manager of 
and formerly 
Graphic Arts 


Victory Committee. 











Modern 


- 
Baste ess 
dema nds 


THIN 
PAPERS 


To reduce 


MAILING 
TYPING 
FILING 


costs. 


Recommended for 
Thin Letterheads, Copies, 
Records, Advertising. 








Specify one of 
THIN PAPERS 
Fidelity Onion Skin 
Clearcopy Onion Skin 


Superior Manifold 








Ideal for Air Mail, Branch 
Office and Foreign 


correspondence. 








SEND FOR SAMPLES 








ESLEECK 
Manufacturing Company 
Turners Falls, Mass. 


* 
The only concern in the U. S. special- 


izing in the manufacture of rag con- 


tent Onion Skin and Manifold papers. 


























CRUSADER 


OFFSET BLACK 
No. 403 


Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 
much research and experiment, Crusader 
Offset Black No. 403 will produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
more, when the job is finished there is no 
chance of scratching or rubbing when handling 
or folding. 


Write today regarding a trial order. 


BENSING BROS. & DEENEY 


401 N. Broad St. Philadelphia 8, Pa. 
538 S. Wells St., Chicago, Ill. 





i For three decades we 


/ have specialized in offset \ 
! platemaking. We produce \ 
/ the finest color process. black . 
! and white, halftone, and line \ 
! negatives for machine transfer, 01 \ 
} photo composed plates. Bring * 


your platemaking problems to us. . 
We do not operate presses. 


' PROGRESSIVE \ 
i FINE ART CO. \ 


! 1027 N. 7th St., Milwaukee 3, Marquette 2333 


482 W. Washington St., Chicago, Randolph 5004 








The LITHOGRAPHER’S 
MANUAL 


This book is crammed full of valuable information 
regarding offset presses, litho inks, platemaking, 
cameras, lamps, paper, type, color, chemicals, re- 
search developments, sales training and promotion, 
trade associations, as well as miscellaneous produc- 
tion, sales equipment and maintenance data. You 
can't afford to be without this book. (9x 12”, hard- 
bound.) 


PRICE $5.00 Postpaid 
Order from Modern Lithography 





MODERN LITHOGRAPHY 


254 W. 31st ST. NEW YORK 1, N. Y. 
Send me . copies of THE LITHOGRAPHER’S 
MANUAL. Enclosed is check (or money order) to 
cover . . copies at $5.00 each. Foreign and 
Canada $6.00. 

Name .. 

Company 

Address 








Why Not Broaden Your Knouledge 
of Photomechanics 


By Getting the New and Revised (7th) Edition of 
Cramer's Process Manual 


PROCESS PHOTOGRAPHY 


and 


PLATE MAKING 


By 
J. S. MERTLE, F.R.P.S., A.P.S.A. 


Latest information all Photomechanical 
Processes. Data furnished in the language of the 
worker—easily understood by the practical man. 


0 


on 


Price One Dollar in U. S. and Canada 
(Elsewhere $1.50) 


C 


G. CRAMER DRY PLATE COMPANY 


Shenandoah and Lemp Avenues St. Louis 4, Mo. 









MODERN LITHOGRAPHY 




















+ 





CLASSIF LAD 


All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York 1. Closing 
date: Ist of month. 





HELP WANTED 





FOR SALE 
MULTILITH OFFSET Press—Model 


296. This press is in good running or- 
der. We are selling because our work 
at the present time requires large! 
equipment. Address Box No. 173, ¢/o 
MODERN LITHOGRAPHY. 











MISCELLANEOUS 





FIRST CLASS color cameraman. Ex- 
perienced on separations and Koda- 
chromes. Ideal working conditions in 
new modern photo-laboratory neal 
Washington, D. C. Company engaged 
in essential war work for U. S. Gov- 


ernment. Excellent postwar future. 
Address Box No. 167, c/o MODERN 
LITHOGRAPHY. 


ARTIST REQUIRED by South Afri- 
can Firm of Lithographers. Must be 
particularly qualified in the design- 
ing of labels. Preferably to have 
knowledge of photo-lithography. When 
applying, kindly submit specimens of 
work and advise details regarding age, 
experience and salary. Address Box 
No. 168, c/o MODERN LITHOG- 
RAPHY. 


PLATEMAKER—Steady position for 
lithographic platemaker . . . one who 
can operate a Rutherford Photo-com- 
posing machine and can make deep- 
etch and albumen plates. Address Box 
No. 169, c/o MODERN LITHOG- 
RAPHY. 





SITUATION WANTED 





A-1 OFFSET PRESSMAN on Harris 
or Webendorfer presses, now avail- 
able. Can furnish A-1 references. Have 
been Supt. and Foreman of large and 
small concerns. Over draft age. Union 
man. Desires connections with small 
or large company. Address Box No. 


170, c/o MODERN LITHOGRAPHY. 


LITHOGRAPHER—31 years old, with 
14 years’ experience in offset field. 
Specialty color selection and retouch- 
ing on dry plates. Write giving con- 
ditions. Address Box No. 171, ¢/o 
MODERN LITHOGRAPHY. 





WANTED 





ONE PLATE whirler large enough to 
flow plate size 30” x 36”. One straight 
or reverse prism. Macbeth lamp — 
double are 35 amp. printing lamp. 


Address Box No. 172, c/o MODERN 
LITHOGRAPHY. 

FAIR SIZED OFFSET plant includ- 
ing camera and plate department. 
Large two color presses preferable. 
Address Box No. 174, c'o MODERN 


LITHOGRAPHY. 
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MODERN LITHOGRAPHY has the 
largest number of paid subscribers of 
any magazine in the lithographic in- 
dustry. If you are not a regular sub- 
scriber, you too would find it profitable 
to enter your Own subscription. It 
pays to keep informed on doings in 
your own field. See page 5 for rates. 





Need New Typography 

Despite the inroads of radio and 
television, a lot of dollars will be 
spent on printing in the postwar era. 
Howard \. King, typographic coun- 
selor and vice president of the Maple 
Press, York, Pa.. declared in a recent 
address on “Typography for Tomor- 
row, before the Chicago Club of 
Printing House Craftsmen. He rec- 
that 


themselves with young people who 


ommended printers “fortify 
have new ideas and fresh viewpoints” 
and that the printer set up his own 
direct mail department. 

Advertising agencies, Mr. King de- 
clared, “are not particularly happy 
with direct mail campaigns.” because 
most of them prefer clients with radio 
contracts. “But what of advertising 
and printing? Have we changed much 
in our ideas on them? Aren't we 
building the same advertising ideas 
15 to 20 


years ago? I do not believe in change 


over the same moulds of 


just for the sake of change. But I 
know that people do change their way 
of living, doing and thinking. I know 
a new crowd of youngsters with fresh 
viewpoints is coming up every day,” 
he continued. 

“The 


changed. Our mechanics have im- 


quality of printing has 
proved and that is all. We are living 
in an altogether different age; an age 
where everything is on the run. in a 


hurry to go.... You can’t hit people 





who are always on the move with 
1920. In those 


days, we had time to relax and read. 


advertising ideas of 


“Today. advertising must be sim- 
ple, if it is to be read by a moving 
people. Conservative. old-style type 


faces just don't seem to belong to this 


new age; and neither do the bold, 
black type faces. 
“You may hear many people 


say of an ad ‘It’s a tricky design and 
therefore of no account.’ But good 
trickiness. is deliberate and it is hard 
to ignore.” Mr. King continued. 
© 

Roller Makers Re-elect Officers 

Thomas W. Ford. Harrigan Roll- 
er Co., was re-elected president of the 
National 


Roller Manufacturers, at a meeting 


Association of Printers’ 
of the group held at Hotel Commo- 
dore, New York City recently. Other 
oficers re-elected at the meeting in- 
cluded Harry Bigelow, Wild & Stev- 
ens, president; William P. 
Squibb, Godfrey Roller Co.. secre- 
tary: and Mrs. Charles S. Hadley, 
Q. J. Maigne Co.. treasurer. To the 


vice 


board of directors were elected James 
F. Brinning. Hillard L. Ditzler, Col- 
vin Reed, Robert R. Wortman, and 
Miss Edna L. Travers. 
. 

Kipe Distributes Reproduction 

A full color reproduction of the 
water color painting “The Clam Dig- 
gers” by Gordon Grant was recently 
distributed to customers and prospects 
by Kipe Offset Process Co., New York. 
The reproduction is 14 x 20”, with 
a 20 x 26” mat. 


a series of four water color paintings 


It is the second in 


being reproduced as part of the Kipe 
direct mail campaign. 
. 
Miller, W. Va., Dies 
John R. Miller, vice president of 
West Virginia Pulp & Paper Co., died 
March 15. Mr. Miller had been asso- 
ciated with the company for 49 years 
and had been in charge of sales since 
1921. 
. 
Association Admits Supply Men 
Graphic Arts Association of IlIli- 
nois has extended its membership to 
representatives of supply houses who 
will be placed in a “Class C” mem- 


bership group. it was announced. 
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TAKE THE ELEMENT OF 
CHANCE OUT of PLATEMAKING 


with: 


NU-COAT 


The synthetic surface coating that 
insures sharp half-tones and long press 
runs. 


"A quality product for quality workmanship” 


BEECHEM LABORATORIES 


St. Johns, Mich. 
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We Cover the West Coast 
FOR PLATEMAKING 
EQUIPMENT 
FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 
SALT LAKE CITY SHANGHAI, CHINA 








COLOR PROCESS ¢ DEEP 
ETCH » ALBUMEN « PRESS 
PLATES * NEGATIVES AND 
POSITIVES * CRAYON COLOR 
PLATES * PROVING * BLOW UP 
GROUP MULTIPLE NEGATIVES 


COMPLETE LITHO OFFSET SERVICE 











3 GOOD REASONS 3 | 


FOR 
SELLING NOW 
1. PREVAILING PRICES 


Prices are highest now, and therefore it may be advisable 
to sell before prices drop. 

2. QUICK SALE 
You get quick action here without any undue delay. 
We act on the drop of a hat. 

3. CASH ON THE LINE 
We will pay you the Highest Cash Price for your Printing 


Plant and there are no strings tied to our pockets. 
Think It Over and Contact: 


PRINTCRAFT REPRESENTATIVES 


277 Broadway Phone: REctor 2-1395 New York 7, N. Y. 








Sell Lithography PLUS Protection with 


DETECTO 


(Registered U. S. Pat. Off.) 


Fraud-Proof LABEL PAPER 


COATED ONE SIDE 





Used by National Manufacturers to protect their labels 

against counterfeiting, and their products against substi- 

tution. Can be processed with any Private Mark, Brand 
Name or Trade Mark. 


Write for Samples and Details 


BALDWIN PAPER COMPANY, Inc. 


233-245 Spring Street at Varick, NEW YORK 13, N. Y. 














OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


530 South Dearborn Street 
CHICAGO 5, ILLINOIS 


ALBUMEN... . . . . DEEP-ETCH 





COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 











THE RATHBUN & BIRD CO., INC. 


IN BUSINESS SINCE 1898 


MACHINISTS 


For LI THOGRAPHERS—PRINTERS 





PLANTS MOVED REPAIR SERVICE 
MACHINES RECONDITIONED 
85 GRAND STREET NEW YORK, N. Y. 


Telephone: CAnal 6-4145-4146 











Neutralizer 
Makes Presses 


Deliver Light Paper 
LIKE THIS 
PY Ra 


INSTEAD OF LIKE THIS 
—EEEEE 





Reduces Waste - Boosts Production 


Solves many Press-Room problems 
IN WORLD WIDE USE 


CHAPMAN ELECTRIC NEUTRALIZER CO. 
BOX 268, PORTLAND 6, MAINE 
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Film Demand Up 500% 


Lithographers who are concerned 


about the shortage of film sup- 
plies can help considerably by con- 
serving what they have, a Chicago 
executive of a large film supply house 
told Modern Lithography, and stated 
that demand for film has increased 
over 500 per cent, due chiefly to re- 
quirements of the armed forces. Man- 
their re- 


ufacturers are straining 


sources to meet the call, he said. 

There is, however, plenty of film 
for use of lithographers, the film 
spokesman insisted. Since Feb. 1, 
dealers have been allowed better than 
100 per cent and, in the case of his 
own company, he said, March allow- 
ances to customers were more than 
for March, 1944. In some cases, there 
may have been a shortage of some 
sizes, but this was only temporary, he 
said. 

“Going around to the shops,” con- 
tinued this spokesman, “I see a great 
deal of evidence of waste in the utili- 
zation of film. Quite often the size 
for a given negative is much larger 
than necessary. It’s an almost uni- 
versal practice to use an 8 x 10 film 
for a 4 x 5 negative, although the 
larger film could be cut into quarters 
and used satisfactorily. 

“That’s entirely a fault of super- 
vision and could be corrected. It is 
always a matter of good economy, 
and now. under present conditions, 
it’s more than ever important to use 
no more film than necessary on a 
given negative. This should be im- 
pressed on the boys.” 

Use of 100-foot rolls, 19 


wide, he said, gives the user more 


inches 


film for his money and wastes less 
film. The superintendent of one litho 
plant, he related, kept track of the 
waste on the 100-foot rolls and found 
that for a full year, it amounted to 
less than five per cent. 


Phila. Firm Changes Name 
The Arts En- 


graving Co., Philadelphia lithograph- 


name of Graphic 


ing, engraving, art and publishing 
firm, has been changed to Graphic 


Arts Ince. 


APRIL, 1945 
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“Doan git excited, Cuthbert! Ah’s jus workin’ 


out a new idea for a Wheaties advertisement!” 


Iu One Shoke... 


AID one of America’s best known advertising 
agency space buyers recently: “An advertiser 

can cover an entire field in one stroke at low cost 
through the right business papers.” In short, if you 
would have your advertising blanket any business or 
industrial field, you can accomplish this quickly and 
with a minimum of bother and waste through the 


business press. 


If it happens to be the field of lithography which 
you want to cover ‘‘in one stroke,” we suggest that you 


look into 


MODERN LITHOGRAPHY 
254 WEST 31st STREET NEW YORK 1 


Member, Audit Bureau of Circulations 











TALE ENDS 








The NAPL has expanded its space 
at 1776 Broadway, New York, and 
now occupies a larger suite with 
considerably more floor space. The 
move was made from the 12th to the 


seventh floor during March. 


* 


Allen H. Frost. president of Copi- 
fyer Litho. who writes in this issue on 
paper conservation and salvage, is 
chairman of the paper conservation 
committee of the Cleveland Typothe- 
tae Association. At the present time 
this group is compiling a list of dead 
or slow-moving inventories of paper 
in that city and will act as a clearing 
house for these supplies, putting those 
who need such paper in touch with 
those who have it, Sounds like a good 
idea. 


* 


Army Motors, a snappy little off- 
set publication published for army 
vehicle maintenance men by the Ord- 
nance Division in Detroit is observ- 
ing its fifth birthday this month. 
Starting out before the war, in April 
1940. its circulation was originally 
100, but at present it stands at 200.- 
000 copies. It’s an attractive digest 
size publication with full color offset 
covers and features original art 
work with an army flavor both on the 
cover and in cartoon illustrations 
throughout. 


* 


We don’t know why, but for some 
reason there was a terrific demand 
for copies of the March issue of ML 
and the supply was gone long before 
this April issue went to press. We 
are sorry we couldn't supply all the 
requests for copies of the March is- 
sue. and sorry, too, that many sub- 
scriptions ordered to begin in March 
had to be set ahead until April. And 
while we're at it, we might as well 
add that we are sorry, too, about 
recent delays in mailing. It now 
takes five to ten days longer to get 
the magazine into the mail after clos- 


ing date.** 
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CERTAINLY... there will bee 
new graphic arts equipment itz 
alter the war E 


einen me view of existing con- 2 2 





ditions—there has been considerable Be - 
comment on, and predictions about, new -.;-2 
equipment development in the Graph : 
Arts. Inferences have been drawn that,” > 
ah 
in some instances, approach the fantastic. 3 
Certainly—there will be improved, newo=% 
equipment. It will come the hard way—as 3 
all worthwhile achievements have come-.255 
in the past. New machinery becomes com- 2 
mercially practicable only when it has been mo 
proven by the test of time. This is obvious. , 


Harris and Seybold will lead in new devel- 


opments. We will discuss them, with? 


frankness, at the proper time. 


the, ludustry 


Suite aur Coupideuce 


HARRIS * SEYBOLD « POTTER COMPARE: 


_ HARRIS DIVISION SEYBOLD DIVISION - 
CLEVELAND 5, OHIO _* DAYTON E72, OHIO 


” * Manusfac "turers of _ 
*- QFESET LaTHOGRAPHIC - _LETFERPRESS, rte ee see 











Prominent Users of Strathmore Letterhead Papers: No. 57 of a Serie 








PAPER IS PART OF 


TODAY'S 
PICTURE 



























Current Strathmore advertis- 
ing points out how essential 
paper is to the war effort, 
features leading industries 
that use Strathmore in their 
Victory programs, stresses 


the point that good letter- 





heads help maintain the 





/ NOR 





a i ry firm i 
TON COMPANY reputation every firm is 


‘SMOOTH THE WAY? 


Smoothing out rough spots is the business of the Norton Com- 


guarding today. 





x * * 


pany...biggest manufacturers of abrasives, grinding wheels, and This series appears in: 
grinding machines in the world. Norton products get top rating FORTUNE 
in essential machine tools for war...will play a tremendous part TIME 


in peace-time industry. Besides the main plant in Worcester, Mass., 


BUSINESS WEEK 
UNITED STATES NEWS 


Norton branches and affiliated companies are located in Arkansas, 
New Hampshire, New York, Canada, England, Australia, France. 


NEWSWEEK 
The Norton letterhead, on Strathmore paper, carries international FORBES 
correspondence, smoothing business difficulties, speeding produc- ADVERTISING & 
tion. It is expressive of the leadership of a great company. YOUR SELLING 
letterhead must act as YOUR representative. With lighter weight TIDE 


paper necessary under government regulations, quality is essen- 


PRINTERS’ INK 
SALES MANAGEMENT 


tial. The Strathmore watermark is your assurance of that quality. 
Strathmore Papers for Letterheads: Strathmore Parchment, 


Strathmore Script, Strathmore Bond, Thistlemark Bond, 
Alexandra Bond, Bay Path Bond and Alexandra Brilliant. 


STRATHMORE oes 


Strathmore Paper Company, West Springfield, Massachusetts 








